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RUGGED ¢ RUSTLESS 
SOLIO BRASS PADLOCKS 
a 


KEEP YOUR glaymaker 


SM 17 DISPENSER WELL FED 


Only 3 each of the 6 padiocks are supplied as back-up stock 
with the original SM 17 assortment—plus one of each mounted 
on the board, as illustrated. 


FOR STANDARD SECURITY 


PADLOCK #55 PADLOCK #75 


Size across case, ')\5". Two 
coined keys. One dozen to 
display carton. Weight 1% 
ib. doz. Key blank K254 
Suggested price per doz 
$3.90. Suggested retai! 49¢ 
each 


FOR SUPER SECURITY 


PADLOCK #68 


Size across case, 1%". Two 
comed keys. 4% doz. to dis 
play carton. Weight 2% Ibs 
doz. Key blank K224. Sug- 
gested price per doz. $7.10 
Suggested retail 89¢ each 








Size across case 
LAs Two comed 
keys. One dozen 
to display carton 
Weight 3 ib. doz 
Key blank K253 
Suggested price per 
doz. $4.70. Sug 
gested retail 59¢ 
each 


PADLOCK #78 


Size across case, 
1% Two coined 
keys. 4% doz. to dis- 
play carton. Weight 
4 ids. doz. Key 
bianks K230 and 
K230B8. Suggested 
price per doz. $7.80 
Suggested retail 98¢ 
each 


SLAYMAKER LOCK COMPANY 








Diay carton. Weight 
4ib. doz. Key Diank 
K251. Suggested 
price per doz. $5.55 
Suggested retail 69¢ 
each 


Chrome shackles. 


PADLOCK #88 


Size across case 
L's Two comed 
keys. 4% doz. to dis- 
play carton. Weight 
6 ibs. doz. Key 
blanks K230 and 
K230B8. Suggested 
price per doz. $9.50 
Suggested retail 
$1.19 each 








NEW “STARLIGHT” LINE OF CARAFES AND COFFEE WARMERS 


and wrought iron by 


SILEX 


Styled in tune with tod ay 's taste... copper and 
wrought iron “Starlight” line of carafes and coffee 
warmers by Silex. Exclusive, too, is the wide 
mouth of the carafe, large enough for ice cubes 

. convenient for stirring beve races and f tor « aAsy 
cleaning. Enclosed candle warmers make them 


ideal for terrace use as well as for indoor dining 


Eight and twelve-cup sizes beautifully gift- and 
display-packaged with coffee warmers. See 
“stars fired into glass with the additional decora- 
tive touch of a band of copper wire around the 
base of the class. Eicht-« up set $6.95. twelve-cup 
set $7.95. Carates also available indiv idually. 


Individual two-cup carafes with warmers are gift- 
packaged in set of four, $10.95 and in set of two, 


$5.95. Stock these sales winners today. 


See this brand new line of carafes and gift sets at 
the Atlantic City Housewares Show, booth 444-454. 


V4, Ll LEX Lob Gaglranes 


HARTFORD 2, CONNECTICUT 








the most sensational complete line 


of charcoal grills ever developed! 
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© AN ACCEPTED SELLING NAME , 


» 





®@ BEAUTIFUL NEW DIFFERENT DESIGNS 
@ MANY “STAND-OUT” SELLING FEATURES 


@ SPECIAL DEEP-DRAWN CONSTRUCTION 
... RUGGED AND STURDY 

@ A COMPLETE LINE FROM ONE RECOGNIZED 
DEPENDABLE SOURCE 















The Duncan Hines line was developed to keep 
pace with America’s very real demand for 
charcoal grills. Only Hemp and Company, one 
of America's foremost designers and 
manufacturers of outdoor products, could 
have interpreted so perfectly the needs and 
desires of the patio host. 








Duncan Hines Grills are not just another 
grill that will satisfy the needs of some 
... but a complete line with wide 








variety in size and price range. 
And with brand new, exciting 
practical features, new styling 
and design that will make 









your customers stop and 
buy, and buy, and buy. 
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HEMP AND COMPANY, INCORPORATED 


PRODUCERS OF QUALITYAMETAL PRODUCTS FOR 92 YEARS 


S501 MURRAY STREET © MACOMB, ILLINOIS 











NOW! Today’s hottest-selling line of 


Children’s Lunch Boxes with famous 


UNIVERSAL *, 


“Shur-Grip” Vacuum Bottles! 


Gene Autry Lone Ranger Mickey Mouse and Donald Duck 








Priced to sod to meet 
all compet ition! 


‘ 
be “Buy Appe’ oe 


*Also available without vocuum bottles 


Davy Crockett, Mickey Mouse, Donald Duck, 
The Lone Ranger, Gene Autry, Howdy Doody, 
Superman—yes, the best known characters in the 
nation ... in fact in the world, now come to you 
on colorful lunch boxes* complete with famous 
UNIVERSAL “SHUR-GRIP”’ VACUUM BOTTLES. 
They're priced right for volume sales... 

and to meet all competition. 


If you’re looking for fast promotional items — 
here’s the hottest selling line you'll ever 
find! Write us today for all the facts. 


Be sure to see us at Atlantic City—Booths 333 to 341 


LANDERS, FRARY & CLARK, NEW BRITAIN, CONN. 
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A rn American Chain 


N p rod ucts ee 


) tit ee 4 hess — 
- ww a 
TENSO TIE OUT CHAIN — eb “* 


Bright TENSO DOG RUNNER CHAIN aeent SUEEL 
" ACK CHAIN 
ht Zinc 


GED | GE ID, 
No 20) 1 Pair No. 25 100 Ft 


TEN S 
ENSO ve CHAINS GEN Fr 


Zinc Plated ; STEEL SAFETY CHAIN 


, Zinc Plated “4 


AMERICAN SASH CHAIN 


linc Plated 


Sell These Chains This Month 


e You can make a good profit by making it These attractive packages bear clearly legible 
easy for your customers to fill their Summer identification on their labels. They are their 
chain needs quickly and conveniently in your own invitation to buy. Remember, nearly all 
store. Give a prominent display to your your customers need one or more of these (and 
American Chain packaged items pictured other) chainitems now. Make their buying job 
above and listed below. easy and pleasant. A good store display does it! 


[ ] Tenso Porch Swing Chains [ | ACCO Steel (Safety) Chains 
["] American Sash Chain [ ] Tenso Dog Runner Chains 
[ }] ACCO Steel Jack Chains [ ] Tenso Tie Out Chains 

[ |] ACCO Cotter Pins 


ORDER THESE CHAINS NOW 


["] Display Rack and Chain Assortment [| Tenso Cow Ties 


[ |] Tenso Kennei Chains [] Tenso Halter and Dog Chains 
| |] ACCO Repair Links and Assortments 


American Chain Division 
Order from your Distributor AECO 


AMERICAN CHAIN & CABLE for 


tYork. Pa.. *Atlanta. Boston, *Chicago, *Denver, Detroit. Better 
*Houston, *Los Angeles, New York, Philadelphia, Pittsburgh, Value 
*Portland. Ore.. *San Francisco, Bridgeport, Conn 


*WAREHOUSE STOCKS tFACTORY 





\ 
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Just Among Ourselves 


Informal Editorial Comments 










By W. A. Phair 





But the patient died . . . 


Competition in business can get pretty rough at times, as each man tries to 





protect his own interests. It seems to me that in some areas today we have a 






condition where competition isn’t just rough . its plain silly. Some of the 





things being done these days aren't just competitive actions they are pian 





economic suicide. 









Perhaps these things happen because often when we get enmeshed in the day 


| 


to day problems of keeping a business running we slip, without realizing it, into 






practices that do nobody any good. We concentrate so hard on getting the bu 






ness that we forget about making a profit. It’s the old story of the doctor who 






performed a successful operation but the patient died. 
























The measure of success in business is not, did you take the business away 


from the other fellow, but did vou make monev on the dea! 


Take some of the industrial! sales that are being made in the East these day 
at 5 pet above distributors’ cost. Frequently the material has to be delivered 
sometimes it has to be stocked, and all out of 5 pet, not counting taxes. Wher 
there any profit in that? In the long run, a business man would be better off t 
put his money into Government bonds, rather than handle sales at 5 pet 


Another practice that is shortsighted is that of permitting retail sales to be 
made at the city desk of a wholesale supplier. Despite protestations to the con 
trary, it is a fact that some distributors permit almost uncontrolled sales to 
consumers to be made through their city desk. At the same time, these distribu 
tors are asking for the loyalty (and business) of the retailers from whom the 


are taking business. 


The amount of extra business that a wholesaler can develop in this fashion 
isn’t worth the ill will it creates among dealers. If you don’t think ao, you should 
take a look at the mail we get from dealers on this subject. 


Most people in business, including retailers, have to handle some “accommo 
dation” business. But this should never be permitted to get out of hand 


If we are going to call ourselves businessmen, let's make a pr fit out of our 


business. If we can’t make a profit, let somebody else take the loss. He wil! soon 
find out, the hard way, that there is no sense in building up volume at the sacri 


fice of profit. 
; In olf and in merchandising woe 


In golf, they tell me, follow through is one of the most important elements in 
developing a good game. Follow through is equally important in developing 
successful merchandising effort; in fact it is the key to a successful sales effort 


A top hardware merchandiser once made a statement about sales that sticks 
with me. He said that to put on a successful retail sale “you must create an 











atmosphere in the store and in your advertising that makes people think and 
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Just Among Ourselves |. 


informal editorial comments 


feel that something unusual is going on.” That is a good explanation of what we 
mean by following through. It is also a simple but accurate description of what 
makes a successful sale. 


Have some good price specials is important in a sale. But low prices alone wil! 
not bring you the traffic that makes a sale successful. You must promote the sale. 


And, above all, your sales people must understand that when you put on a sale 
you don’t make your profit from the specials; you make it on the regular items 
bought by the customers who are attracted to the store by the sale. Selling up 
and related selling are important parts of a profitable sale. 


As conditions grow more competitive, promotions grow more important to 
dealers. Each issue of HARDWARE AGE reports a number of promotions. Some of 
these are sponsored by manufacturers, some by wholesalers and some by groups 
of manufacturers. Some of these promotions are well conceived and well organ- 
ized. Some are just the dreams of a promotion man and lack substance or value. 


You can usually spot a good promotion; it has follow through. It takes into 
consideration the time element; it is seasonal; it covers store decorations and 
displays; it suggests good advertising copy and it has a good merchandise 
selection. 


Many manufacturers muff the time factor. They do not allow time for the 
information and details to work through the various necessary channels—the 
wholesaler, his salespeople and then the dealer. Since most good dealers work 
on schedules prepared in advance, they need advance notice if they are to fit a 
promotion into their schedules. A month may be enough time to set up a few 
department stores, but it’s no good for hardware dealers 


Another point on which many promotions fail is in the selection of merchan- 
dise. A manufacturer’s interest in pushing an item because sales are slow and 
inventory is backing up, is certainly understandable. But that doesn’t make that 
tem a good one fora promotion 


So, before you put on a promotion, why not discuss your plans with the people 
on the firing line, the dealer and the wholesaler. They know better than anyone 
what type of merchandise will sell best under given circumstances in a specified 


irTea 


We can all remember when, not too long ayo, some wholesalers’ promotions 
featured buyers’ mistakes, dead items that the distributor wanted to get off his 
shelves. Happily, those days are fast disappearing and most wholesalers’ promo- 
tions these days are tackled from the viewpoint of what will sell best in a retail 
store. In fact, many wholesalers have committees of dealers who work with them 
in selecting suitable merchandise for a promotion. 


When a promotion is all set up and ready to go, the dealer has a responsibility 
of carrying on his share of the job; he must follow through. If he thinks a promo- 
tion is worthwhile, then he ought to go into it with all his facilities. Special dis- 
plays, Sper ial ads, Sper ial decorations and emphasis by the sales staff are all part 


of his follow through 


It almost seems silly to mention the need of having the sale merchandise on 
hand, but it is surprising the number of dealers who try to put on a sale by order- 
ing only one of a kind 


Experience has pretty well demonstrated that a good promotion can be very 
profitable for a dealer. It brings in traffic; it exposes shoppers to hundreds of other 
items in your stock; it esiablishes your name in the community. It develops buying 
habits that can last bevond the dates of the sale. 
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Lockwood ‘C’ Series 


OKO) ks 


% 
‘ what 
t 
: 


> 


LOCKWOOD 


do es HIGHEST QUALITY AT LOW COST 


Lockwood ‘C’ Series is setting a new standard of quality for low-cost 
locksets .. . full size, 5 pin tumbler, solid brass cylinder, solid brass latch 
bolt. Full line of functions for every door in the house. 


- tor 


NEW BEAUTY 


| : \ Lockwood's new Decra-Dor es- 

I) Q () R S 2 , cutcheon plates, designed for use 

: with 'C’ Series locksets, add a magnif- 
| cies | , | ' cent finishing touch to every door. 
Five different styles with designs 

etched and inlaid with baked enamel 


in polished brass or satin-finished 
aluminum. 


FIRST (AND FINEST) AID 
FOR SLIDING DOORS 


Lockwood sliding door hard- 

- wore is made to the same 

~ quality and performance 

4 standards as Lockwood cyl- 

al indrical locks. Available with 

. latching only, or privacy 

. Fs locking functions, in brass, 

= bronze or aluminum finish 

Can be furnished chrome in- 
side for bathroom doors 


.-.- and here's the HOLE story in a nutshell 


Lockwood's unique SPEEDRIL is foolproof and 
speedy, makes light work out of hard labor, 
gvarantees precision installation, makes 
clean-cut edges both sides and holes in per- 
fect alignment. Designed for installation of 
Lockwood ‘C’ Series locksets and Lockwood 
sliding door sets. 
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NEWS and VIEWS 


By Washington Bureau of 
HARDWARE AGE 


Senate OK’s Minimum Wage Bise: 
Retail Exemption to be Studied 


An increase in the minimum wage of 25 cents—to 
$1.00 an hour—has been passed by the Senate, which 
ayreed not to tamper with the retail exemption this 
vear. But dealers had better watch out for their ex- 
emption in 1956! 

The measure which passed the Senate, and was sent 
oO the House, specifically ealls for a “full study” of 
how the retail exemption should be removed. The 


, 


’ 


chances are that the House will go along with the 
Senate, despite a last-minute attempt by a score of 
(congressmen to bring in retail firms doing more than 
$500,000 annual volume 

Influential members of both Senate and House are 
promising labor that consideration of extended cover- 
age has merely been postponed, and not abandoned. 

in an election year, the voter appeal of enlarging 
the scope of coverage will not be overlooked. 

The measure would take effect next Jan. 1, raising 
directly the pay of 2.1 million workers. It will, how- 
ever, indirectly cause raises for many more workers 
as traditional pay differentials are maintained 


OUTLOOK Labor spoke smen are not very 


happy with the 25-cent hike without extension 


& of cove rage. 


next year to prevent extension on top of an- 


Business will be hard-pressed 


other rise to the $1.25 an hour fiaqure thew 
} | 


fried to get th 18 year. 


Excise Tax Income Boosted In 
Spite of Reduction, Says IRS 


Latest internal revenue service figures show that 
the effect of last year’s excise tax reductions—made 
in an attempt to boost business—was so favorable 
that the government actually made money despite the 
cuts " 

Total manufacturers’ excise tax collections in 
March, 1954, the last month before the tax cuts went 
into effect, were $55 million. This compares with 
collections of $86 million in March of this year. Retail 
excise collections were $5.1 million in March a year 
ago, and jumped to $12.6 million this March. 

Among the categories in which excise tax collections 


10 


increased were: sporting goods; radios and television; 
fishing equipment; and firearms, shells and cartridges. 

For the first nine months after the tax reduction 
bill went into effect, total excise collections amounted 
$2.2 billion, compared with $2.1 billion for the 


same period a year earlier. 


tO 


OUTLOOK Aithoug/ not ali ofr the )- 
creases are directly attributable to the tax cut, 
the benefits of the move to business without 

% apparent logs te the qovernme nt wll hye fl 
pow rful argument Po) furtive r €FCise redu - 
tions, and also improves the chances that more 


cuts will go through next year. 


Price-Cost Squeeze in Fall 


May Affect Hardware Dealers 


Government officials are fearful that mild inflation 
may set in next fall as costs of labor and raw mate- 
rials rise and heav\ consumer demand continues. 
Shortages in the form of slow deliveries could also 
develop, the officials say. 

Hardware dealers, as a result, may find the price- 
cost squeeze getting tighter. 

Pressure for higher prices comes from. several 
factors, including: the trend toward guaranteed an- 
nual wages in the basic industries; pressure for rising 
state unemployment compensation payments; the 
higher minimum wage: and the rising costs of raw 
materials. 

Shortages showing up in delayed deliveries are 
possible because of tight supplies of steel, nickel, 
aluminum, paper and building materials. 

The demand for goods and services is running high, 
and will continue to mount. As a result, wholesale 
prices of hardware, appliances, home repair goods, 
tools and housewares are apt to go up a few percent- 
age points. 


OUTLOOK The gove ronment hope s ww can 

preve ni Ré rious inflation. But even slight 

* } Ie S mn whole sale price i. and othe r costs of 
doing business, will be troublesome to hard- 

ware dealers in these times of tight competi- 


fee) 


(‘Continued on page 85) 
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PAY 


——-)\—- 


Don’t be caught short... vacations and travel mean 
profitable padlock business for the dealer who has 
a good assortment well displayed' Tie-in Maste: 
Padlocks with displays of sporting goods, tackle 
boxes, bicycles and other vacation-time purchases 
that need protection. 


TO 


Name of Wholesaler 


PLEASE SEND THE FOLLOWING: 




















YOUR NAME 


ADDRESS 


| yy yy yy yy ye ey SS 





——— 4 “- _# ; 
ANG at adtactk TH andukac {a tetd 
ee 4 


Master Jock Company. Milwaukee 45, Wis. * 2/o7/« « 
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Soldering Kit 


Soldering kit, Mode] 8100K, is a 
complete set of equipment for fast, 
efficent soldering. Kit contains wire 
soldering brush; soldering aid 
which makes tight wire twists and 
open old soldered joints; 
Kester solder, and Junior soldering 
gun which delivers more than 100 
watts. Gun 


helps 


heats in 5 seconds, 
and has triggerswitch control. Two 
spotlights eliminate 
shadows and light the work. Kit 


lists for $7.95. Weller Electriu 


pre-f¢ cused 


(orp 


For more data circle No. 1 on postcard, p. 103 


Matching Household Sets 

A Kitchenette Set and a Master 
Bath Set, plus two additions to the 
closet line, are featured in lustre 
chrome. Kitchenette set includes 
paper towel holder, dish 
holder, wall ash tray, and a pair of 


towel 


all-purpose hooks; retails for about 
$2.69. Master bath set retails for 
about $2.95 and is comprised of wall! 
soap dish, tumbler and toothbrush 
holder, toilet tissue holder, an 18-in. 
towel bar, and two all-purpose 
hooks. Both sets are in bright blue 


i2 


yift packages. New to the closet 
line are a shoe rack for three pairs 
of men’s shoes, and twin hat racks 
which can be arranged side by side 
or on top of each other; both of 
these fixtures are individually pack- 
aged. Autoyre Co., Subsidiary of 
Rkeo Products Co. 


For more data circle No. 2 on postcard, p. 105 


Plastic Bread Box 
Lustro-Ware bread box features 
easy acting, hinged lift lid, and 
opens wide for maximum accessi- 
bility. Its rectangular shape mea- 
sures 13 x 6% x 5° in. and holds a 


large loaf with room to spare for 


extra slices or rolls. Made of odor- 
free Styrene, bread box will not 
Round corners 


rust or corrode. 








permit easy cleaning. Retails for 
$2.49. Columbus Plastic Products, 
Inc. 


For more data circle Ne. 3 on postcard, p. 103 


Fiberglas Handle Hammer 

A Fiberglas-reinforced plastic 
handle is featured on this new F-55 
hammer. Tests indicate that plastic 
handles, which are one-fifth the 
weight of steel, are as strong as 
steel handles, and have shape and 
resilient feel of hickory. Use of 


plastic permits use of a meta! ham- 
mer head of full size and weight, 
but providing balance which re- 
duces fatigue on user’s part. Fay- 
ette R. Plumb, Ince. 


For more data circle No. 4 on postcard, p. 163 


Aluminum Tubing Fittings 
Three new fittings for Do-It- 
Yourself Aluminum tubing are now 
available: Floor flange (illustrated 
left) for attaching the end of a 
section of tubing to a flat surface; 
90 degree elbow (upper right) to 
eliminate bending of tubing; T-butt 
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Want more information on these 
products? Then use free post 
card on page 103. 


in hardware merchandise... 








connector (lower right) for join- 
ing tubing in a “T”’ or “L” joint. 
Fittings are available to fit all three 
sizes of tubing—*4, 1 and 114 in. 
Each fitting comes complete with 
all hardware, and can be assembled 
with only a Reynolds 
Metals Co 


For more data circle No 


screwdriver. 
> on pesteard, p. 163 


5-In-] Barbecue 


Five-in-one barbecue unit. called 
Brazit, consists of folding and- 
irons, adjustable three- position 


cnares yal 


Tt 
Wriii, 


4 " . 
Lension 


porcelain pan, ex- 
carry 


Unit can be used in 


legs, and a carton. 
fireplace to 
embers and as 


barbecue over log 


{) itdoors. it can be 


= 
= 
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THE HARDWARE DEALER 


table 


legs at 
with charcoal 


used with extension 
height position or 
pan for barbecuing over charcoal 
or briquets. 
beneath grill to catch meat 
Roberton Mfa. Co. 


For more data circle No. 6 on postcard, p. 103 


2an covers entire area 
drip- 
pings. 


Gun Cleaning Kit 
Brite-Bore gun cleaning kit con- 


sists of a nitro powder solvent, 


lithium-base lubricat- 


gun 


grease, 





ing oil in squeeze-type flow contr 
dispenser, cleaning patches, 
cloth, 
three-piece brass rod for use with 
both pistol and rifle. Packed in a 
strong metal case with latch, kit is 


Wiping 


bronze wire brush. and 


available in gages and calibers t: 
meet all shotgun and rifle cleaning 
needs. Mill Run Products Co 


For more data circle No. 7 on pestcard, p 


Charcoal Lighter 

Barb-O-Lite 
a safe, economical and convenient 
fuel for instant lighting of char- 
and wood fires, eliminating 
smoke, soot and offensive flavoring 
of foods. Fuel is applied to the 

(Continued on page 1()) 


charcoal lighter is 


coal 





TO HELP YOU 





SELL 


BM ESR AE So 
AND OTHER DEALER 
>ALRE DS. Ee? OS 





Kitchen Saw Display 

12x18 in. free-stand- 
ing display holds Kitchen 
Aid saws and ™% doz. hand sharp- 


Compact 
three 


ened butcher’ steel replaceable 


blades for frozen meats. 


vegetables and bone. Saws look like 


cutting 


a miniature butcher's saw and 


have red, vellow or blue plastic 


chromed frames. 


$1.98 each: 


handles with 
replace 


(,reat Veck 


Saws sell for 
able blades, 


Saw Mfrs... Ine 


Hoe ePacn 





For more data circle Ne. & on posteard, p. 103 


Plywood Plans Booklet 
New 


wood home storage plans 


booklet contains 52 fir ply 


Projects 


include coffee tables with storage, 
desks, sports lockers, darkroom 
fixtures, and patio serving wagon 


Booklet is prefaced with an infor- 


(Continued on page 120) 
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HARDWARE 
STORE 
SALES 


(Seasonally 
unadjusted) 


(in millions) 
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HARDWARE BUS 
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>» April Retail Sales Increase 3'/4 Percent 


> Predict Continuing Market for Homes 


>» Gross National Product at Peak Pace 


Predict Market for New Homes to Continue 
At High Level; 1.3 Million Units This Year 


The market for new homes will 
continue for years to come “at a 
very high level,” according to AIl- 
bert Cole, administrator of the 
Housing and Home Finance 
Agency. 

This level, he adds, should be “as 
high as it is today or higher.” 

Also addressing a_i directors’ 
meeting of the National Associa- 
tion of Home Builders was Ear! 
Smith, president of the N. A. H. B., 
who predicts 1.3 million homes will 
In the 1960's 
and 1970's, Smith says, the rate 
might 


be built this year. 
reach 2 million housing 
starts per year. 

Expenditures for new construc- 
tion in April rose $10 million over 
March to reach $3.2 billion, setting 
a new record for the month, accord- 
ing to the Commerce and Labor 
Departments 

Total private outlays in April 
totaled $2.339 billion, which was & 
pet above March and 21 pct above 
a year earlier. 

The government says that for the 
first 4 months of this year outlays 
for new construction reached a re- 
cord $11.6 billion. This compares 
with $10.2 billion for the com- 


i4 


parable period of last year. 

The agencies noted that April 
outlays hit an unprecedented an- 
nual rate of almost $41.6 billion, 
after seasonal adjustments. 


May Retail Store Sales 
Up 8% Over Year Ago 


Retail store sales in May were 
$15.3 billion, about 8&8 pct above 
May, 1954, and virtually unchanged 
over the April, 1955, figure of $15.5 
billion, the Commerce Department 
reports 

The hardware, building and lum- 
ber group reported May sales of 
$1,242 million against $1,176 mil- 
lion for April of this year and 
$1,140 million for May, 1954. All 
figures are unadjusted preliminary 
estimates. 


Public and Private Debt 
$606 Billion in 1954 


The nation’s net public and pri- 
vate debt climbed 3.5 pct last yea! 
to reach $606 billion, according to 
the Commerce Dept. 

However, this rise was less than 
the 5 pet boost registered for 1953 

The government says that three- 





April Retail Sales 
Increase 3'/4 Pct 
April 
sales were $228 million the U.S. 
Dept. ol 


retail hardware store 


(commerce estimates. 
This is a gain of $7 million, or 
344 pet, over April, 1954, sales, 
and a gain of $32 million over 
March, 1955. 
unadjusted 


sales. Seasonal! 
estimates for the 


past three years are. 


(millions of dollars) 
1955 1954 

January 170 165 
February 160 172 
wlarch 14U6 196 
April 228 221 
May 
June 
July 
August 
September 
October 
Novembe) 


Decembe: 


Tota! 








fifths of the total debt is in cor 


porate liabilities, home mortgages 


and other private liabilities 


Nearly two-fifths of the total is 
(Continued on page 136) 
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Over 70% of all tools sold are impulse of outstanding professional-quality tools 
sales—made on the spur of the moment— —enough to meet almost every buyer’s 
and PROTO’s Rotomat Toolmart is de- needs! If you are looking for low-inven- 
signed to capture that market. It is modern tory and super-fast turnover, order an 
in design ...colorful...takes little space. 5D4 Rotomat from your PROTO whole- 
Yet it holds the heart of the PROTO line saler today! Send for catalog of entire 

F —a balanced display of 173 types and sizes line to 
= PLOMB TOOL COMPANY 





2227R Santa Fe Ave. Ze 4 
s +t < . 

Los Angeles 54, Calif wee your wert 
TOwceh 


For smaller stores ne 
inventories must be rock- 
bottom and turnover sky-high, 
the eye-catching PROTO SD/7 
Turnomat Toolmart displays 
the fastest selling PROTO 
tools. Inquire now! 


7 
4 
(i? ff. 


PROTO means FPRGlessionc! TOoels 


fstem Factory & Warehouse Jamestown, MY ~ Catan factory. London, Ont 
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REPUBLIC STEEL CORPORATION 
3154 East 45th Street 
Cleveland 27, Ohio 


a Please send me names of stainless houseware 
manufacturers 


Please send more information on 
ai HAIN [ ) NAILS and STAPLES [] PLASTIC PIPE 
Name 
Company 
Address... 
City Zone State 


hee 
wee mem meme 


16 


LAunhea 


OTHER PROFITABLE REPUBLIC PRODUCTS 


CHAIN— Republic's Round Chain Division makes nearly every style and size 
of welded and weldiess chain, including farm and animal chain assemblies 
of all types. One-source buying for all your chain requirements eliminates 
shopping crovnd to meet your customers requirements, saves you fime 
ond money. 
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HERE’S QUALITY SHE CAN SEE 
QUALITY YOU CAN SELL 





in housewares of ENDURO stainless steel 


It’s easy for you to translate this quality into the 
features that make stainless steel utensils, kitchen- 
ware and flatware more salable and highly profit- 
able for you. 


When Mrs. Housewife shops for new house- 
wares, she’s interested in how they'll look in the 
kitchen and on the family table—how they'll stand 
up to everyday use. That's where the extra features, 
the “bonus benefits’ of stainless steel, help you 
clinch the sale. 

The first feature is obvious. It’s the bright, 
lustrous finish that will stay new looking for 
a lifetime. A finish that will never chip, crack 





REPUBLIC 


or flake because it’s solid stainless all the way 
through. 


Then tell her how stainless saves kitchen-hours, 
lightens housekeeping chores because it's easy 
to clean and keep clean. How it is immune to the 
action of washing compounds and detergents. 
How it stubbornly resists rust and corrosion— 
resists denting, scratching and abrasion. 

You'll find high-style housewares made of 
Republic ENDURO Stainless Steel offered by 
leading manufacturers. Republic will help you 
locate them. Mail the coupon for names and addi- 
tional information. 


STEEL 


Warlets Wiles Remge % Standard, Steels and, Steck. jodi 












keg-type packaging, they're easy to handle and stack. 
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FOR THE HARDWARE TRADE INCLUDE... 


MAILS AND STAPLES— Republic's Wire Division produces o complete line for 
every form and home use. Also ideally suited to and accepted by the build- 
ing trades. Republic Nails now come in corrugated containers. Superior to 





PLASTIC PIPE for lown-sprinkling systems, farm irrigation, jet pumps, live- 
stock watering. lt offers a real opportunity to cosh in on the big do-it-your- 
self market. Republic's Pipe Division produces both Semi-Rigid and Flexible 
Plastic Pipe in diameters 2° thru 6”. 








GIVES 
-WAY PROGRAM 
po oe PROFITS ON ALL 


5 WELDWOOD WIZARDS! 


I. Greatest Ad Drive! 


ate Evening Po 
"Qgazine,; Ore see, 


Susands of you 


including 
T Own ©UStomers ; They're Pre-sold 
on Weldwoog Y@S.. and On Firzite and Satiniag 
- 
2 °P ! FREE p 
OWer fy iSplays! 
“ Counte, Displays 


% leofjes, a 
isplay Conte; 


re 
" requesy. Th 
drive ever! 





St and 20 other ; 
SY millions 


ners a 
° 


s arrying deale,. 


“IRZITE : SATINLAC : 
piste? 


Mio 
y 


3 d preserves the 
White out an beauty of any 
Firzite © — yr pickled natural 
in Glue woodsy b lient as a wood. 
lastic Res . Exce —_— 
ent! y eens en ty fastest = madeooseses «gh fir 
, t Cement! Americ hly water- Us) grain 0: 
ascagt . New! Weldwood a clamps wood glue. Makes —— — a. Sleies ioe 
idwoed & es Bonds ~~ eH on Seaaiian Seen diate wood. ply woc 
| Weildw hite glue esses, instanth) aneli strong 
Lite. {the Weldwood For applying plywood paneling 
t ts naiis. . 
worthy © to-use ... S€ without Micarta, 
Ready agic. ates like 
name. like m lamina 
bonds 
fast... 


* Trade Mark 
face checking. 
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ES PLYWOOD 

AT 

ED sT 

UNIT 
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s\ e t . N 








rings 
Satiniac® ...B 
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means business 


WITH THIS SENSATIONAL, NEW 
COMPLETE LINE OF... 


JEWELED 
ladies’ 
wrist’ watches 









JEWELED 


mens 
wrist watches 





Guaranteed by i d a 
INGRAHAM styled right, 
— one of America’s e e h 
oldest and largest priced rig f 





manufacturers of 
timepieces. 


for fast 


impulse sales... 





LOW- I 
matching expansion band. 


12 Ligne. 


Retail $5.95 Retail 
(Dealer cost $4.28) 

1OW-9 Gray leather strap LOW 
Retail $4.95 Retail 
( Dealer cost $3.56) 





) Chrome case and 1OW-12 
Matching 


luminous dial 


12 Ligne. 


( Dealer cost 


fan leather Strap. 


(Dealer cost 


Goatinel 


Golden color case. lOW-31 Chrome 
expansion band. matching expansion 
$6.95 hand. 12 Ligne. 
$4.75) Retail 
( Dealer cost 
$5.95 1OW-30 Tan leather strap. 
$4.28) Retail 


( Dealer cost 









WATCHES SHOWN ACTUAL SIZI 


lOW-32 C;olden color case. 


tan leather strap. Luminous 
dial. Small second hand. 12 


| igne. 
Retail 


( Dealer cost 


WW-222 Dart Golden color 
Case, embossed leathe! strap 
i3¥2 Ligne 

Reta 

( Dea er COST 

WW-220 Dart chrome case 
Retail $4.95 


( Dealer cost S34 36} 


luminous dial. Small second 


with matching expa 


band. Luminous dial 
second hand. 12 Ligne. 
Retail 

(Dealer COST 


JEWELED 


FROM 7495 TO 71095 











nsion 
Small 
S7 OS 


New Si 













IS-1 Chrome case, gray pad- IS-15 Wafer-thin golden IS-4 Waterproot * stainless 

ded leather strap. Luminous dial color case, tan padded calf steel case. Luminous dial. Sweep 

Sweep second hand. 12 Ligne skin strap. Small second hand second hand. Gray padded leathe 

Retail $6.95 11% Ligne strap. 12 Ligne 

(Dealer cost $4.75) Retail $10.95 Retail $10.95 
(Dealer cost $7.49) (Dealer cost $/.49) 





SHOCK RESISTANT @ ANTI-MAGNETIC 


FULL YEAR GUARANTEE BY INGRAHAM 








artliy Styled Ladies’ Wrist Watches 


aN 


- s 








lden COlO! Case. IS (;,olden Color : sc IS : (; iden color Lasse 


: " : ’ ; ; ’ 
ther strap. Lumun >» Gla black suede leather strap and dia Diacr enter. Blac} and dia champagne center 





second hand. &*4 Ligne suede leather strap. 8*4 Ligne Black suede leather strap. 8% 


POCKET WATCHES 


PW-200 Dependable shock resistant movement, can’t be over- 
wound. Rotating second indicator. Chrome plated case, unbreak- 
able crystal. Retail $2.95. (Dealer cost $2.05). PW-207 With 
luminous dial, retail $3.50 (Dealer cost $2.43). 
PW-228 With sweep second hand, retail $3.25. 

(Dealer cost $2.26). 
PW-245 With stop watch feature, retail $3.95. 


(Dealer cost $2.76). 





ra: eee 





SEINE TWINES 
SEINE CORDS 
TROT LINES 
STAGING 
VENETIAN BLIND CORD 
SASH CORDS 

CLOTHES LINES 
MASON LINES 

FISHING LINES 

NYLON CASTING LINES 
STARTER ROPE 
















































Lee JUMP ROPE 
é Ge Re le MOP HEADS 
a eee é' WRAPPING TWINES 


KITCHEN LINES 
EXPRESS TWINES 

CHALK LINES 

PARCEL POST TWINES 
POLISHED INDIA TWINES 
PLASTIC CLOTHES LINES 
JUTE TWINE 





ART. 547 
“irty 


A fast selling, top quality mop head with tape 
stitched tops and made with 4-ply cotton yarn 
having super-absorbent qualities. Packed indi- 
vidually in red, white and blue display carton 
with window opening. 8 and 12 oz. sizes only. 





ART. 506 “THRIFTY” ART. 517 “DANDY” 
“Thrifty’’ mop heads ore made of durable, absorbent, 4-ply “Dandy” mop heads come in sizes from 6 oz. to 32 oz. A better 
yorn with tape-stitched tops in sizes from 6 oz. to 24 oz. Packed than overage quality item—4 ply cotton yarn—tape- stitched tops. 
1 dozen to carton Packed 12 to carton. 


ART. 526 “QUALITY” 


“Quality” is a top grade mop head available in 8-12-16-24 oz 
sizes. Tape stitched tops—4 ply, super-absorbent cotton yorn 
Packed 12 to carton 


7,» 

ORDERS OF $50.00 OR MORE, FREIGHT 
P » PREPAID. Orders of less than $20.00 f.o.b. Mill, 
Lawndale, N. C., Van Nuys, Calif., Marietta, Min- 
nesota, or Dallas, Texas. Orders of $20.00 to 
$50.00, freight allowed to $1.00 per cwt. Freight 
prepaid does not include extra charges incurred 
outside corrier’s regular zone of delivery. 










When you display the Wistine- 


tt Sells! 


Write For Size Cards And Price List. 


Cleveland Mills Company iwwoace, norte carouina 


ESTABLISHED (Nw 18673 786) Sepulveda Bivd Marietta 3104 Gaston Ave 
Yon Nuys, California Minnesota Dallas 24. Texas 










HARDWARE AGE, JUNE 23, 1955 23 





SEE FOR YOURSELF jit pays to package in film made of BAKELITE Polyethylene 
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Data courtesy The Yele & Towne Manufacturing Company, Sta: 
Bags manutactured by U.S. Envelope Company, pri 


rare. tn 


ford Conn 
ngfic ld, Mass. 


‘People used to be lock-unconscious 


“Stuck away ina drab box, a lock had 
about as much sales appeal as a rock,” 
says Mr. J. L. Sestrom, proprietor of 
Briarcliff Hardware & Ap pliance Co., 
Briarcliff Manor, N. Y. “Then Yale 
Towne came up with this polyethy ile 
packaging. It helps pop good-looking, 
special-purpose locks right in front of 
shoppers’ eyes. Ideas for wherce-to-use 
pop into heads . . . and hands pop into 
poc ketbooks. Now we sell more locks 
and more different kinds of locks.” 
“No wonder we're sold on this type 


of pac kaging, Says the manufacturer. 


BAKELITE COMPANY, 
Phe 


24 


term BAKELITE 


“It kic ks up sales, keeps merchandise 


clean, makes inv entory easier for manu- 
facturer and dealer, provides a display 
stopper with plenty of brand identifica- 
tion. And polye thy le ‘ne 1s strong e nough 
to do the job.’ 

No matter what you make or retail: 
the package is the key to bigger busi- 
ness. See that the produc ts you sell get 
a break in film made of Bakeurre Brand 
Polyethylene. Get the full factual story 
from your packaging supplier. See for 
yourself how it pays you... in 
business and more profitable sales. 


and the Trefoil Svmbol a 


more 


1 Division of Union Carbide and Carbon Corporation [@§ 30 East 4 


re registered trade -marks 


AKELITE 


BRAND 


Polyethylene Plastic 


Ind Street. New York 17 


of UCC 
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If you’ re interested in making money out of 
hampers ... If you want to stock the fastest selling 
line of a merchandise... 


If you want to give your customers the greatest 
value in the housewares field . 

Then, get the facts about the henepes business!!! 
Pearl-Wick and only Pearl-Wick offers such a 
complete selection of style-right bathroom merch- 
andise to sell right off your floor day after day! 
Pearl-Wick and only Pearl-Wick has so 

many exclusive sales features that women 
demand in a hamper. 

Pear!-Wick and only Pearl-Wick backs your 
sales efforts with a huge, continuing, national 
advertising campaign in America’s leading 
consumer magazines your customers read. 


These facts are important to every 
buyer, so let's get down to brass tacks. 
Come in and see the big profit 
opportunities in Pearl-Wick. 

See Pearl-Wick at the 


ATLANTIC CITY HOUSEWARES SHOW oe Ge Ge GP GP GD GP Ge a 


SPACES 453 - 461 Pearl-Wick Corp. HA-6-55 
| 27-50 First Street, Long Island City 2, N. Y. 


Please send me complete catalog and price 
list of the three famous Pearl -Wick lines. | 


Name veennneiiiiiigneidiamiusiiisliaal 
mt attend this shot end im this coupon today | Address 
MANUFACTURERS OF A COMPLETE LINE OF BATHROOM ACCESSORIES, City as 
NURSERY FURNITURE AND STORAGE HASSOCKS. mem em met soe eae 
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FARTHER OUT IN FRONT... 1/2 Quality 


BENNETT ANDIRONS, FIRESETS ETC. 
by the makers ot lecsoree, 


The quality you've come to expect from the makers of Flexscreen is one 
of the big selling features of the new smartly designed complete line of 
andirons and firesets. The forceful national advertising which has always 


backed Flexscreen will now bring your customers looking for the FLAME 
TRADEMARK on Bennett Andirons, Firesets and other fixtures. The fine flaw- 
less finish of these accessories is absolutely without equal as a result of a 
brand new manufacturing process. And because of this new process they're 
priced to SELL. 
~ 5 
if 


GET THE COMPLETE STORY . 

We have a complete promotion 
ready for you—boacked by the 
biggest Flexscreen national ad- 
vertising program ever! Full B F NN F TTI i | Kf \\ 1) l\ % 

color Page Ads in More mago- shNi 4 east Xi i\ ( , 
zines. Look at the line up. Ask 
your Flexscreen Salesman for 


the complete story—or write us 
for all the facts ... 


- eu J 


NOR WITICEL NEW: YORK MELROSE PARK, ILI 
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It's the most complete, most exciting, most sale-able fireplace accessory line in Flexscreen 
history! And that’s saying plenty — because Flexscreen leadership in the fireplace depart-., 
ment has always been a recognized fact. See this great new Flexscreen line — and you'll 
see why you just can’t be in the fireplace business without the whole Flexscreen line this year. 








FARTHER OUT IN FRONT... = UL Sty 
THE NEW PICTURE FRAME 
Meovsceen, 


This is the new “‘Picture-Frome Screen’’ that literally frames the glowing 
beauty of the hearth in a three-dimensional, moulded design achievement 
which immediately ovt-modes all flat-faced frames. Just stand the old and 
the new side by side and see which one the customer chooses to frame the 
picture ‘she’ is creating of her fireside. 





But this is not all. Fender panels now have andiron hole knock outs so that 
the andirons can project through the screen or not as you wish; there is 
another new model with a purely decorative fender; all frame Flexscreens 
now have both side ond center-pull; there are low-cost hanging firetools— 
and so many features that we say, “Please, somple this completely new 
‘Picture-Frame-Screen’.”’ 


FARTHER OUT IN FRONT...IN EASY SELLING! 
PRE-ASSEMBLED ATTACHED £ Hlewscreen, 


JUST THREE VOLUME SELLING STOCK SIZES 


Heres the some top quality attached Flexscreen which consumers 
have been demanding BY NAME for years, with Bennett's time 
proven method of attachment, made simpler than ever before. 80% 
of all orders for Face Mounted Flexscreens can be filled by just three 
popular sizes 30° x 28°, 36° x 30° and 42” x 32°. 


NOW Flexscreen offers these three sfock sizes completely pre-cssem- 
bled in individual cartons. If you've been turning down business be- 
couse you didn't wont to get into “special ordering’’ here's your 
chance to cash in on the demand for Flexscreen. It's just os easy to 
stock and sel/l as the Frame type. 





—— We hove to poy extra for the assembly and templote ond carton 
(i . BUT YOU DON'T. That's right, we know you're going to sell so 





many more of these Stock Size Pre-Assembied Screens that we absorb 
the extra cost. 


Youll be with flevscwen, 
» « « THE ONLY FIREPLACE LINE CUSTOMERS ASK FOR BY NAME! 
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yl! 
SNAP-OPEN SACK 
Builds Your Sales 


for Bagged Garden 
and Farm Supplies! 


Now sive your customers 


the easiest, fastest-opening multiwall paper 
sack made. No more struggling to get at the con- 
tents .no knife needed to open... S80 simple 
that even a 10 vear old girl can open it. 


the use of every pound of fertilizer you 
customer buvs No more spilling of contents 


hecause they have to struc ole to open the hag. 


the ease of} handling and dispensing with 
hullt-in poul control that means tree flow 


from a thimbletul to a hundred pounds 


fii Of these features for your customers exclu- 


; } iy 
sively in the new Snap (Jpen Vultiwall paper sae ke. 


Insist the garden and farm supplies you buy be 
shippe d in Snap-Upen Sa ks. Your suppliers may 
already he LIStTis them lf not. send us the If names 
and we will see that they receive complete in- 
formation on how you can benefit from this new 


deve lopment at no extra cost to them or to vou. 


WRITE TO 
HUDSON PULP & PAPER CORPORATION 
Dept. HA7, 477 Madison Ave., New York 22 N. Y. 


Hudson 
MULTIWALLS 


ars 


Seah 
ae 


HUDSON PULP & PAPER CORPORATION® 








You don’t have to be : 


oe 


mechanic or “pump specialist’’ to 



































' —_— : Boot > ar vat 
make money selling the complete Rapidayton 
Shallow Well Champion 
—0 to 25 feet 
Champion” line of Jet Pumps and Water Systems! All you need 
: customer who |nows how deep his well is. 
“Fresh-Water”’ 
—0O to 80 feet 
“Champion” that fills the bill 
“HOT-'n-COLD” 
—0 to 70 feet 
—for any well depth from 0 to 140 feet Yr 
Shallow Well “TWIN” 
—0 to 25 feet 
sn cottage or a large farm —at the lowest possible pric 
“TWIN” Convertible 
—0 to 140 feet 
tures the same basic, efhicient, exclusivs design. 
Signature Convertible Champion 
—0 to 80 feet 
t and you know t! 
Signature Champion with 
Vertical Tank 
naplidayton's “Champion” line ikes the mystery 
Signature Convertible Champion 
—Pump Only 
, > 
out of the pump business! 
| o 
* 


You can get full information on Rapidayton 
“Champion" Models from your 
Rapidayton Wholesaler or from us. 





HARDWARE AGE, JUNE 23, 1955 29 

































CLINTON 
ma HARDWARE 


FILLS THE BILL 
for all of these... and many other uses 


Easy to see why Clinton Hardware Cloth means steady, year-round sales 
» +. why customers in all sections of the country have unlimited uses for it. 


ARE SOME TYPICAL EXAMPLES OF ITS WIDE UTILITY RANGE: 


Window Guards Grain and Seed Screens Wire Splints 

Screen Door Reinforcement Rabbit Hutches Foundation Vents 

Tree Guards Cooling Towers Egg Baskets 

Skylight Protection Leader Pipe Vents Incubator Trays 
Ventilator Protection Partition Screens Bird Cages and Aviaries 
Corn Cribs Stucco and Plaster Fruit Drying Trays 
Machinery Guards Reinforcing Anchoring Brick and Tile 
Poultry Houses Animal Cages Brick Ties 

Poultry Runways Rat Proofing Locker Rooms 

Brooder Fioors Bulb Trays Oil Filters 

Battery Feeders Floral Pieces ...and many other uses 


Clinton Hardware Cloth comes in all standard widths and meshes in 
steel-banded, 100-foot rolls. Write or ‘phone our nearest sales office. 
Hardware Cloth is manufactured and sold under the brand name CALWICO in the Wes?. 
OTHER CF&I-WICKWIRE HARDWARE PRODUCTS 

Gold Strand® insect Wire Screening + Qvick Hitch Gate Springs + Stone Wire 

Perfection Door Springs + Clinten Hex Mesh Nettings - Wissco TV Guy Wire 


Wissco Flexible Wire Clothes Line - Clinton General Purpose Welded Wire Fabric 
Merchant Wire . Mechanic's Wire 


CFci-WICK WIRE 


HARDWARE PRODUCTS (hl 


4 | @Raain & wi! 





2616 
WICKWIRE SPENCER STEEL DIVISION—'” ton, Bul ° » New o New York 
rallesephie . THE COLORADO FUEL AND IRON CORPORATION — oA of » Boise 


Butte . Casper, Denver , fi Pease . e! fe 


Portiend . Pueblo . Soh Lote City » san Francisco . Seotilie . . 
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Shining Example of Superior Quality! 


STEEL TANKS 


SOT ASS ) » | 





You'll find 
them only 
on new 
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JET WATER SYSTEMS 





Complete V/s; H.P. Shallow Well System only Your customers want quality and stainless steel 


8 


tanks on these new Fresh-Water Champions say 


“quality” lke nothing else can. They're solid stain 


5 O less steel. They give your customers big benefits 


like these 





retail 
(f.0.b. factory) 1. FRESH WATER. . seconds after you turn on the tap’ 
2. SANITATION .with stainless steel, used for crean 
Only $99.50 retail for complete '/; H.P. separators and other dairy equipment 
Convertible System for settings Oto 70 ft. 3. EVEN FLOW... from 2, 3 or more outlets at one 1 
. 4. “STAY-NEW"’ APPEARANCE. | solid stainless steel for 
long, long life 
5. EXTRA VALUE expensive stainiess steel tank systems 
at prices you'd pay for systems with 
* tanks made of gaivanized steel 


You sell all these benefits plus Champion perform- 


ance and quality features when you sell these new 


THE DAYTON PUMP & MFG. COMPANY FRESH-WATER “package” systems. Get more 
+)-) Ole), Bee). lie facts now from your Rapidayton Wholesales 
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Here’s why 


Carlon Plastic Pipe 


makes more money for you 


CARLON . the original plastic pipe... has so 
many more plus features, it just about sells itself. More 
customers ask for Carlon™ by name than any other 
plastic pipe. You make more profit with Carlon because 
you sell more. 


CARLON customers stay sold. Carlon makes plastic 
pipe so much better than anyone else knows how to 
make it. Customers see the difference the first time 
they try it. And that written guarantee attached to 
every coil of pipe, is a mighty comforting persuader. 
You make more profit with Carlon because it satisfies 


customers and they always come back for more. 


CARLON gives you a complete line. There's a Carlon 
e Plastic Pipe for virtually every service for which pipe 


cARtlo, 


‘at 
CARLON PRODUCTS CORPORATION 


BUY THE PIPE 


is required ... gas lines, drinking water, low pressure 


irrigation and sprinkler systems, chemicals and many 
other materials. You make more profit with Carlon 
because you can meet more of the needs of more of your 


customers more of the time. 


These are the basic reasons for the profits in Carlon. 
Other benefits include price protection, fair profit 
margin, generous allowances on shipping and other 


important profit-making points. 


For complete details on the advantages of selling 
Carlon, write The Carlon Products Corporation, 


10225 Meech Avenue, Cleveland 5, Ohio. 


Write today 
for catalog. 


WiTH THE STRIPE 


10225 MEECH AVE. CLEVELAND 5. OHIO 
WORLD'S LARGEST MANUFACTURER OF PLASTIC PIPE 


Plants at Corsicana, Texas; Cleveland, Auburn Corners, and Upper Sandusky, Ohio; Asheville, N. C.; 
Denver, Colo.; Kiamath Falls, Oregon, and Acton, Ontario, Canada. Research Center in Mantua, Ohio 
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new Champion 
VERTICAL 
“PACKAGE” 


SYSTEMS 


Save yourself work, worry and money when water looking Rapidayton vertical systems carry low retail 
requirements or construction loan specifications call prices like the ones below—and full trade discounts 
for water systems with larger pressure tanks. Sell Three basic models to sell, and there's nothing 
‘“ready-to-install’ vertical jet “package water sys new to learn. You re already familiar with Rapidayton 
tems with 42 or 52 gallon tanks—for deep or shallow Champion quality and features. Sleek vertical tanks 
wells—right from the shipping carton. No parts to are designed and made by Rapidayton as perfect 


find, no assembly to fuss with mates for the Champions you know 


sell at lowest possible prices, too! These trim- Get facts—now—from your Rapidayton Wholesaler 


THE DAYTON PUMP & MANUFACTURING COMPANY ® Dayton I, Ohio 


VERTICAL SHALLOW VERTICAL SIGNATURE VERTICAL “TWIN” * 
WELL CHAMPIONS CONVERTIBLE CHAMPIONS & CONVERTIBLE CHAMPIONS 


Ww =e As low 
As low as As low as ry s low as 


$146.25 retail $151.25 retoil ae $184.75 retail 


For deep wells to -- TWO imoellers! 
For wells to 25 B80 foe? or shallow 4 Pumos fy ll capacity 
feet Pump with wells Pum p nas at 40 Ib: pressure 
2 or 24 H.-P. capo- **Quick - Connect from 0 to 140 feet! 
citor motor on 42 Petes 2, flange ond ‘2 HP 2 or *4 HP. capaci 
gallon galvanized capacitor motor. 42-galion galvan- | or motor, 52-gallon tank, pressure 
tank, air charger, ized tank, pressure switch, oir charg switch, air charger, ejector and toot 


oO 
pressure swiftcn Ready to install er, eer and toot valve Ready . C . Ready 19 instal 


. 
to instal! Trade Mark 
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World’s finest axe for campers, hunters, 
fishermen: The True Temper ROCKET 





No. ABA 
ROCKET 
belt axe has 
famous ROCKET 
hammer features 


Alloy steel shaft won't 
bend or break. Head is 
locked on, can’t loosen. 
Nonslip cushion grip 
absorbs shock. Perfectly 
balanced for chopping 
or driving. Thin blade 
forged from finest steel, 
mirror polished. Handy 
beveled nail slot. 
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TRUE EMPER Yeu Can Lock te ii fer Sandenddp 





Packed four in carton (No. ABA) or each in 
gift box with sheath (No. ABAX) 


This great new belt axe comes in cartons of four or 
in an individual gift box with genuine saddle leather 
sheath. The colorful gift box has a bright silver and 
red banner across the face that lists important sales 
features. 

This gift-boxed ROCKET 
belt axe will be an excellent 
impulse sales item. Display 
one in your tool depart- 
ment, in housewares, in 
your sporting-goods section, 


TRUE TEMPE 


one near the cash register. [Rgmaasoasees 
Save this ad and ask your [i 
True Temper wholesaler vee 


about this great new profit 
maker. 





Advertised 
in June 16th POST 





See True Temper’s ad fea- 
turing the Rocket belt axe 
in the June 16th Saturday 
Evening Post. We’re sending you a giant blowup of 
this ad to use as window or display poster. Also 
coming your way is a beautiful full-color display 
card showing the Rocket belt axe. True Temper 
Corporation, Cleveland 15, Ohio. 








NOW: a family of famous ROCKET tools 


ROCKET 


hatchet hammer hammer ripper 











Finest quality in hammers, hotchets, axes - Garden, lawn and 
farm tools - Shovels - Shears - Fishing tackle - Golf-club shafts 
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“TWIN” 


*Trade Mark 


Two Impellers! 
Pumps Full Capacity 
at 40 Ibs. Pressure! 


Pumps with a single impeller lose 
30% to 80% of their pumping ca 
pacity at 40 lbs. pressure but not 
the new “TWIN”. Second impelle: 
plus “Quad-Volute” design s/Aolds 
full capacity at 40 Ibs. to meet 
“modern living” requirements 


‘ Complete ‘2 H.P. “Package” 
Model S5OCT-CT40S-T13. Water System—only 


ee 


for pumping depths down to 


You owe yourself a good alol(-Mlele) Moi Melsl Mol Misl 1) Maa elit f 110 feet. 


LA/ TA 2 r . etels The » « z . Or 
toleliolob ales MMA. Als ME @laleluleliolsl ME ele res a Only $142.25 retail for pump with 


ejector and foot valve, without tank 


? "ar , 
does if mean to you : Only $174.50 retail for % H.P 
lif pumps woter trom greater depths ‘down to zie ale 


simplicity folate efficiency eh el Atiels oOo new 


‘Package’ system for pumping 
depths down to 140 feet. 


pushes it farther and higher (extra-high pre 


full ‘@elelelaiay ar 40 ek oressure " >? the cle ie BO 


one-impellier pumps) — it’s easier and faster to 
able in a tul!l group of | 
wells—oand you 
of course 

These are 


*limeisl mee l ale 


True Convertibility! 
Faster Installations! 


Same pump works on deep or shal. 
low well by changing position of 
ejector—no extra pump parts to 
buy. “Quick-Connect” flange for 
faster installations eliminates 
threading, clamps, adapters, unions 
and slip couplings. Plastic or steel 
pipe slides into pump for fast, easy 
hook-ups. 
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VW 
EVANS-COLSON 









Hottest Promotion in the entire 


BICYCLE 












INDUSTRY! ¢ \ Quer 


"eget 








’ 







‘ 


} . 
. . a... SS 


oR 
se 
aN 





Ye 





ng — . 
. = sae * — sal 


“hy . 
its 















) 4 he ’ 

K LD: l HIS Here’s a deal you can play right taking advantage of this liveliest 
| “-* ‘‘across the board’’.. . and bicycle promotion of the year. 
}} LN IN b: at RIGHT NOW! It’s a brand-new And the same attractive offer is 
traffic-building idea with a terrific available to other qualified dealers 
f () | OT ITCkK sales wallop and a high profit who take on the Evans line. Let 
- potential. Evans dealers are now _—_—i us send you full details right now. 

PAYOFF! 


Really a Deal 
im a Million! 














You get a complete Promotion 4 
meme =€69Package including a colorful 
om Palomino Pony (a $5.00 retail 
value as pictured) with each 
Evans-Colson 20-inch or 24-inch ‘ 
bike. You also get a floor display 
card, window and wall posters, 
newspaper mats, radio commer- 
cials . . . everything FREE with a 
minimum order. Mail coupon at 
once. This offer is open for a 
limited time only. 






EVANS PRODUCTS COMPANY, Plymouth, Michigan 


Rush full details of your timely PON Y-BIKE Promotion Deal. 


a a Ie a a Ae OO 
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Camillus has the edge with the male tribe when it comes to pocket knives—-and no wonder: Camillus com- 
bines 78 years of manufacturing experience with custom-made high carbon cutlery steel, precision construc- 
tion, and exclusive styling to make the finest looking, finest performing pocket knives seen on anybody’s 
reservation. * You pile up a tepee of profits because you offer a complete line, designed and priced to meet 
every need...every size pocketbook. And Camillus backs up your selling with POWER-PACKED NATIONAL 
ADVERTISING in the best-read magazines for men and boys...plus display cases, knife stands, 

counter cards and streamers. * Write, wire, phone or send us smoke signals for full details! (camnyu 


CAMILLUS CUTLERY COMPANY «+ CAMILLUS «+ NEW YORK 
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WYTEFACE 
The NEW steel tape 


Rigid, curved blade, 2 inch 
wide, 16 ff. and 20 ft. Replaceable, 
changed in a moment. 














Long winding handle 
for greater leverage. 


Handsome, hard wearing, 
grey Plastide* cover on sturdy 
welded steel case. 


ie 


a 


is * «+ + 
Mt tt OO he MT ae 
*-* “2s 4 = 


RIGITAPE™ 
with 5S great features 


Graduated feet, Gig. 


Sths. Black on white background. Exclusive ¥ 
K&E feature of foot numbers in red, repeated 
in red at every inch. 








a 
7= 
fe 

- 





SALES-COMPELLING DISPLAY PACKING 
Here is tape news to make your cash register sing! 
This is the l-o-n-g steel tape that users can push 
around . . . for measurements along floors, up 
walls, or anywhere. Note its many exclusive 
features. Backed by national advertising in Better 
Homes and Gardens, circulation 4,040,587. 


KEUFFEL & ESSER CO. 


EST. 1867 


New York - Hoboken, N. J. 


Detroit * Chicago * St. Lovis *« Dallas * San Francisco 
Los Angeles * Secttle + Montreol 





Adjustable end hook 
for accurate inside and 
outside measurements. 
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Tw DROP-FORGED 
FROM ALLOY STEEL, 
PRECISION-MACHINED, 
CHROMIUM-PLATED.... 


PRICED FOR VOLUME SALES!? 


<r 


CRESCENT now offers Hardware Dealers a complete, well. 
rounded line with the addition of these three popular pat- CRESCENT TOOLS — CRESCENT TOOLS = 


- 
ee brage 2a be 


terns to the famous Crescent and Crestoloy family. All three , Ge, 





are available in a range of generally-used sizes. All have the ALLOY Stet 


POURIT OFFSE! 


. . . i Porm ; tt = 
quality and eye-and-feel-appeal to make them instantly in xem PE nl 


demand at their popular prices. : | ee 
pop P | ) f 


p 

A 
FOUR DISPLAY ASSORTMENTS yy | “aaa 
a 

~ 








| 


. : 4 
on colorful 12x24" panels to match other Crescent Too! Displays \ hee? > <> 
H : ~ ™~, ™ 
; > 


~~ 


a -_ rae . 
CRESCENT TOOLS — CRESCENT TOOLS — D81214— 32 12-point > : if | 
low Wage Mos me Cine Cage bad ame Double end box 3 | | 





te 


wrenches. Openings 


Dien - ! 
— al) 3/8” to 1-1/16" 


DB1215 — A combi-) 


nation of 45 wren 


























ches of all 3 types 


DB1214 DBI215 


CRESCENT TOOLS — 
Cive Wings lo Work — 





























581212 081213 ay / Y sf 
Vign of lhe prtisan 
36 Double end 32 Combination Open 


tf J 
Open end wrenches. end and box wrenches. ( ymlot YY 4 wcllence 
Openings | 4” to 1-1/16" Openings 3 B” to 1-1/16" 


Crescent is owr trode-mork, registered in the United Stotes and obrood, for wrenches and ot s Sold by lecding distributors ond retailers everywhere and mode only by 


CRESCENT TOOL COMPANY, JAMESTOWN, NEW YORK 
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long 4° taper on the 342” chisel end of 
Warren Tool’s ALL NEW 46-H.Q. Ripping 
Bar get better leverage in hard-to-reach 
places where other bars have trouble. This 
modern design takes the strain off the user 
and puts it where it belongs—on a rugged 
tool made to take a beating. 

The clean, smooth forging defies com- 
parison. Careful buyers stock Warren-Teed 


tools with confidence, sell them with ease. 


WA TEED 


trade mark 


WARREN TOOL CORPORATION 


Wenufacturers ef Warren-lced and Lievtl raslwey track teels 


Pe ficegs Warren, Ohie 


REASONS WHY BUYERS CHOOSE THE ALL NEW 
WARREN-TEED RIPPING BAR 


The 90° angle on the claw end and a 


oo 

46-H. Q@. RIPPING BAR Superior Forging (no rough 
edges}—end-to-end uniformity and balance—accurately 
ground, heat-treated edges—tough, enameled, eye-catching 
Balboa Blue 


Order the 46-H. Q. 
in this Popular Size: 
" x 18”—DECIMAL PACKAGING ... 5 


easy-to-stock Flanders Blue carton 


to an attractive, 


~— 


45-H. Q. 
WRECKING BAR 


LENGTH ” "1 24” 1 30” 1 36” 1 36” 
STOCK SIZE . "1%" 1%" 1%” 1%” 


Write for New Catalog 
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Inum 


ight Screw by 


Give time and > your product 


and economy to your prod screw by Southern— 


WOOD SCREWS MA TAPPING SCREWS 


Also from Southern—all s ze wood screws in Steel, 
Brass, Silicon Bronze and popular plat s, flat, round, 
and oval with @billip heag 
Flat or round head, : : bolts. 


Free color label chart, package stock list, bulk stoc eck your need. Box 1360-G 


WOOD SCREWS * STOVE BOLTS * MACHINE SCREWS 
A&B TAPPING SCREWS * ROLL THREAD CARRIAGE BOLTS 


In Bulk Only: Dowel Screws * Hanger Bolts 
SCREW COMPANY 


STATES WHLLt 2 HORTH CAROLINA 


SOLD THROUGH LEADING WHOLESALE OISTRIBUTORS 


FACTORY WAREHOUSES: NEW YORK. WN. Y. . CHICAGO Lt . LOS ANGELES. CAL . DALLAS. TEXAS 
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“Takes less pressure 


for a clean, even cut 






says FRED HARRIS 
of Guy Smith Hardware, 
Richmond, Va. 
*» tC es 
*> 
TRY THE 
! 
4a 4a 
BLINDFOLD TEST : 
YOURSELF! 
i 
Cut L-O-F first, last, or in-between : 
the other brands. Run any kind of | . 
You'll A Young Fred Harris has cut a lot of glass. But L-O-F’s 
t want. ee Ww ome: = ain ' 
acu you a ou see yY you Blindfold lest proved something new to him anout 
have fewer bad cuts, less waste | glass-cutting. 
and more profit with L-O-F. He made several cuts on four well-known brands of 
Call your nearest L-O-F Dis- | single-strength glass Kae h probe ¢ Was marked only with 
T | a letter-——W, X, Y or Z. He picked —" every single time 
: i men an % 
tributor. These local businessme | os the ante! tp cal and “2? was L:O-F! Twenty-eigh 
are listed under “Glass” in the out of thirty dealers who took this test picked L°O'l 
yellow pages of phone books in ‘This certainly proves to me that L.-O-F is easiest to 
many principal cities. And send ' cut,’ said Mr. Harris. **A nice light stroke does it, then 
f - Veg or eee ae ' she snaps off clean and quick 
or your — 
L.-O-F Window ‘ -asie ie piec 
z : ™ ‘ indow Glass 1s easiest to cut into Dig prleces 
Greater Profits in Window Glass’. : : 
7 little pieces, angled pieces, curved pieces You can ever! * ° 
Write Libbey-Owens-Ford , cut off narrow strips with a light, easy stroke 
Glass Co., 608 Madison Ave., | L-O-F cuts easiest because it is annealed more 
Toledo 3. Ohio slowly, more patiently. [hat makes it less brittle and 
’ a ** . . . : 
| more “even § in Sstructure--so its a salier buy tor vour ‘ * 


customers, too. 
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arcr aft supplies 


our coupling needs 


Harcraft hose couplings and flared water connectors 
are designed for heavy-duty jobs. They are 
smoothly machined inside and out from solid brass. 
For long service and complete satisfaction the 

user selects fittings that are rigid, sturdy and easy 
to assemble . . . that require no excessive tightening 
... and will not leak. That’s why Harcraft 
couplings and connectors are first choice among 
house trailer owners, industrial and residential! 
users. For satisfaction across the board the whole- 


saler, the retailer, and the user, specify Harcraft. 


Coolant Lines 
WATER HOSE *<" \ WATER HOSE ‘s” 
- ae | %" 


: a” Commercial Hose 


x" , 
Pry 
a oS + é ~ 


> 


_ 


al tm | a es - | | a r Ge 

mm 4 4 w= , ey | we r~. STOCKS AVAILABLE IN 

et 7 = "NEW YORK, CHICAGO, 
a a ee _ ATLANTA, LOS ANGELES 


REPRESENTATIVES IN 
ALL PRINCIPAL TRADING AREAS 


Harcraft 


BRASS 


TUBING +3" 


D-132 MALE PLUG 
WITH 7° CHAIN FOR 
TRAILER WATER 
CONNECTORS 


DIVISION OF HARVEY MACHINE CO., INC. 
TORRANCE, CALIFORNIA 


RESEARCH .. . DEVELOPMENT .. . PRODUCTION ... Harvey does ail three as a leading independent producer of 
aluminum extrusions in all alloys and ali sizes, special extrusions, press forgings, holiow sections, structurals, rod and bar, forging stock, pipe, tubes, 
impact extrusions, aluminum screw machine products and related products. Also similar products in alloy steel and titanium on application 
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40%, PROFIT MARGIN! 


This superior, best quality, easiest-to- 
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yy New! weatherstrip ... 
C4 best seller for 
Do-It-Yourself market 


install weatherstrip for doors is adver- 


tised to sell for $2.49 at retail. Your | re TRY BEFORE you BUY 


cost is $1.50... a 40% profit. 


TO PROVE that DrofTite is right in 
every way, we want you to SEE it... 
FEEL it .. . convince yourself you can 
SELL it. So send your check for $1.00, 
We will mail you one pockoge 
DrofTite, postage prepaid. Clip and 
mail the coupon. 


© | 


SAMPLE OFFER 
FOR ONLY $1.00 


Mail below coupon 
You get a $2.49 package 
for $1.00 


THE STANDARD PRODUCTS CO. © Building Products Division 
Box 678, Dept. B © Lexington, Ky. 


| accept your SAMPLE offer. Enclosed is $1.00 for one complete retail 
package of your DrafTite Weatherstrip. 


*Trademark and patent pending 


Store Name 








Address 


Signoture 


Nome of your preferred Jobber 


Address of your preferred Jobber 
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SHOW MORE . . . SELL MORE... 
PLUMB <<: SHOP 
Quieh Cowiee MERCHANDISER 


... ANSWERS ALL YOUR 
PLUMBING SALES PROBLEMS! 


DEALERS—Build your plumbing sales department around this 
all-metal display . . . a new source of profit on just I'/> feet of 
counter space. All the chrome-plated flexible copper supplies 
| and fittings necessary for every water supply hook-up. Con- 


venient arrangement invites customers to wait on themselves. 
ZACUSTOMERS —install plumbing with neater, easier chrome- 


plated flexible supplies. Simple step-by- 
steo directions show you how. 
Sauameien 
SHOP , rena 
FLEXIQLE COPPER TORE easy 101 a =e — pomemnaee tS | 
haan : (WASH BASIN) (|! —KITeHEN SINK) 




















ea 


The right supply, valve, fitting for the perfect hook- 
up between water iniet and fixture. Pre-cut flexible 
pipe bends in any direction and shape, making hard- 
to-get-at corners easy to work in. No longer the extra 
equipment and labor of solid pipe installations. 








CHROME-PLATED FLEXIBLE SUPPLY 
PIPES — Individually carded for 
easier merchandising and product 
protection. Illustrated steo-by-step 
installation instructions on the back 


ao 1 fh | | > of every card. 
| | | , bats | ! VALVES—individually packaged in 
i ees attractive window-box with cello- 
| | I al phane overwrap .. . affording full 
FREE 


view of the product, at-a-glance 

fa ils identification and over-all protec- 

Vial | 7 tion to the jeweled chrome finish. 

MERCHANDISE ti | | 


$7.65 worth ‘Th | | | xr CHROME NIPPLES, FITTINGS, NUTS 


of merchandise and RINGS_Conveniently separated 


absolutely free e and displayed in their own particu- 
with the purchase of il is : en lar metal pocket, clearly identified 
either #100 or #200 ly oe a with picture, size, port no, price. 


12” x 18” 





Please send the following: 


4 page explanatory folder 
#100 . 


PAER CH ANDISER 
FOR ONLY *105 
Total Value $178.99 


. . City 
Quick Cowiee MAERCHANDISER - 200 Favorite Wholesaler 


FOR ONLY $44 i (Do not send poyment. Your wholesaler will invoice you.) 


Total Value $75.26 
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C. Heger & Sens Hinge Mfg. Co. + 139 Victor Street + St. Lovis 4, Mo. 
Founded 1849 — Every Hager Hinge Swings on 100 Years of Experience e 
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Open-Vision 
Store Fronts 
build customer goodwill 


HE principle of open-vision design can be 
Epes essfully applied to virtually every 
type of retail business. If public goodwill is 
an important element in your business, youll 
do well to investigate the advantages of 
Pittsburgh Open-Vision Store Fronts. For 
more information, and a copy of our free store 
front booklet, send in the convenient coupon. 


in the Ark of Sweets, Lima, Ohio: the Pittsbur¢h Polished Plat 
Glass show window at right gives good display tor the app tizing 
candies. while the Plate Class Ope n-Vision front affords a clean 


inviting View of the Interior 


A package-laden customer at Bill Martin's Mainland Liquor 


Leonards Camera Shop, St. Joseph, Mo., is an excellent examp) 
Store, Pleasantville, N. ]., just steps on the mat and the Her- 


of good modernization tor a small store. Its Open-Vision tront and 


culite® Door with Pittcomatic® control swings open, “Our new clear, uncluttered appearance attracts the attention of the passet 


tront he Ips us create that desired first impression which is so 


necessary in this competitive business 


world,” says Edith B. Martin, Co-Owner 


by and draws him right inside the shop 


Pittsburgh Plate Gloss Company 
Room 5252, 632 Fort Duquesne Bivd., Pittsburgh 22, Pa 


Without obligation on my port, please send me a FREE copy of your 
modernization booklet, “How To Give Your Store The Look That Sells 


Name 


Store Fronts | 
and Interiors 


by Pittsburgh PAINTS - GLASS CHEMICALS - BRUSHES - PLASTICS - FIBER GLASS 


PITTSBURGH ay @s a a a ae COMPANY 


Address 


City State 


IN CANADA: CANADIAN PITTSBURGH INDUSTRIES LIMITED 
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more and more dealers 


are saying: 


Wrought Steel Butts 
Cat. R240 


“Let’s handle / ¢ 


Builder's Special 
Cat. 2540 


“‘A good line of hinges to handle’’... that’s 
the trade’s way of saying, “We like to sell 
Griffin products” . . . “Griffin gives good 
service ... they back up their product... 
they never have and never will cut their 
quality . . . our wholesaler-supplier likes 
everything about the firm’s policy... and, 
our customers like the product.” 

Display them and you'll sell them—Griffin 
Hinges ... order by the carton... in any 
selections your customers want. 


NEW VISIPAKS — Order by 
the carton of individual VisiPak 
carded items. 


Cat. 2 BB197 Template Butts, Button Tips 
with permanently attached Bearings 


“since 1899” 


MANUFACTURING CO. ERIE, PA. 
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Da lock 
























—and top-notch 
iter who builds sales 
while your 


a salesman 
do-it-yourse | 
stimulating projects 
customers watch. 





network TV program 


(SUNDAY EVENINGS, NBC-TV 7:30-8:00 EDT) 


Never Before Such a Big-Time Boost for Your Do- 
It- Yourself Sales... A Brand New TV Combination 
of Entertainment and Do-It-Yourself Instruction 
with Do-It-Yourself Expert Dave Willock and 


Funnyman Cliff Arquette. 


Ideal Advertising for 
your own related items 
promotions. 


*” Like having an expert 


Reynolds demonstrator 
in your store every week. 


...and to help 
your sales even 
more 


Colorful new point-of-sale material to tell 
your customers you have Reynolds Do-ir- 


Your customers get step 
by step instruction that 
sells aluminum for you. 





‘ Proves to millions that 
Do-It-Yourself Alumi- 
num is easy to work— 
with just woodworking 





tools Yourself Aluminum, the easy te work 
metal they've seen in action on TV. P-O-P 
_" ial shi Ae natin — ily 2 itt 

Reynolds Metals Company 


out charge—to Reynolds Do-it-Yourself 
2498 South Third Street Aluminum Dealers. 
Lovisville 1, Kentucky 


+ 


1 @ SETROLOS METALS COMPARY * AVAILAGLE (8 CanAOA 
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y COLORS all the colors you need 
Tell meolelisimel-) olla sim iel lt ee 
ustomer-proven colors in flat, semi- 

yloss, and gloss—plus an additional 165 at- 


tractive finishes in either of two exterior paints 





ia -and 19 favorite hues in porch and floor 


1S > enamel. All in this compact, inclusive Minne- 
MINNHUE sota’’ Paints MINNHUE Custom Color System 


You carry a rock-bottom inventory. Just stock 
TelsimmelalcMEelola am olel.-+ Mmelil> Me 1) Al Be Mae) lelgelalt: 
Yet, you offer complete selection in a minimum 
amount of space .. . nearly unlimited variety 


relaae) el amismeli milli? 


ealip ip lalel acles Meld-Mele-til-1 ti 0 Mica lel. ee] eel) 

pertect for quick turnover, stepped up sales! 
site] oMoliclel im slelimelcoiii Mm sium mel eating 
customer-tested color system— Minnesota’ 
Paints MINNHUE Custom Colors. And let ‘Min- 
nesotas dynamic advertising, planning, dis- 
e}foh Mmelilo ME slcelielile sMmuileli sie] Millio MR ZeltMm oli te 


elielel-1am *lelisimmeae) iis 


aes & Se 


« 


WRITE NOW FOR FULL INFORMATION ON 


ULE] «THIS UP-TO-THE-MINUTE COLOR SYSTEM 
PAINTS 


a ——— rrr tt t””*é‘ 
MINNHUE CUSTOM 1103 Third S?., Se. Minnec ; n. 


COLORS Send me the big news about “Minnesota” MINNHUE Custom Colors, and how they can 
heip me boost my paint volume. 








' 

Minneapolis ' 
Fort Wayne ; ADDRESS 

: 





STATE CITY 





Atlanta 





5 
i 

‘ 

i 

i 

' 

NAME ; 
3 

i 

’ 
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REMEMBER 
THIS LABEL! 
> 


Landen quality inside means faster, trouble-free caulking and glazing on every job. 


Here is a brand new label with “shelf appeal’ that means faster sales, stock turnover, 
greater profits! It identifies one of the fastest growing lines of compounds in the country. 
The LANDEN name on the label means supreme quality —a 
positive assurance to your customers of economical, trouble-free 
glazing and caulking. 


Flexiglaze Glazing Compound. A premium quality product with 
amazing package stability. A balanced formula has made Flexi- 
glaze a double purpose product. It is tops as a glazing compound 
and a perfect substitute for knife grade caulking compound as 
well! Simplify your stock and inventory problems with Flexiglaze, 
the material for all wood, steel and aluminum sash. 


Flexiseal Caulking Compound. Check these important features: Ex- 


cellent gunning quality — may be gunned with equal ease summer 
and winter Will not sag or bleed. Stays flexible underneath to 
provide a permanent elastic seal. Non-staining! 


Place your order today for LANDEN putties, glazing and caulk- 
ing compounds. Ride the bandwagon to bigger sales! 


aD LANDEN PUTTY WORKS INC., MALDEN, MASS. 


MM tolslhielaitic-le Mol Mellollip ma lil| tem el ordie Melo Gell diem @euiereliile 
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Now you can sell the white 
that’s right for any home! | 


Acme Quality (toon a THIS LINE! 


No. 122—Outside White. 


: 4 A self-cleaning white that 
4 stays white. The perfect 
: eg finish coat for general 
P al exterior use. 
44 = _ 77 _ 
No. 157—Balanced 
| , Primer. Scientifically pre- 


pared to prime, hide and 
seal. The foundation coat 
for any exterior job. 





O ONE white paint is ideal for every 


: oT . —_— 6 N 72—One Coat Out- 
tvpe of house painting job. Varving No. 175 ne 7 
YI 5) : 5 side White. One of the 


easiest brushing house 


requirements will recommend one type 


of paint over another. paints ever made. Has 
n° 5 exceptionally high hiding 


With the Acme Quality New Era “Family SS, power. For repainting 


pee Be: only. 
of Whites.’ you can fill any house painting ' 


order, and know that you will be giving 
complete paint service to your customer. 
¥ ] ‘ y " ‘ 1 Ss .< ? 7 . 7 . 

Each paint in this group has be en espe a a 
cially formulated to do a specific job, Stays put on exterior trim. 
and will do it better than any so-called | Will not streak down on 
o - & either wood or masonry. 
all-purpose” house paint. 


Sell the white that’s right! Ask your 
jobber about the Acme Quality New Era 
“Family of Whites, or write: Acme _- No. 163—Fume-Resisting 
Quality Paints, Inc., Detroit 11, Michigan. Soy White. Especially made 


for industrial and other 
areas where extra protec- 


Li PAINTS | , ss tion is needed against 
ACME QUA TY , NC. es smoke and fumes. 


DETROIT 11, MICHIGAN 





3 


Makers of Acme Quality Paints, Fashion Right, Super Kem-Tone, Super Kem-Tone Applikay, Kem-Glo, Kem Tinting Colors, and Insecticides 
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Imagine how these colorful, modern brush displays 





will look on your counters—how they'll stop customers 
and attract sales! They’re yours absolutely free when 
you handle Pittsburgh Brushes! You merely buy any 
of these brushes that sell best in your area, and 
the displays come along as our contribution to help 
you sell! What's more, with Pittsburgh you know you're 
selling the best line of brushes available today. Every 


There’s a Pittsburgh Brush for every home and industrial use 
PITTSBURGH 


Rad St 





Gy) BRUSHES * PAINTS * GLASS © CHEMICALS © PLASTICS © FIBER GLASS 
PITTSBURGH PLATE GLASS COMPANY 
IN CANADA: CANADIAN PITTSBURGH INDUSTRIES LIMITED 
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‘ THESE HARD-HITTING DISPLAYS 
@® WHEN YOU SELL PITTSBURGH! 


type and style: 100% hogs’ bristle; 100% texturized 
synthetic; or hogs’ bristle-synthetic mixtures. All made 
in oneof the world’s most modern brushmaking plants, 
under strictest quality control, by experienced, expert 
brushmakers! Start selling Pittsburgh Brushes today! 


MAIL COUPON FOR COMPLETE DETAILS! 


PITTSBURGH PLATE GLAjs COMPANY 
Brush Division, Dept. Aé 
3221 Frederick Ave., Baltimore 29, Md. 


Gentlemen: Please give me more information about Pittsburgh Brushes 
and free brush disploys! 


Nome 


Firm Name 


Address 


vee eeen 


ae ee ee 


City .. lone 


ee Sear nA siab coro <hr nn renee ene nONT Ne 2 
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Rchect-a-Pak 


Trade Mark 


MERCHANDISING PROGRAM 


CABINET 
HAROWARE 


offers the FOR 
% FAST, 


PROFITABLE 
HARDWARE 


write for illustrated 
catalog-price list No. 255 


EXCLUSIVE “SLIDE-BOX” PACKAGING 


Ideal for quick, self-service sales. Permits inspection of 
merchandise. Saves space. Saves time. 


BROAD VARIETY OF PRODUCTS 


Largest variety of products packaged for quick-service selling... 
offered by one manufacturer. 


(cabinet hardwere . . . concave knobs . . . forged iron hordware . . . brass hardware 
. . + furniture trim .. . cabinet locks . . . small builders hardware . . . butts and hinges) 


DISPLAY BOARDS 


Counter or wall types to fit your existing fixtures. 
Free with each assortment. 


Originator of “Select-a-Pak” ...tLeader in Merchandising 


NATIONAL LOCK COMPANY 


Rockford, Illinois © Merchant Sales Division 


e 1 “) 
Oy WW, aee 
Cc ~*~, I, wy 4 > 


= Rae 


NATIONAL BUILDERS SASH CABINET FURNITURE SCREWS 
LOCKSETS HARDWARE HARDWARE LOCKS CASTERS AND BOLTS 
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Store Modernization 





When they see it—they ll buy it! 





New store location with 
modern fixtures brings dealer's 
entire stock on open display 
and volume increases 

as more customers realize 


how many items are carried 


Are you losing sales because customers do not know all the lines and 
numbers you stock since most of your merchandise is in your store 
room and not displayed on your sales floor? 

Do you go home at night weary from running downstairs or out 
back to get merchandise? 

If your answer is “yes,” then perhaps you had better think about 
modernizing to get all your merchandise on open displays and to get 
a reasonable selling stock on the sales floor. 

That is what Roland H. Stott and John F. Ewer did at their J. Frank 
Fleck Co. hardware store in Jenkintown, Pa. And here is what hap- 

° pened to their business in the first three months after modernization 

Housewares sales doubled. 

Fertilizer and seed sales almost doubled. 

Wheelbarrow and other garden tool sales increased 75 pct 

Two full-time employees were added to the sales staff. One man 
handles builders’ hardware sales with contractors and architects. The 
other, formerly on part-time, now is full-time on the store sales floor 

Modernization made its greatest immediate impact on housewares 
Formerly women came to the store because they had a specific need and 
knew the store carried that merchandise. Virtually every woman, and 
man, who walked in bought something. Many more women now come 
in. From 5 to 10 pet of the women are shoppers, but by exposing 
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Main sales floor viewed from 
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them to the store’s lines they are potential customers. 


The total increase in women customers, in spite of 


shoppers, has lifted sales about 100 pct. 

The new store has open display fixtures for all mer- 
chandise stocked. Hand tools are on wall displays. 
Builders’ hardware and tools are in cabinets with re 
movable perforated panel sample board fronts. Stee! 
goods and brooms and brushes are on wall fixtures. 
Plumbing and electrical supplies, fasteners and kitch- 
enware are on 5-tier islands. Housewares are on wall 
shelving. 

Seasonal goods has floor space in the front of the 
store. Special and seasonal items can be displayed on 
units at the head of the islands. 

Inventory is on the floor so sales can be made from 
display areas, to avoid frequent trips to the basement 
or backroom storage. Three full-time employees main- 
tain floor stocks. Each is assigned a specific area of 
the sales floor. Their duties are to keep displays and 
fixtures dusted and adequate stock on the floor. An 
item is listed in the want book when out of reserve 
stock in the basement or back store room. 

For many years the store had been located in a 
building near the central business section of Jenkin- 
town, a major suburb north of Philadelphia. 

The selling area became crowded as the number of 
lines increased, until only about 40 pct of the lines 
and numbers could be displayed. Personal selling car- 
ried the brunt of moving some 60 pct of the stock, 
and trips to the basement were frequent to get an 
item to show to a customer. 

Many sales were lost because customers were not 
aware that the store was carrying that merchandise. 
It was especially galling when a customer came to the 
wrap counter and remarked: 


“IT noticed a customer carrying such-and-such an 
item out of your store. I didn’t know you carried 
that.”’ 
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The owners ... 


Relocating the store in an outlying shopping center 
was considered. Loca! factors indicated the central 
business section location was better, so a storeroom 
near the old location was rented. 


A lay-out suggested by Supplee-Biddle-Steltz Co 


torm the tront of Fleck's hardwore store 








When theysee it—they Il buy it! 





continued 


Philadelphia hardware wholesaler, was accepted and 
Supplee-Biddle-Steltz installed the fixtures. 

The lay-out presented an open selling floor, with 
mezzanine offices for the owners and for the genera! 
offices, storage in the basement and in a back stock- 
room, with a minimum of major alterations to the 
building. 

The store was previously a dress shop. The three 
curved windows were retained, but the front may be 
changed later for an open front, and to enlarge the 
sales floor space. 

One of the two entrances was closed so traffic off the 
street directly approaches one of the three islands. A 
tiered display unit at the end of the island is used for 
seasonal merchandise. Traffic enters directly towards 
this special display and then must move to the left, 
down a main aisle past wall displays of tools, or to the 
right down aisles between islands or on past seasonal 
floor displays to the wall display of housewares. 

The wrap counter and cash register are at the center, 
rear of the store. The owners considered self service 
but discarded the idea of this type of operation in 
favor of salesmen service to keep personal contacts 
with customers. 

The paint department and steel goods departments 
are back of the wrap counter. Aisles are ample 50 
customers can shop the departments to make their 
selections or stop at the counter for salesman’s help. 

A unique feature of the lay-out is a mezzanine on 





three sides of the floor sales area. The stairs are at 
the rear of the store. 

The mezzanine across the rear is used by the owners 
for their offices. 

The mezzanine across the front, over the display 
windows, is used for the general offices and for the 
builders’ hardware salesman. 

The third mezzanine along the side connects the 
front and rear mezzanines. The wall space is used for 
storage of builders’ hardware. 

Anyone on the mezzanines has a view of most of the 
main sales floor. If salesmen need assistance or cus- 
tomers are waiting, the information can be given to 
anyone in the store through six telephones located 
throughout the store. 

The mezzanine along the side is over a passageway 
between two buildings. At the front end of this pass- 
ageway there is a trap door to the basement. At the 
rear it opens to a platform with double doors to the 
store and a dock towards the alley. Inshipments can 
be placed in the front of the basement through the 
trap door or taken by hand truck to the rear platform. 

The move was made early this year. Two weeks 
before, windows of the old location were covered with 
A mailing was made to the 
store’s charge account list. 


signs about the move. 
Two half-page advertise- 
ments were placed in the local newspaper. 

The grand opening continued for three days. 

These are the benefits of modernization given by 
the owners: more customers, more sales, better dis- 
plays, better inventory control, more pleasant working 
conditions, considerably less fatigue at the end of the 
day. 





Perforated Panel Simplifies Marine Parts Display 


Operating a successful marine 
supply department requires that a 
store carry a large variety of parts 
in many sizes, finishes and styles. 
The problem of displaying these 
items effectively, to encourage as 
much self-service as possible, is 
difficult. 


Brewer's Hardware of Mamaro- 





How Brewer's 


mH “Fr eiwGrea 
riIUrURUTe 


58 


neck, N. Y., solved this problem 
with the use of perforated panel 
board and individual pricing of each 
item. 

This display is mounted on the 
wall, toward the rear of the store 
(see HARDWARE AGE, April 28, p. 
114 


The parts are hung on various 


1 


_ 
i= 






‘ 


sizes and shapes of hooks, depend- 
ing on the part. The price tags are 
the type normally used with string 
ties. The string is removed and the 
leg of the panel board hook is 
pushed through the hole in the tag; 
the hook is then inserted in the peg 
board. 

In this manner, each tag is per- 
manently connected to the hook and 
there is no question 2bout the price 
of the part hanging on the hook. 
Each price tag gives stock number, 
cost and retail price, and, where 
necessary, size. 

Since all items are out in view, 
this display arrangement saves 
considerable time in making a sale 
since customers are able to pre- 
select the proper size and price be- 
fore requiring the services of a 
salesman. It also prevents items 
getting mixed up in bins or in un- 
der-the-counter-space. 
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ew Bookkeeping System 


owers Costs, Reduces Errors 


An Ohio firm uses electric bookkeeping machine and spe- 
cial statements, ledger cards and journals to keep postings 


current and save time and money when statements are mailed 











V\ hen M & M Hardware Co. of 


C) C) Steubenville, Ohio, installed a new 

| JOURNAL bookkeeping system including use 
of an electric bookkeeping ma- 
. , . ' chine and Moore Carbon Ready 
- ledger and statement system it de- 
rived four benefits. 

Advantages of the new system 
are: 

One—It has eliminated the for- 
mer month-end rush and has done 
away with overtime and the need 
for extra help in preparing month- 
lv statements. 

Two—All company records are 


produced at one writing, and post 





ings are made daily to be always 


current, 





Se 

. Three - Errors have been re- 
is . ‘ . 

‘ duced since transcribing of dupli- 
— | neti: cate intormation is no ionger 

- : | 7* 

— oe m a 28082) 1408 necessary 
ap went pent quent * | . ‘ : . ; | 

Four—Customer relations have 

+* 
oe ae amas been improved because statements 

2 wear ‘ 5° > } “* , 
2 @ MAR - : . ai 4 44 a 906 are now received On) Lime 

, . . . , t ™ 
Prior to installation of the new 
system, statements were prepared 
in duplicate on a typewriter at the 
end of each month Single cut 
statements were used and carbon 
4- | paper had to be inserted hefore 
aii 3 typing. Each item purchased was 
individually listed on the stTate- 


men? Ledger posting Was made oni 
wide-carriage adding machine 


; ’ 


and the journal entrv was made by 
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were usually late in being mailed 
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Crowds jammed the store to buy the anniversary bargains offered 
by Ott Hardware during its three-day 50th birthday celebration. 





Anniversary Promotions 


Cash sales in first three days 
of 50th birthday celebration were 


five times greater than normal 






People lining up in two directions in front of a hard- 
ware store waiting to get in, is the kind of traffic pull 
a 50th anniversary celebration should have if it’s 
planned right. 

That’s exactly what happened at the Ott Hardware 
Co. in Baraboo, Wis., because it staged such an inten- 
sive and outstanding campaign that even a rainy first 
night couldn’t spoil it. And when the time came to 
count up results, the firm knew that its planning had 
paid off. 

Cash receipts for the three days of the anniversary 
sale, which was the core of the promotion, were five 
times greater than for the same period the previous 
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Advertising played a big part in building up the towns 
interest in Oft's anniversary and the store maintained it 
at high pitch during the celebration by providing old- 


fashioned costumes for its employees, a horse and 
buggy, and a bicycle built-tor-four to tour the streets. 


Can Pay Off 


year. Charge and cash sales, combined, were three 
times greater. For the week following, buying con- 
tinued at an accelerated pace as a result of the impact 
of the three-day event. 

There was nothing haphazard about Ott’s promo- 
tion. It was carefully planned well in advance of the 
time selected for the celebration which was June of 
last vear. 

HARDWARE AGE and other publications were culled 
for ideas. A special anniversary file was kept and into 


it went all ideas that the management wanted to con- 
sider. Suppliers’ salesmen were also asked to contribute 
suggestions. 
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This is what came out of the file when the actual cele- 


bration was staged. 

Ott Hardware had on hand about 160 different qual- 
ity items which had been purchased in quantity and 
which were offered at real bargain prices. Souvenir 
ashtrays were distributed to all. 

Large 50th anniversary lapel buttons were passed 
out to school children. This made a real hit. 

Arrangements were made to serve refreshments 
These were orange juice, cheese, bologna and crackers 

A six-piece German band played from the store’s 
mezzanine on the opening night. 

All of the employees were costumed in clothes remi- 
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niscent of 50 years ago. In that dress, they served cus- 
tomers during the entire three-day sale. 

In whipping up interest in the birthday celebration, 
advertising played a big part. Newspapers, billboards, 
radio, and direct mail were used. The store also ob- 
tained an old Model T Ford, which was covered with 











ity sky 7 As ees 


In 
sai 


a 
ot 


addition to special anniversary banners strung across the 
es area, historical displays such as f 


the old and current store were 
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rr ort 
created 


placards announcing the event, and which toured the 
streets in the weeks prior to opening day. 

The whole promotion prizes, gifts, 
food, and entertainment—cost about $1,800. The cost, 
the reception with which the celebration met, and the 
results in volume, were well worth it, says Robert Ott. 


advertising, 








Many shoppers prefer a particu- 
lar salesman when they come to a 
store to shop They prefer one Co... 
salesman to another because of a 


knowl- 











friendly manner, product different floors, 








tomer’s needs, or any combination 








of qualities in a good salesman. 




















To speed this personal customer 
service, the Dunn Bros. 
in Daytona Beach, Fla., which 
operates many departments on two 


edge, acquaintance with the cus- tric call boards. 
can tell at a glance who is available 
without making 


Electric Call Board Speeds Customer Service 


while a search Is made through the 


Hardware store [0r a particular saiesman. 
The board lists the names of all 


regular employees. Each name has 


installed elec- its own electric signal light. When 
The sales staff an employee goes to lunch or leaves 
the store, he flips a switch opposite 

customer walt nis name On a ¢ ontrol board lo ated 


ne rear Ot tne store. Simuitane- 


siv a red light shows opposite he 





» BARRETT STIOLED 
JACK RUSSELL 
CAP TAYLOR 
W.J. PORTER 


EW. ZANE CHAS. HINES 


“tM bUNN 
J.R. DUNN 
WS.DUNW 

GEO. BALCK 














1] willl | 
same name on call DOards on bDoTN 
. . —~ “ . : . + | . i 

floors and in the office 


‘ ’ '*) : } 
A control system like this speeds 





L.B. TAYLOR | LARRY GOODIN 
R.L. PAUL 3 JOR JULE 





{) cust mers wno preter a 


‘uiar Salesman and aSkK Tor nlm 








BOB KEMMER 











RPAIL CONNIER 
BOB STIGLER 
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BILL BUSSE 













ANDY ANDERSON 


MRS. WOLI 


name,” reports Mr. Dunn, “and 
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A multi-level display problem 


How a shopping center hardware store 
located below parking lot level turned 


narrow entrance into unusual display unit 





. Skillful use of a 10-ft entrance pany’s store and at ground level. not visible from the parking lot 
to a store below the level of the Off this platform is a staircase The display lobby is used for :; 
shopping center parking lot has and landing leading into the base- variety of do-it-yourself merchan 
been turned into an advantage at ment floor. G. Koepenick, who owns dise, some seasonal! lines. Fertilize: 

. Abode Hardware in Rockville, Md. the store, had the inner side of the and cement are piled along thx 

Although the store occupies more platform enclosed by a plate glass foundation wall, where the pa! 
than 5000 sq ft of floor space it was partition, with glass doors at the tion keeps their odor out of thi 
not feasible to open the foundation landing. Two rows of recessed store. 
wall wide enough to give the dis- lights were installed in the ceiling. Heavy and bulky items such 
play room windows along the entire A plate glass mirror at the en- stock fencing can be shown in the 
front. A 7-ft wide platform was left trance gives people outside a view obby without obstructing the vie 
along the entire front of the com- of a large portion of the displays from the apron outside the store 
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Self Service Stores 








Bells 
Bring 


Service 
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I2 call bells placed in strategic traffic 
locations in newest unit of 15-store self 
service hardware chain enable customers 


to ring for service when they need it 


Conversion to self service has given the Spotless a bell to get fast service from clerks. Twelve bells are 
Stores, located throughout Virginia, with headquarters placed in strategic locations in this 50x90-ft store, and 
in Richmond, an increase both in sales and efficiency. each has a sign placed above it, reading, “Ring for 
It was done without sacrificing service for those who Service.” 
want it. The idea is that the salesman is to come quickly to 

For instance, in the Hopewell store, the newest of serve the customer; not that the customer is to roam 
this 15-store hardware chain, customers need only ring the floor looking for a salesman when one is wanted. 








$f ehare Sanmdslac a} . - . , aed ; 7s 
Newest unit of the 15-store Spotiess hardware cha which hos been converted info seit service NTS. 
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The Spotless stores were converted to self service in 
the Fall of 1954. First, however, self service had been 
tried out in four of the stores where the knowledge 
that company officials had gained by field visits to 
existing self service hardware stores was tested. 

To implement self service in the stores, check-outs 
were installed in up-front locations. Cashiers were 
trained to ring up sales properly, make change, and 
wrap merchandise. 

Ringing up sales is almost a complete bookkeeping 
transaction on the registers. Every item on display 
carries a department and stock number. These, along 
with prices, have to be rung up either as cash or charge 

This helps the company maintain a perpetual inven- 
tory. Each store mails or delivers its register tape 
daily to the Richmond office at 3108 W. Crary St. where 

ll transactions are punched on cards. These 
are then fed into a tabulating machine, the totals pro- 
viding a picture of the day’s operations for all of the 
15 stores. 

This system, savs a company official, has saved the 
time of a couple of office people. 

Display fixtures in many of the stores are 4x8 ft and 
were locally constructed. The newer Hopewell store, 
however, has metal frame, adjustable shelf gondolas 
and some perforated metal wall sections. Each display 
is numbered so that customers can be quickly directed 
to the right department. Each item in addition to hav- 


ing a stock and department number has a bin number 


so that new merchandise can be easily put in its proper 
place. 


An advantage of self service, according to company 
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BE SERVED BY THE MOST 
COURTEOUS PERSON ' WORLD 


YOURSELF 
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officials, is that it has forced the stores to provide bet- has decreased due to the fact that people can’t leave the 

ter and larger display space for their merchandise. This store without passing by the check-outs. 

has also encouraged more store-wide shopping of dis- The Spotless stores all benefit from advertising in 

plays by customers. Richmond newspapers which blanket the area covered 
Self service has not cut down the number of sales- by this independent hardware store chain. Large ads 

people, but it has enabled the sales staff to function are run several times a week and all Spotless stores are 

better. It now has more of an opportunity to keep stock listed in the ads. 

better arranged and cleaner. Salespeople now also have Officers of the Spotless company are: R. L. Rabb, 

more time to spend with customers who need service. president; H. L. Booker and E. Y. Dunnavant, vice- 


Another advantage has been that the pilferage rate presidents, and J. S. Smith, treasurer. 
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Up-Front Housewares Section Attracts Women Customers 


Bright housewares items are 
neatly shown just inside the single 
visual-front window of Graessle 
Bros. Hardware at 184 Martine 
Ave. in White Plains, N. Y. They 
receive this prominent treatment 
as a magnet for the many women 
shoppers going along a well-traveled 
thoroughfare. 

A light green peg-board panel, 
pine framed, gives an eye-catching 
background for these items to at- 
tract many women, who might not 
otherwise visit the store. House- 
wares items offered in a variety: of 
sizes and prices are sampled to per- 
mit quick comparison. 

The 15x55-ft store operated by 
Frank and Paul Graessle has a 15- 
ft square receiving and storage 
room behind a partition in the rear 
of the display room. Like the dis- 
play section, it is kept in neat order 
at all times. 


HARDWARE AGE, JUNE 23, 













Reduces power tool pilferage 


A simple electric cord anchor- tools, but his pilferage losses wer 


ing technique has sharply reduced limiting his profits 
Portable power tools are show r) 

W., Bradenton, Fla. 

B. D. Simmons was doing an ex- 


on a front-of-the-store three-step 


cellent business on portable power 


wooden Cross piece. Prospects can 
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pick up power tools, but cannot 
walk too far from the display with 
these units. The tool cord must Db 


, 


unclamped from a wing nut and 
clamp device on the back of the 
crossplece. 

When a power tool is sold from 
the display Mr. Simmons or one o! 
his employees steps behind the 
counter and unscrews the wing 
nut. 

“This idea,” says Mr. Simmons, 
“has cut our pilferage to almost 
nothing on these items. It also 
permits us to do a better displays 


i] over 


job as the cords do not fa 
the tools as they previously did. 
The length of cord is, in each in- 
stance, long enough for a prospect 


? 


to examine the units at a reason- 


able distance from the display 
unit.” 
The up-front location of the 


power too} display attracts men 
waiting around as their wives 
shop. 

Most of the units are sold t 
homeowners, do-it-yourself fan 
although some professional car- 
penters and cabinet makers bus 


them from the firm. 
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Use of both one column by 





~~ 
ae ae , s 
\ © wee 10-in. ads and brief messages with 
porte nes i ge 
avr jk ot oF ‘ : 
| en — $e cartoons as eye-catchers by California 
' a an —— 
Ss dealer pulls many new customers 


Appliance department folder created 
by Jack Dreyfuss to give prospects the 
story on financing of a big-ticket item. 
Cover of the folder shows a pair of 
spectacles and the message “Seen at 
W isnom < 


Unusual Advertising Attracts Store Trattie 


How does your store’s advertising of limited size 
compete with the larger and more elaborate messages 
of large stores with much greater space? 

Wisnom’s Hardware at 201 Second Avenue in San 
Mateo, Calif., does it with two unusual types of ads. 

One type of ad is a two-column-wide insertion of 
varying lengths in which three cartoon figures are 
shown. The middle and larger character has a smile, 
the two flanking faces show glum expressions. 

The man or woman in the middle is reported as 
being happy because of shopping at Wisnom’s, the 
others as being just the opposite because they do 
not patronize the firm. 

The other unusual advertising idea is in the form 
of one-column by 10-in. ads under the head, Words 
of Wisnom. 

Both types of ads are designed to sell people on one 
department of the store because of the variety, qual- 
ity and service it offers. 

Copy for both styles of ads and cartoons are the 
work of Jack Dreyfuss, who joined the organization 
six years ago as appliance manager. With no previ- 
ous experience in ad writing and layout preparation, 
he decided on a personalized, chatty style ad. One of 
his duties was to prepare ads for his department. 

Success in attracting traffic to the appliance de- 
partment through his unusual ads resulted in Mr. 
Dreyfuss being asked to prepare copy along the same 
lines for other departments. 
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THE LADY IN THE MIDDLE is thanking 
her stars she checked with Wisnom’s on 
fireplace sets. She found just what she 
wanted at a wonderful saving! The lady 
on the LEFT has no fire. The lady on the 
RICHT doesn't know her place. Wisnom’s 


is at 201 Second Avenue. San Matec 
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Both the Words of Wisnom columns and the brief 
copy ads with cartoon illustrations have been used 
for all departments of the business. Words of 
Wisnom ads, when used for the appliance depart- 
ment, are signed Wisnom Appliances, Jack Dreyfuss, 
manager. 

Ads in both styles have been published on the 
builders’ hardware department, which occupies most 
of a full basement, and on the front-of-the-store 
glassware, ceramics and fireplace accessories depart- 
ment. The paint department, occupying one-half the 
length of one wall in the 80-ft deep store and the 
firm’s relatively new but highly successful electric 
housewares repair shop have been publicized in 
these ads. 

Mr. Dreyfuss says of the two types of ads, “We 
wanted to get away from the cut-and-dried sales 
pitch in our advertising. All of us are convinced that 
our type of advertising pays off. Because it is insti- 
tutional rather than aimed at direct sales, it brings 
the community closer to us. 

“People have been made to feel that Wisnom’s is 
a friendly store, and that when they need something 
in our line they drop in for a visit. This kind of ad- 
vertising is just the opposite of high-pressure. It 
draws continual comments from all of our cus- 
tomers.” 

The Words of Wisnom column appears once a week 
in a local daily newspaper, and has attracted people 
from San Francisco to the north and from Redwood 
City on the south. Mr. Dreyfuss says, “These ads 
attract first-time visitors who become regular cus- 
tomers.” 

Current practice on the Words of Wisnom ads is 
to alternate once-a-week use of this column-width ad 
between hardware and appliance departments. 

The appliance section now occupies a 25x80-ft area 
adjoining the main store and reached through an 
archway and through a separate outside entrance. 
At the rear of the appliance department is the repair 
shop, doing as much as $1,000 a month in small appli- 
ance repair. The repair department attracts many 
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new customers, who first learn of its operation 
through reading the ads. 

The repair shop holds customers attracted by the 
advertising through rendering such special free ser 
vices as buffing and polishing all chrome-plated ap 
pliances. This service, says Merle Ross, a former 
General Electric service center manager, “takes only 
a minute or two and invariably pleases customers.” 

Customers and prospects are advised through the 
newspaper ads that Wisnom’s has a service man, Raj 
Uribe, to maintain major appliances under warranty. 
The repair shop is equipped to handle some 25 dif 
ferent makes of big-ticket and smaller appliances 
Charges are based on time and materials costs. Ser- 
vice charges are $4 per hour for smaller appliances 
and $4.50 per hour for major units 


Blends humor and fact 

One Words of Wisnom column read: 

“We can remember reading an article once on how 
many miles a woman walks in a year, just getting 
her kitchen work done, unless she is lucky enough to 
OW a modern, well-planned all-electric kitchen 
When it was all added up it turned out that right in 
her own kitchen she walked the distance from San 
Mateo to the Panama Canal and back again . in 
cluding a side trip to Las Vegas. 

“For people who enjoy astronomical statistics that 
is an awful lot of steps for a poor little housewife to 
take in one year right in her nasty, old-fashioned 
kitchen. And why she would take that side trip to 
Las Vegas we wouldn't know. ... Anyhow, the point 
is (as if you didn’t know) that we at Wisnom Appli 
ances can make the grandest, best-planned kitchens 
out of the dangdest, dreariest old-fashioned kitchens 
you ever saw. 

Other examples of portions of the copy in Friendly 
Words of Wisnom include: 

“We aren't looking for trouble, but if you should 
happen to have any with your appliances we shall be 


happy to be of service to you.” (Continued on next page) 


69 






















Appliance man 
ager Jack Drey- 
fuss working on 
copy and a cor 
toon tor one of 
his cartoon - tog 


With a portable dishwasher offer the ad said, “It 
is only fair to tell you that we are not offering long 
trade-in allowances for old dishrags, but we promise 
to allow you exactly what yours is worth and you 
know what that is. 

“Walter Winchell, Billy Rose, Westbrook Pegler 
and several other columnists make a good deal of 
money writing columns, I understand. Obviously I 
don’t, and I can understand that, too. However, there 
are one or two things that the more successful col- 
umnists and I do have in cormmon. They write about 
things they feel sure are of interest to people in gen- 
eral, and so do | 

“Also they make statistics more readable by giving 
them the ‘did you know that treatment. For in- 
stance: did you know that there are still 1,156,782 
stryszsterococii (bugs) left on just one tine of a 
fork after it has been washed by hand? That, after 
washing a fork in a GE dishwasher there will only be 
three stryszsterococii left on that tine? That two of 
these will be dead within 15 minutes and the third so 
weak he won't even know his own name. 


Caricatures attract attention 

One of the cartoon-headed ads is illustrated in 
these pages. Caricatures show women’s faces in some 
instances, those of three men in other ads. 

For the paint department a recent ad read: 

“The lady in the middle feels just peachy because 
she and her husband have just finished redecorating 
the den with Dutch Boy paints. With help from Dutch 
Boy and Wisnom’s she got exactly the right shades 
of color, too. The lady on the right hates to mix paint 

she just stirs things up. The lady on the left just 
doesn’t mix... .” 

Recently Wisnom’s used a series of 26 ads for the 
letters of the alphabet. The ads were all one column 
by 4 in. 

These ads appeared under the heading of “Wee 
Words of Wisnom.” That for the letter O read: 

“O is for Oglethorpe, which probably doesn’t mean 
anything to you, and certainly doesn’t to us. What 
does make a difference to both of us is that before 
long there will be new excise taxes on some appli- 
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Better get to 





ances, and increased taxes on others. 
thinkin’.” 

The same informal approach is even carried out In 
price tags affixed to merchandise in the appliance 
department. Mr. Dreyfuss sketched a pair of horn- 
rimmed spectacles on the cover of the folded yellow 
booklet, with a pair of eyes peering at the legend, 
“Seen at Wisnom’s.” Inside the folder are spaces for 
noting data about the appliance on make, model 
number, price and financing, with a statement on the 
opposite page calling attention to the budget plan 
and service advantages. The back Dave Is headed, 


More Notes. 


Helps welcome newcomers 
One other idea used by the Wisnom 


launched about a year ago and has proved highly 


brot ners Was 


effective. With a dozen other downtown merchants, 
Wisnom’s hired a personable woman to visit new 
residents to offer to open charge acco nts for them 
in all 13 stores if they could qualify. Applications are 
cleared through the merchants’ association and ap- 
prov ed customers are presented with a leather wallet 
containing charge cards for all the stores. 

Faced with stiff competition from the growing 
number of outlying shopping centers, downtown mer- 
chants must use all their resources, the Wisnoms 
declare. And the brothers rank their institutional 
advertising as one of their major resources. 

Personalized advertising has been a boon to every 
department of the store as well as in appliances. The 
institutional style of copy is in keeping with the his- 
tory of the store, which has roots in the community. 
Wisnom’s was launched just after the disastrous 
earthquake of 1906, ownership now being in the 
hands of the second generation of the family. Total 
store volume approximates $250,000 a year, with an 
average inventory of $100,000. The store is located in 
the downtown district of San Mateo, a city of 55,000 
which is showing rapid growth. 


~- rr? > ~~ a: _ ae ton 
. A 
ec 
| am at me Word 
y ** 4 


; 
> - 4 i, nwt fj 
seis 
+, res ~~ oe ~ 
ow 7 
~ +r ~ + 
7 ¢€ 
; 
~ = Z “ ae 





HARDWARE AGE, JUNE 23, 1955 





Protit move by celling tour | | 4 
but fentune 





























LS 
AETNA — Al-yan, == 
durable braided cord \aas > = 
in sizes 6 to 16. Sizes a | 
7 and 8 in eye- “Re 
catching, break-away 
cartons. 





Here’s the profit-plus way to faster sales — feature 
these famous Samson brands. SPOT-CORD — the 
finest, longest-lasting sash cord available at any 
price. AETNA — at its price, a top quality sash cord 
that means important extra sales resulting from 
dozens of other uses around the home. For clothes 
lines, plastic TITE-ROPE and, in another price range, 
braided cotton CROCUS. 


So save time — save money — Feature these nation- 
ally advertised four and profit more with Samson! 


TITE-ROPE — Sturdy 
wire tine — smooth, 
non-cracking plastic 
cover — sizes 5% to 
6 — tweive 50-foot 
hanks im sparkling 
red. white and bive 
carton. 





CROCUS — Good 
Quality — size 6, 
packed in orchid- 
and-yelliow cartons. 
Two 50-foot con- 
nected hanks per 
carton. 
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Bulbs for fall planting provide good volume and 
profit for Sharlach Hardware Co. in Bedford Village, 
N. Y. Tulip, narcissus, daffodil and jonquil bulbs are 
given 500 sq. ft. of display space between mid- 
September and mid-November of each year 

Mrs. Phil Sharlach says of the firm’s initial ex- 
periences in the merchandising of a small stock of 
bulbs seven years ago, “I thought we would have to 
eat them in order to get rid of them.” 

The bulbs did not find a ready market that first 
year making it necessary to “educate our customers 
and ourselves.” 

When the few bulbs sold that first autumn bloomed 
the following spring Sharlach Hardware begai to 
receive inquiries about them. Mrs. Sharlach, who was 
not previously an ardent tulip fancier, planted all the 
leftover bulbs in her own yard. They made it a show- 
place in the following spring. (ut hlooms from the 
Sharlach garden were massed in the store to stimulate 
nterest in orders for bulbs. Visitors sent out to look 
at the Sharlach garden, came back to the store to 
order bulbs. 

The Sharlach home garden has been enlarged each 
year; it showed more than 3000 blooms this spring 
In April, May and June enough orders were taken 
on bulbs for fall delivery to cover the firm’s total 
investment on stock for the year. 

Mrs. Sharlach has made bulbs a very popular gif! 
item. She packs them in baskets decorated with rib- 
bon and colored row markers, wrapped in cellophane, 
and provides suitable gift cards. 

It is not unusual to sell half-bushel size baskets of 
bulbs to many customers. 
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Getting Your Shore of 
this big Metal Moulding 
“Do-it-Yourself” Market ? 





SWING MORE 
SALES WITH 
CHROMTRIM 


BIG PROFITS! LOW COST! 


Of course money doesn’t grow on trees, 


but it seems just as available when you 
sell famous, fast moving Chromtrim 
metal mouldings. And you get extra 
profits from companion sales of related 


products, linoleum, tile board, plywood, 


plastics, etc. 


Start with this new Chromtrim display. 
It holds the ten most popular shapes— 
counter edgings, corners, coves, snap-on 
channels, stair nosings, interlock thresh- 
olds, door saddles. Fas- 
teners included. Free 
sales aids. Refill from 
open stock. Ask your 
distributor for W ERNER 
Chromtrim Unit No. 
§5/10...or write direct. 


& 4/7 #7 f FR Es 
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8 R. D. Werner Co., Inc., Dept. C-36 8 
295 Fifth Avenue, New York 16,N. Y. 


Please send me the dealer profit story 
on the New 55/10 Chrometrim Unit. 


Name 





8 Screet 
: City 


bee eeceecaeueecaenacaae= w a 





' 


; 
—_— See I a 


a 5 





4 


New Bookkeeping System 
Lowers Costs 
(Continued from page 59) 


Some errors were made when fig- 
ures were transcribed. 

H. C. Robinson, a partner in the 
firm, developed the new system 
with the help of Roy D. Moore of 
the Wheeling, W. Va., office of 
Moore Business Forms, Inc., Niag- 
ara Falls, N. Y. 

All daily sales are written up 
three-part Moore register 
form in a Moore Model 58 portable 
register. The original is the 
manent copy used for posting pur- 
Part two is the customer's 
copy and part three is mailed out 
with the statement at the end of 
the month. 


on a 
per- 


poses. 


Sales are posced daily from the 
sales slips to the Carbon Ready 
statements, ledger cards and jour- 
electric bookkeeping 
Only the old 
pickup, date, folio and charges or 


credits are posted by the operator. 


nals on an 


machine. balance 


The machine automatically prints 
the new balance. 
With this system, 


ware Co. 


M & M Hard- 
keeps current balances 
and a record of all entries on both 
the ledger card and statement. At 
the end of each business day the 
firm has a journal of all entries 
for control purposes. 


Permits quick mailing 


As soon as the sales slips for 
charge sales on the last day of 
the month have been posted, the 
statements are ready for mailing 
to customers. Standard 
envelopes are used to eliminate an 
extra typing operation. Part three 
slip is attached to 
the statement to provide detail 
support for each charge entry on 
the statement. 

The Carbon 
as explained 


window 


of each sales 


Ready statement, 
previously, is de- 
tached and mailed to the customer 
along with part three 
slip. The ledger 
permanent 


of each sales 
card is kept as a 
record of the custom- 
er’s account. 

The journal is used after com- 
pletion of daily posting to estab- 
lish accounts control. 
The firm’s customers and staff are 
pleased with this system. 


receivable 





ALUMILADDERS 
AND PROFIT TWICE 


Rent out WERNER aluminum exten- 
sion ladders and you'll sell more alu- 
minum ladders too—A rental service 
promotes the sale of more companion 
items—paints, brushes, roofing, building 
materials, gutters and dozens of other 
items needed for those high jobs which 
only a WERNER Alumiladder can put 
within such safe easy reach. 
Demonstration is the most powerful 
salesman—to the one who is using the 
ladder—to the community which is made 
aware of its lightness— 
ease of handling—and 
safety features. Be first 
in your neighborhood 
with a WERNER Lad- 
der Rental Service. 
Write today...for 
booklet outlining pro- 
cedure and benefits 
of renting WERNER 
Alumiladders. 


R. D. Werner Company, Inc., 
295 Fifth Ave., N. Y. 16, Dept. | 46 


“WERNER! 
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Chromtrim. Sink 
Alumidryers, Screen Framing 


lumiladders 
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List 


FOR THE DO-IT-YOURSELF MARKET 
NEW DESIGN cow seo contrcion for dre 


bility and working convenience... attractively finished in 
silver and orange .. .an asset to any home work shop. 


LIGHTWEIGHT sturdy aluminium body . . . light 


enough for easy handling... heavy enough for excellent 
stability. Weighs only 1% pounds. 


COMPACT design incorporates two single plumb vials 


and a double level vial in a 24-inch length... made to 
EXACT’S high standards of accuracy. 


EXACT HANDYLEVEL 

















PRICED for discerning buyers. Answers the need of 


the Do-it-Yourself Hobbyist for a good level at a reasonable 
price. Meets and beats overseas import levels. 


PACKAGED individually in a new reshippable carton 


which protects in transit, spells “action” at point of sale. 





Sold only 
through jobkers 


me ces -~s = —s a 


; . ~~ |. ) (7c - —_—s 
ALUMINUM - MAGNESIUM LEVELS PINE LEVELS MAHOGANY LEVELS SPECIAL LEVELS 


"any ae BG a Om) 
EXACT LEVEL & TOOL MFG. CO., INC. — 4 pe | ie) a 8 
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For New Volume-Profits 
in Winches .. Couplings .. Hitches 


——=,.. SHOW THEM 


FULTON; 


The Quality Line 
for Farm. Automotive. Marine 
and Industrial Use 





eee pile ne 





No. 270 WINCH 


Made entirely of precision steel stampings 
(no cast gears). Ojl-impregnated bronze 
bearings. Positive spring-loaded ratchet lock 
for safe operation. Capacity 1,800 lbs. Gear 
ratio 5 to 1. Mechanical advantage 35 to 1 
with empty drum, 19 to 1 with full drum. 
List, each, $25.00 


1,000 LB. WINCH 


Constructed of heavy-gauge steel stamp- 
ings (no cast gears), this winch is rugged- 
ly built to make the hard jobs easy at a 
reasonable cost. Internal tooth driven gear 
and concealed drive gear cannot damage 
rope or injure fingers. Positive spring- 
loaded ratchet lock operates safely in any 
position. Mechanical advantage 38 to 1 h 
with empty drum, 9 to 1 with full drum. 
No. 230-A, drum capacity 30 ft 





CUSTOM 





¥%,” rope, List, each $ 7.80 “ 
No. 245-A, drum capac ty 45 ft —_ 
%” rope, List, each $10.00 


TRAILER 


a 


- TRAILER 
a se HITCH 


Designed for hauling utility and boat 
trailers, Fulton Custom Hitches attach 
solidly to rear cross member of car 
frame. Cross bar suspends from bump- 
COUPLINGS er brackets. Stainless steel cover on 
Sell FULTON — the namethat means protruding end of the hitch head for 
quality and dependability in trailer meat appearance. No drilling or special 
couplings. Welded construction, heat- tools for installation 
treated bolts, aasy-operating hand 






, FOR THESE CARS Mode! List 

wheel, positive safety latch, die-formed se 
steel balls. These seven models will ful- PR | PONS ES, Settee O78 oa pepe 
| see ) 1955 Serie: 40 & 60 113 8.25 
fill most utility hauling needs: aha aaa ae oe aon 
Model Capacity List, each Chev 1955 133 9.95 
A-6 8,000 Ibs $9.35 1953.'54 1300s (« 9.95 
8-6 6,000 Ibs 7.00 Dodge 1955 122 s«9..35 
©.7 4,000 ibs 4.25 (shown) 1954 14” Wheelbase 120 9.35 
0-6 4,000 Ibs 4.25 (fits 2” pipe) 119” Wheelbose 131 9.95 

6,0 ibs 9.35 —— 

3 2 roo tbs 3.37 —_ Se = on 
7 2,500 Ibs. 3.50 vod- 38-54 100 8.25 
Olds 1955 i12 8.25 
Piym. 1955 1329.95 
All prices slightly higher west of Rockies 1954 120 9.35 








THE FULTON COMPANY wwic: 





C ADAMS COMPANY. Ltd. Torento Ontario 














. ‘ ‘e 7 
Column Supports Fittings 
Display 
This circular pipe fittings dis- 
play was built around a post at 
Gowan’'s Hardware at 7201 Green- 
wood Ave. in Seattle. Richard 
Cowan. owner of the store, built 
the unit with 60 compartments for 
showing all fittings excepting caps 


and plugs, in sizes from '% to 2 in. 


Smallest sizes start at the top with 
similar fittings in larger sizes 
being found in the lower bins in 
the same vertical tier. A bathroom 
fittings panel atop the unit en- 
courayes man \ do-it-yourself 
plumbers to buy a wider assort- 
ment of bathroom equipment. 
Each bin has a large price tag, 
and smaller tickets are used on 


the panel. 











since tne ! 


installation of! this 


space-Saver and time-saver displa: 
a good increase has been obtained 
in the sale of these fittings to do-it 
vourself customers, including 
numerous impulse sales of the 
bathroom towel racks, soap dishes 
and other items shown on the 


panel unit atop the circular bin. 
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THE FERRY CAP & SET SCREW CO. 


2155 SCRANTON ROAD °@ 


. 
. 


“SHINY HEADS” 
America's Best Looking Cap Screw 
Made of high carbon steel — AISI 
C-1038—to standards for Full Fin- 
ished hexagon head cap screws — 
bright finish. Heads machined top 
and bottom. Hexagon faces clean 
cut, smooth and true, mirror finish. 
Tensile strength 90,000 p.s.i. 
Carried in stock. 


“LO-CARBS” 


Made of AISI C-1018 steel — bright 
or use where heat treat- 

t is not required and where 
inary hexagon heads are satis- 
er ee Hexagon heads die made 
machined. Points 

Tensile strength 

rdance with SAE Grade 2. 


sa te 
; arried in stock. 


FILLISTER CAP SCREWS 


Heads completely machined top 
and bottom. Milled slots—less 
burrs. Flat and chamfered machined 
point. Carried in stock. 


“SHINYLAND” STUDS 


All studs made steam -tight on tap 
end unless otherwise specified, 
with flat and chamfered machined 
point. Nut end, oval point. Land 
between threads shiny, bright, 
mirror finish. Carried in stock 


* 
CONNECTING ROD BOLTS 


Made of alloy steel — heat treated — 
threads rolled or cut — finished to 
extremely close thread and body 
tolerances — body ground where 
specified. Expertly made by the 
pioneers in producing connecting 
rod bolts by the cold upset process 


e CLEVELAND 13, OHIO 


‘“HI-CARBS” 


Heat Treated Black Satin Finish 
Made of high carbon stee! — AISI 
C-1038. Furnished with black satin 
finish due to double heat treat- 
ment. Hexagon heads die made, 
not machined. Points machine 
turned; flat and chamfered. Ten- 
sile strength in accordance with 


SAE Grade 5. Carried in stock. 


SET SCREWS 


Square head and headless — cup 
point. Case hardened. Expertly 
made by the pioneers in producin 
Cup Point Set Screws by the ool 
upset process. Cup points machine 
turned. Carried in stock. 


FLAT HEAD CAP SCREWS 


Heads completely machined top 
and bottom. Milled slots — less 
burrs. Flat and chamfered machined 
point. Carried in stock 


ae 
ADJUSTING SCREWS 


Valve tappet adjusting screws — 
Hexagon head style — to blue print 
specitications—hexagon heed hard; 
polished if specified — threads soft 
to close tolerance points machine 
turned; flat and chamfered. 


SPRING BOLTS 


Case hardened to proper depth and 
ground to close tolerances. Thread 
end annealed. Supplied in various 
head shapes, with oil holes and 
grooves of different kinds, and flats 
accurately milled 


FERRY PATENTED ACORN NUTS 


For ornamental purposes. Stee! in- 
sert — steel covered. Finish: plain, 
zinc plated. cadmium plated. Size 
9/16", 3/4°',15/16" across the flats. 


Tapped 1/4" to 3/4" inclusive 
Cross section of Ferry patented 
acorn nut, showing how steel hexa- 
gon nut fits snugly into shell. 


A 





TANDARDS\ 
carried by 
LEADING 
DISTRIBUTORS 


SPECIALS 
furnished to 
BLUE PRINT 

PECIFICATIONS 





WRITE FOR 
INFORMATION 


SEND FOR SAMPLES 





Pioneers and Recognized Specialists, Cold Upset Screw Products since 1907 
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52-Week Toyland Caters to Vacationists 


Well-stocked toy department pulls sales of higher 


quality toys throughout the year for Wisconsin store 


Martin Trollen 


attracts 


many 
tourists and sportsmen throughout 
tourists 


thev 


the year. Many of these 

want toys for the youngsters they 
left at home, or for those 
brought along on the trip 


<7) 


The Trollen 
Wis., 
the rear of t 
large sign 
land 
large 


Ace store in Hudson, 
has a 20 x 20-ft toy display in 
the display room with a 
identifying 
The center of the sign has a 
electric clock. Visitors looking 


Te Vv = 


it as 





to check the tir 

the 12-month 

times. 
Hudson is 


Tourists 


1e are reminded 
toy department at all 


—~ 


in an area attracting 
much of the year, with 


many of these visitors wanting tovs 


to amuse the youngsters during a 
trip, while stopping at motel and 
other tourist resorts. Many sum 


mertime cottage 
Christmas 
cations. 
Mr. 
as high as $25 in 
and winter 


> occupants buy their 


tovs while on their va- 


Trollen has wheel toys priced 
both the summer 
months, many of these 


Christmas gift 


nased | 


being pur 


: 14 , } . , A I 
purposes. Although stressing qual- 
ity tovs the department has some 
lower priced items for cottage oc 


cupants something to 


ami 


wanting 
. +h »3 ¥* . Ine 7 * ] yy 14 
ist iit i] Vo ilixes LO! a ilm] 


vs are kept in 
with sliding 
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Y BENCH 
B VISE 


——— 
Regularly 


$4960 
Now 
R95 








, here's a super-duper “Plus 


Value” vise that has evervthing 




















usually retailing for $10.60 now | “ 
at 58.95. But, inquire now! It stays . at Retail 

se. 600. at this low, low price for 60 day a 

2% iow, 2%, opening. only > se Aug | » TO (ct is —, Thy He re sa price that TrOceS Vises 
wonderful leader for your fall pro | from your shelves to cus 

y | ‘ ‘ tomers workbens hes Send 

motions No cormm©mers nave hes Th c'lla c 
: ' | coupon for detailed informa 
in quality. It’s the identical vise > tion and names of jobbers 
we ve been off ring tor S10.60.. the handling these vises 


Same kind of castings. same machin 


ing and finishing. You'll sell Model Jie at 2 ie 
oa » s ; s ne ey SO ee: ie 
SO pre wuidir and pro fabivin volume 3 ; (et oe * ae x 





Features that give you VOLUME SALES, PROFITS 





> Malleable iron pipe jaws — >» Swivels 180 , locks securely. 
to 1‘ pipe. > Hardened cut off tool. 
> 4° jaw width...opens 4 inches. ™ Acme thread .. . smooth action. 
| 
No. 205. Swivel bose - “cee oe @ ee eee ee ee ee ee ee eee ee eer ee ee eee eee ee 
3%," jaw — 3°" opening 


MILWAUKEE TOOL & EQUIPMENT CO. 


2773 S$. 29th Street, Milwaukee 46, Wisconsin 


Without obligation. tell us more about your line of vis« 


Gel tion 


ghout 
ee 3 yises 


No. 822. 3 iow, 4” opening 
No. 823. 4'," iow, 4 opening 





. sh : .¥ aes . > 
ri j AY ri yy Pati Ft 


HARDWARE AGE. JUNE 23, 1955 “9 


PLASTIC 


DOLLAR VOLUME 


IN 
GOLD SEAL TAPES 


Gold Sea! plastic electrical tape, 
for example, gives your customers 
more “coverage” for their money. 
A few neat wraps and the job’s 
finished — gives all needed 
dielectric on most jobs. 


Single 60 ft. rolls in 
round metal cons 
ond Handy Pack of 
ten 20 ft. rolls in 
metal and fiber 


ortons. 


EXTRA SALES AND PROFITS 
STOCK AND SELL 


JENKINS 


FRICTION © RUBBER © PLASTIC 
Also Diemond Seo! Friction and 


Rubber Topes mode to ASTM 
specifications 


80 


WO is 


r 


‘etek Tare 
~ 4 iw 


7 


doors, at a low enough level for 
easy visibility and high enough to 
prevent children from getting at 
them too easily. Games are partic- 
ularly good sellers to provide enter- 
tainment for youngsters away from 
home. 

Several 3 x 5-ft islands are used 
for games, craft or 
tOvVS. 


do-it-yourself 
Vacation visitors buy a_ wide 
range of toys priced from $1.50 to 
as high as $25 from Trollen’s. Loca! 





permanent residents and their fam- 
ilies plus 12-month residents from 
surrounding towns make the toy de- 
partment their source of supply for 
anniversary and party gifts as well 
as Christmas purchases. 

One section of the toy department 
features juvenile furniture’ on 
sturdy and wide wooden shelving. 
Although an operating electric train 
set is shown only during the fall 
and pre-Christmas 


months, train 


ime is sizable at Trollen’s. 





Eye-Catcher 


Sign 
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now VAPOCAN 


America’s fastest selling home freezing container 





launches the biggest promotion 
in the industry 


to make more sales for you 


MV Ney-Wa INT ts PUBLICITY 


SELLING YOUR CUSTOMERS AT HOME 


\ 
] 
i 4 More than 42,000,000 individual advertising messages, 
March through August, in 

HOUSEHOLD FARM JOURNAL SUCCESSFUL FARMING CAPPER’S FARMER 





f 
4 Coast-to-coast consumer publicity campaign through 
" TELEVISION RADIO MAGAZINES NEWSPAPERS 
— ea 
' | | Goee AND SELLING THEM IN YOUR STORE 
; | pint 
Ht 4 : \ a Colorful, sales-building FLOOR MERCHANDISER 
| ) | Only 22” x 31” base, holds 90-carton assortment of full 
: ae ; Steesese Vapocan line, topped with eye-catching poster. It’s designed 
i ry 1 POS to turn in a high profit per square foot. And it's free! 
: 1% pin 
i} ate & Free four-color banner 
east 4 Free product folders for your customers 
| a ’ vAPOCANS \ 3 & Free booklet on home freezing, written by experts. Stamp it 


with your name. It'll be used year after year. 


quart Next season more of your customers will be Vapocan customers. Be 
ready with the Floor Merchandiser and a full stock of Vapocans. Make 
this great new promotion work for you. Ask your distributor, or write 


CONTAINER CORPORATION OF AMERICA 


38 South Deorborn Street, Chicogo 3, Illinois, and 42 other cities 





HARDWARE AGE, 


You stock less—sell more with Boontonware 


I wo full-profit lines plus common service pieces in the same 
5 mix-or-match colors cut your inventory and handling, in- 


crease your profits. 


BOONTONWARE DE LUXE — a full line BOONTONWARE BELLE second {ull 
in the finest classical shape. Compicted | ine in the most modern shape. Completed 


Boontonware Service Piec Dy tne in oonto ire Service Pi 


. 5 


DE LUXE 


BOONTONWARE SERVICE PIECES 


Plus the Boontonware selling program 


Every month's a peak month when you follow the Boonton- 
ware program of regular events, planned and promoted in 
advance to build your sales. First two events this year brought 
fabulous returns. Ask your jobber for details 


Pei wae 


MELMAC DINNERWARE AT ITS FINEST 


ph iam -1@1@), 26@). he Ya. > SOLD THROUGH REGULAR 
TRIBUTION CHANNELS THAN ANY OTHER BRAND 





Holds a Sale Each Week 

Established 96 years ago, Pick- 
ering Hardware Co. at Fifth and 
Main Sts. in Cincinnati, has held 
a sale once each week for the past 
92 years. 

George F. DeSilvis, head of the 
firm, says, “Our sales are so well 
known that many people look for 
our ads each week.” 

Each Pickering ad contains a 
paragraph or two of personal and 
business philosophy. When the 
o2nd anniversary of the once-a- 
week sale was publicized, the ad- 
vertisement for that week said, in 
part, “The name of Pickering is 
our greatest asset. It has never 
failed to ring true. It is a synonym 
of everything that stands for the 
best In hardware, paints, cutlery, 
tools and kitchen utensils and is 
recognized for its honesty of pur- 
pose and sterling worth. 

“Upon these grounds we appeal! 
to you for your patronage ... Read 
our specials carefully—it means 
saving the difference.” 

Part of another ad said, of the 
attitude of the firm’s staff, “Our 
store is a cheerful place to shop 
We haven't a grouch in the place. 
It does not make anv difference as 

the size or cost of the article 
vou want, whether it is tacks or a 
washing machine, a cheerful sales- 


man with a glad smile wil! 


wait on 
vou so gracefully you will want 
to do all vour buying with us.” 
Store ads carry the phrase, “Cin- 
cinnati, my happy home” at the 
bottom of each insertion. Letter- 
heads and envelopes of the firm 
also carry this slogan. 


Weekly ads are pos ed ona spe- 


: 1? : ol « ] svat ° 
cial hulletin board at the elevator. 





HARDWARE HUMOR 
By Hardware Age 
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Numbers for Customers 
Prevent Disputes 

If the waiting on customers in 
proper turn on heavy traffic days 
is a problem in your hardware 
store the solution may be a cus- 
tomer numbering system. 

Such a system is used success- 
fully by Charles Librett at his 
hardware store in New Rochelle, 
N. Y., and also by Harry P. Hoblin 


. . > os 
at his hardware store in Bronx- 


Kach store has some dozen em 
vees on the floor on hea, Vy traf- 
fic days, such as Saturdays. With 
customers congregated around the 
cash register and counter area, 
and also browsing around the 
store, it was difficult to decide 


which customer should be waited 


Customers now take a numbe} 
off a peg Just inside the door. A 
similar peg is near the cash regis 
ter. When an employee has com 
pleted a transaction he notices the 
number on the cash register peg 
and calls out the next number. 
The customer with this number 
steps forward and is waited on 
The employee immediately puts 
the customer's number card on 
the peg so the next employee can 
pick up the numbering sequence. 


The svstem has been used a 


‘ 
Librett Hardware for aho ita vear 
and has been ar cepted DV custom- 
ers. Hoblin Hardware began using 
the system early this vear. 

The system enables customers 
to browse around the store while 
awaiting their turn, confident that 


| ° . . 
they will be waited on when their 
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is BELIEVING 


Merchandising ideas that 
sing with sales... tested 
and proven promotion that 
is as successful as it Is 
sensible await you at the 


Fletcher display. 


see us at booths 
70O8-10-12 


Housewares Show — Atlantic City 
July 1115 


ENAMEL COMPANY + DUNBAR, W. VA. 


Sates Office 


200 Fifth Ave., New York 10, N.Y. « Merchandise Mart, Chicago 54, illinois 








391-14," 
Americana Knob 


33278—""H" &" 
Americana 
Offset 
Hammered 
Hinge 





= 394—Americana Hammered Puy!! 
= 395—Americana Hammered Pui! 


SEND FOR COMPLETE CATALOG TODAY! 


STARRING §~: 7°: 


j 
haraware This 


your most 


profi ‘table h 


STAR 


i 


cabinet a 
the tastest- selling 4 


\* 
ow: 
hardware yo" can sh 





‘FREE 


$3.50 Value Display Board 
with Americana Deal 
Show your customers you have it with this 


clever stand-up display board, complete 
with New Americana hardware. 





7316—%,"" “B’’ Americano 


Semi-Conceaied Hinge 


#326—%"" “T" Americana 
Semi-Concealed Hinge 


| 3327—""HL"’ | 
\ %' Americona 
| ‘<7 Offset 
Hammered 


Hinge | 


#330—""HL" J 









R< Americana 
tre Fiush Ham- | 
eo wt « 

mered Hinge 


Za 


aK 


Rubber 


Roller Catch 


ee eee 
7, 
, 
o 


U. S. Pot. 22660464 


| 

I 

NEW AMERICANA 
is handsome. 
| hammered steel! 

" hardware, finished 
in “Stor-Brite” 

| Black, Antique, 

= Copper or 
Brushed Brass. 





STAR METAL PRODUCT, an 


cvAe Butler 


B4 


Street, Bro 


Sold through wholesalers only 




















Feed for Wild Birds 


Is a Volume Builder 


Staff-packaged wild bird seed is 
a fast moving item at Snyder & Co 
in Falls Church, Va., many of the 
ales bein: n a self-serve basis 
Both den mpulse_ sales . 





it last winter 
bought 110 
ags of special wild bird seed in 


were stead\ tnro igho 

Last vear Snyder's 
100-lb bags, many customers buy- 
ing a full bag of the seed. For 


mixing with the seed 800 one pound 
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THE ONLY SANDER WITH ADJUSTABLE REMOVABLE HANDLE 


om 





with the all-new 


AMERICAN 
RENTAL SANDER 









WE HELP YOU PULL FOR 
PROFIT...ALL THE WAY 





Our merchandising experts will be glad 
to call and help vou in all details of our 
“Plan for Profit’ . show you how to 
sand, how to sell, how to plan a store 
layout, and how to get the customers to 
rent your machines furnish you with 
the most complete rental sales promo- 
tion kit available. We help you do the 
complete advertising job—newspapers, 
store windows, store interior, direct 
mail. We even help you in admunistra- 
tien with Rental Record pads. 





- 


BUYING FACTS ~ 


Send now for new 4-page circular 

plus Hiow-To booklet on 
sanding floors. Address letter or 
postcard to Rental Tool Profit 
wAivision Ihe American Floor 
Surtacing Machine Co $22 >O 
Sc. Clair St., Toledo 3, Ohio 


“AMERICAN 


FLOOR SURFACING MACHINE CO. 














PERFORMANCE PROVED DO-IT-YOURSELF RENTAL 
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TOOLS 







Note: Trailing wire is 
separate. Twist lock on 
trailing wire won't pull 
apart. 






* WORLD-WIDE SALES AND SERVICI 





~ CHOICE 


OF YOUNGSTERS 
FOR THRILLING 
PERFORMANCE 





Almost any youngster will agree that 
the new Bendix* MultiSpeed Power 
Brake is the coaster brake that has 
everything. 

More power to go— Vore power to climb 
— \Vlore power fo stop. It is the perfect 
answer not only to foreign competition, 
but is wav ahead of anv coaster brake 
on the American market today. 
Parents, too, are mighty impressed 
with the fact that the Bendix Multi- 
Speed Power Brake gives their children 
the utmost in safety. 

That's why, whether you build, buy or 
sell bieveles, it will pay you to specify 
Bendix MultiSpeed Power Brakes— 
the only American coaster brakes of- 
fering all these sales advantages. 


"REG. U.S. PAT. OFF 


SAFETY MEANS SALES FOR YOU 


SHIFT GEARS 
ANY TIME 
WITHOUT 


Ns 
GC snae 5S 


PARENTS 


ECLIPSE MACHINE DIVISION 
ELMIRA, NEW YORK “Goadix” 


Export Sales: Bendix Internationa! Division 
205 East 42nd St., New York 17, N.Y 


packages of peanut hearts were 
also bought. Customers bought all 
of these ingredients as well as 2500 
lbs of sunflower seed, most sales 
being made in 100-lb bags. Smallei 
amounts of a suet mixture contain- 
ing bird seed, peanut hearts and 
other ingredients were also sold. 


Prepacks bird feed 

Bird seed in 1, 2, 5 and 10-Ib 
tape sealed paper bags, as well as 
like packagings of sunflower seeds 
were also offered in staff-packaged 
lots of the same weight. These 
were stored in two large galvanized 
rubbish containers behind a 
counter. Many customers coming 
in to buy the bird feed would go 
behind the counter to serve them- 
selves. 

The packaged wild bird seed was 
sold at 15¢, 30¢, 70¢ and $1.35 
Sunflower seeds sold at 30¢, 60é¢, 
$1.45 and $2.80 per package. 

The bird feed was sold in the 
firm’s lawn and garden annex with 
its own entrances and connecting 
doorway to the main store. 


ooke 


for a dealer's library 





“How to Build Outdoor Fire- 
places and Lawn Furniture” fea- 
tures five new fireplaces espe- 
cially designed for this book bv 
Egil Hermanovsky. Additional 
fireplaces of brick and cinder 
blocks are presented with step- 
by-step illustrated instructions 
showing how to build them. 

In the furniture line, there are 
patterns and plans for building a 
folding chaise lounge, table with 
canopy, mobile server, coffee table, 
lawn umbrella set and picnic 
table. Also included is a directory 
of the latest designs in terrace 
furniture. 

A cooking section features 535 
recipes for outdoor meals, and an 
album of barbecookery equipment. 

Published by Arco Publishing 
Co., Inc., 480 Lexington Ave., New 
York 3 Be Y. 144 pages. Price 


$2.00. 


Double Your 
MOUSE TRAP 


oe Sales — 


The Sate, Eany Was te Catch Hier 























we 


arn as MEW 


* 


ICTOR Mouse Traps have 
pe been “‘best sell- 
ers’’—and now they’re twice 
as easy to sell! The new 
Victor 2-Pack is an attrac- 
tive self-service package 
which will increase your unit 
sales and cut down on pil- 
ferage of loose traps. 


@ Stacks Neatly —Hangs Easily 
e@ Eye-Catching Red, White 
and Black Package 


Complete instructions for simplified bait- 
ing and setting printed right on the 
bock of the package. 


@ Pre-Priced at 2 Traps for 15c 


Order from your wholesaler now. 


ANIMAL TRAP COMPANY 
OF AMERICA 


LITITZ, PA. * PASCAGOULA, MISS. 
NIAGARA FALLS, CANADA 
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How to give a salesman 





oe neads 













































Emerson-Electric has a powerful new selling force ready to 
work for you, outside and inside your store make every one of 
your salespeople worth two...and make 55 your biggest year yet 


for electric fan sales! 





Great ‘‘outside’’ salesmen... powerfully different Emerson 
Electric advertisements that make summer comfort come right off 
the page .. . will be featured in dominant LIFE ads, in big space 
in newspapers! 


A great new salesman inside [estesbob 


EAAER SON. EL EC TRI 
oh teu 


your store... Emerson-Electric’s 
sensational Fan-Guide Display! It 
helps buyers select the right fans by 
just twirling a dial —does a big part 
of the selling job for you, 





Plus all these extra sales helps— 
Eye-stopping Low-Table Fan Dis- 





play ... Window Fan Cards in bright 
Day-Glo...attention-getting Win- 
dow Banner...as well as colorful 
Consumer Folders...and a new 
cooperative advertising plan with 


ah “2 (2 = ee 


4 meesee tLecten 
; os 


With brilliant new styling in America’s most complete line! 
All of Emerson-Electric’s famous 


newspaper-ad mats, radio and TV 
scripts to help you tie in! 





‘lifetime features’’ now wrap- 
ped up in exciting new Fantasy 
designs and decorator colors! 
All backed by the famous 5-year, 
factory-to-user guarantee. 

Better check your stock and order 
Emerson Fans early... start cash- 
ing in early with this powerful 
new selling program! Send for 
Catalog No. 3021; and Sales Helps 
Bulletin. THE EMERSON ELEC 
rRIC MFG. CO., ST. LOUIS 21, MO. 





Electric 


Since 1890 







of St. Louls 
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"KLEIN KUT PLIERS 


for both regular and 
heavy-duty cutting 


It was Klein that produced the first 
and still the finest regular side-cut- 
ting plier. Klein also gave the in- 
dustry the modern, streamlined 
version so much in demand. 

And it's Klein again with a new, 
high-leverage cutting plier for light- 
or heavy-gauge wire, including No. 2 
weatherproof hard drawn solid cop- 
per wire, and A.C.S.R. 

There’s no extra hinging of any 
kind—no uncomfortable wide-spread 
handles. The offset hinge permits the 
extra-high leverage and they operate 
as smoothly and easily as any other 
K.lein Plier. Forged from high-grade 
tool steel, individually fitted, tem- 
pered, adjusted andtested. Askfor No. 
213-9 N.E. for streamlined pattern. 






Regular pattern available 


Same high-leverage design, but in 
the original Klein side-cutting 
pattern. Ask for No. 213-9 


Write for free Copy of Bulletin 1054 
*Trede Mork 


DISTRIBUTED THROUGH 
JOBBERS 


Foreign Distributor: Inter- 
national Standard Electric 
Corp., New York 
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NEWS and Views 


(Continued from page 10) 


Six Steps to Sales, Service 
Increases Given in Checklist 

A six-step program, by which 
dealers can increase sales and ser- 
vice, Is suggested by the area de- 
velopment division of the Dept. of 
Commerce. A checklist D\ the Divi- 
sion suggests: 

1. Make a trade area survey to 
determine where people in the area 
buy commodities and services, and 
why they buy where they do. 

2. Conduct a survey of services 
needed in the community for use 
in counseling prospective, as well as 
established. businesses. 

3. Determine what improvements 
in retail and service trades are de- 
sired by residents in the trade area. 

1. Encourage seasonal retail busi- 
nesses to consider adding goods and 
services during low sales periods 
and to use better timing in pro- 
motional efforts. 

5. Initiate an 
banks, 
schools on the advantages of sound 


educational pro- 
gram by newspapers and 
investment, as opposed to hoard- 
ing. 

moderniza- 


6. encourage store 


tion and community “clean-up, fix- 


up” campaigns. 


Dept. Store Hardware Sales 
Advance 5 Pct. During 1954 

Although total sales for depart- 
ment stores in 1954 were termed 
“unsatisfactory,” such stores con- 
tinued to do a booming business in 
competition with hardware stores, 
reports the National Retail Dry 
Goods Association. 

The latest NRDGA figures show 
that tools, hardware and garden 
equipment departments were among 
a half dozen which “led the parade”’ 
with increases of 5 per cent or more 


above 1953. 


Youth Training Program May 
Get Federal Approval Soon 


Dealers supporting a_ bette 


break for distributive education, a 
Federal aid program which helps 


} 
schools train 


young people in mer 



















P NUTS 
m, SRO CA 


“/, Attractive, bright finish 
{| 

@ DEPENDABLE 
@ RUSTPROOF 


@ DURABLE 


GRC WING NUTS 


Exclusive, finger-grip 
designs; easy to as- 
semble, disassemble: 
brightly finished: 
clean threads. 


For faster volume selling .. . 
GRC exclusive die cast Wing Nuts 
and Cap Nuts in fast selling dis- -% - 
play assortments — packed four 
popular sizes to box! 

Also available in bulk in all 
commercial finishes. 

Write today for samples, _: ae 
prices and catalog sheets. 


World's Foremost Producer 
of Small Die Castings 





GRIES REPRODUCER CORP. 


161 Beechwood Ave., New Rochelle, NH. Y 
Telephone: NEw Rechelle 3-8600 
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(WORTHING 


A customer of the “ "a 
\ ¢ ome Alumina 


Star Bronze Company 
reports: 


Alcoa merchandising 

increases market for 

Worthington Chrome 
Aluminum Paint 


Dealers stocking up 
for 1955 demand 








Tuc Geo. Wor rHINGTON Co. 


Weavclevve ve Sb rab vthudres 


E. R. Hennen 


Mr. R. Lytle, President 
The Star Bronze Company 
Alliance, Ohic 
Dear Mr. Lytle: 


You will] be ! to } ‘ 14 _ 
saunas paints nich you manufacture for'us are being very 
eremancous arent cnet existe for quality aluminum peinte such 
’ , oc . quality products is certainly appreciates. © a 
Here’s an example of how Atcoa’s alumi- 
num paint merchandising 1s paying off. 
This Star Bronze customer and his dealers 
have stocked up in advance with Worthing- 
ton Chrome Aluminum Paint pigmented 
with ALCoA Aluminum. That way they are 
now able to handle the big demand for 
quality aluminum paints during 1955 
ready to take full advantage of ALé OA’S 
promotion and merchandising program. 

ALCOA does not make paint, but ALCOA 
Aluminum Pigments are used in more 
aluminum paints than any other brand. 
Special formulas have been developed by 
your paint manufacturer to solve individual 
problems. Paints made to these formulas 
actually cost less, last longer, give utmost 
protection against heat, cold, sun, rain, 
smoke and fumes. 

Write today for our FREE BOOKLET, 
Painting With Aluminum. We also have a Rg 
new booklet, Aluminum Asphalt Roof Coat- 
ines Make Time Stand Still. These booklets 
will help you answer your Customers’ ques- 
tions about all types of aluminum paints. 
Use the coupon. 


of great assistance to us and our dealers has been the Aluminum 

pee am gl ay S aggressive merchandising of aluminum paint 

wn ty By oll Nene Ay a and consumer promotion on Alcoa's : 
; peen adie to sell more aluminum pain i 

means more profit for us, our dealers, and ao mae ae li 

This promotion undoubtedly is joing much toward cre tin hee 

greater market for aluminum paint. ——" 


me Be Ay pappy to report that right now our dealers are 

up for the anticipated demand for } um 
A. C nc for quality alumin 

paints during 1955, which we feel will be even ~ t ‘ 

1954. greater than in 


As you know, our aim is to supp) ] 

' , i Pppiy our dealers with on) lit 
{A mnt Your cooperation in the supply of WORTHINGTON 'S CHRoeR 

> reel ae has Gone much toward gaining and keeping the 
= - ence of our dealers and our own sales organization You 
pln nn og oy Ay pt ye the help you and Alcoa have 

; ‘ is © we will do ail } t 7>* ) 

for WORTHINGTON aluminus saiets. eo 


Very truly yours, 


THE GEO. WORTHINGTON CO. 
tt # 


“ 


' 4 ¥ ‘ : : . < a el 
Hardware Department 


ERH: cmj 


- Ti 
Wieden Nu beeline a | a Naeeds H ' N G 










rHINGT 


et s.\onne 


Paint Service Bureau, Aluminum Company of America 
1735-F Alcoa Building, Mellon Square, Pittsburgh 19, Pa. 


PIGMENTED WITH Please send me your FREE BOOKLETS: 










Painting With Aluminum 


(ALCOA 


| 

| | 

| | 

| | 

| | 

S) | | 

ALC on | Aluminum Asphalt Roof Coatings Make Time Stand Still | 
® ' 

| 
AS ; : 
' 
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> & ALUMINUM COMPANY OF AMERICA 





Company 


Address —_ 


Zone Yate 
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YOU MAKE MONEY with new, Hall-Wessel hard- 
HALL-WESSEL ware conveniences! Precision made, beautifully fin- 


COMPANY . eee | | 
919-931 North Sth St. ished, super-strong. Wide variety of fast-turnover 


Philedelphic 23, Po, Utilities—in brass, chrome, bright zinc, cadmium or 
oro 'g. aned® ebony. Customers choose H-W specialties for ex- 
QS: HALL&CO. ceptional impact and tensile strength. Attractively, 
orente, | sturdily packaged for easy storage, easy handling 

Sport d iff . ; ’ 

HALL & REIS. INC. easy identification. TODAY—write for catalog and 


nt veel name of nearest jobber 


Worth asking for... by NAMEGE2\ Herdeare speciasies 


AD ses @ et arnt 
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NEWS and VIEWS 


a \ashington 


chandising, advertising and related 
fields, finally seem to have won their 
fight in congress. 

Annual appropriation for the 
four programs lumped under voca- 
tional education is about $26 mili- 
lion. Until last year, DE received 
only $450,000 of the total. Last 
year, the retail industry succeeded 
in having the amount doubled. 

The senate eliminated the former 
restriction of funds for DE, so if, 
as expected, the house approves the 
bill, congress will then have finally 
agreed to dealers’ arguments that 
DE should get an equal share of 
vocational aid funds. These funds 
may thereby help to turn out more 
young employees with some know!- 
edge of merchandising. 


Survey Set on Hunting and 
Fishing Expenditures in U. S. 


How much time and money do 
American sportsmen spend on hunt- 
ing and fishing? The U. S. Dept. of 
the Interior is going to find out by 
conducting a study next January to 
determine the number of persons 12 
years old or more who participate 
in recreational hunting and fishing 
during 1955. The survey will also 
determine how much is spent for 
all purposes in connection with the 
sports. 

While the survey won’t attempt 
to determine in what types of stores 
the money is spent, the information 
will prove a useful guide to hard- 
ware dealers. 


Government Offering Booklets 
To Help Homeowners’ Repairs 

Nine new booklets to help home- 
owners in building, painting and re- 
pairing tasks are being advertised 
for sale by the U. S. Government 
Printing Office. 

Publications include: Hints on 
blueprint reading; drawings of 
easy -to-build kitchen cabinets; 
hints on painting, repairs and utili- 
ties; a manual of carpentry; on 
building play equipment for pre- 
school children; on use of tools; and 
a manual on woodworking and fur- 
niture repair 


| Resume reading on page Ih) 
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"J&L WARE MOVES FAST, TOO 
... with higher profits for you”’ 


Your customers know J&L Galvanized Ware Dhev ll tion If vou need additional information or help, write 
keep your stocks moving fast. direct to J&L. 
Galvanized ware moves better and profits are more 


satisfactory when you stock a line with an accepted name lowes of hlite 
like J&L. Your customers have confidence in the J&L L 
name and its reputation for quality and sturdy service. STEEL CORPORATION 


JAL galvanized Ware 1S priced for the big volume CONTAINER STR ALitel. 


market. It yields a healthier profit to the hardware 
' " a ( 405 Lexington Ave., New York 17, New York 
dealer. Ask your hardware jobber for complete informa- 

Galvanized Ware Plants: Teledo, Ohio, and Atlanta, Georgia 
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SHARON 
HATCHES TWO NEW 
ASSORTMENTS 


it 











. . . bringing the complete line of 
SHARON REFILLABLE FASTENER 
ASSORTMENTS TO 72! 


Over 1000 sizes of the most wanted 
nuts, screws and bolts .. . in just 
14 feet of shelf space! 





SHARON ASSORTMENT O8M-920 
OVAL HEAD BRASS MACHINE 
SCREWS AND NUTS 


920 pieces . 12 sizes of screws 


from 6/32x% to '/4-20x! 
with 4 sizes of nuts to fit 


ee | a ‘ 
ont 

- et os 
~~ Sa 





SHARON ASSORTMENT OBW-960 
OVAL HEAD BRASS WOOD SCREWS 


* 960 pieces in [5 sizes from 
#4 to 12 dia., '/2 to 1'/2 long. 
ORDER FROM YOUR JOBBER OR DIRECT 
EACH SHARON ASSORTMENT IS 
A COMPLETE DEPARTMENT IN ITSELF! 





NORWOOD, MASS. 
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July 
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November 


1956 


January 


Convention Check List 





Hardware and allied 
trade events up-to- 
date in each issue of 
Hardware Age 
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National Events 


American Hardware Mfrs. Assn. joint 


annual convention with the Na- 
tional Wholesale Hardware Assn., 
Oct. 23-26 at Atlantic City, N. J. 
Headquarters, Marlborough-Blen- 


heim Hotel. Arthur L. Faubel is 
secretary of the manufacturers as- 
sociation with offices at 342 Madi- 
son Ave., New York 17, N. Y. 


Thomas A. Fernley, Jr., is manag- 
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Biggest Seller Everywhere 


because S$Sheftield Uper- kr WZ 







is the ONE Aluminum Paint 






mm 2" ~ a 15 
»\ Shettield ' 
ALUMINUM PAINT @TBBBAAZeceSS 


( ~4 slated” 
; = 


~ eal-iecl 





ms 


covers 





= 





ihe ae ; 
THE SHEFFIELD BRONZE PAINT comPORATI® un 


LEVELAND Na My Meas ‘ OrTLe um alens 


~~ — 
/* Guaranteed by ~ 
\ Good Housekeeping 


YY — ° 
——_ i 


Shettield 
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“Poor Guy..... 
somebody substituted 
a Campbell Chain on him!” 








Too bad, Joe. Campbell Chain is always 
good to the last link—always safe and 
dependable, whatever the job. And 
Campbell Chain comes in a complete va- 
riety of sizes, grades and specifications. 


Order your supply today in the exclusive, 
easy-to-handie CAM-PAK or the new all- 

















steel, water-resistant CAM-PAIL. And display 





it on the attractive Campbell Merchandising 

















Stand that's practically “self-service.” Your 
CAMPBELL CHAIN wholesaler has complete 
details on the entire Campbell line. Or write 
direct, if you prefer. 





























CAMPBELL CHAIN Company 











CAMPBELL 
CHAIN 








Main Office, York, Pa. «+ West Burlington, lowa 
Portland, Oregon * Sacramento, California 
Makers of Famous CAMPBELL Lug-Reinforced TIRE CHAINS 
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Convention Calendar 





Continued 


ing director of the wholesalers as- 
sociation with offices at 1900 Arch 
St., Philadelphia 3, Pa. 


Gift & Fancy Goods Show (interna- 
tional), Aug. 21-26 at the Hotel 
Astor, New York City. Sponsored 
by Trade Exhibition, 331 Madison 
Ave.. New York, N. Y. Charles 


Snitow, president. 


Industrial Supply Convention, May 
21-23, 1956, at Atlantic City. At- 
tendance restricted to members. 
Sponsored by American Supply & 
Machinery Manufacturers’ Assn.., 
W. B. Thomas, Hunter-Thomas As- 
sociates, 2130 Keith Bldg., Cleve- 
land 15, business manager; the 
National Industrial Distributors’ 
Assn., 1900 Arch St., Philadelphia 
3, Robert C. Fernley, executive sec- 

retary; the Southern Industrial 

Distributors’ Assn., 712 Volunteer 

Bldg., Atlanta, E. L. Pugh, secre- 

tary-treasurer. 


National Builders Hardware Exposi- 
tion, Sept. 18-21 at St. Louis, Mo. 
Sponsored by the National Builders 
Hardware Assn., managing direc- 
tor, John R. Scioemer, and the 
American Society of Architectural 
Hardware Consultants, executive 
secretary, W. A. Mathewson. Ad- 
ministrative offices of both associa- 
tions are at 515 Madison Ave., New 
York 22, New York. 


National China, Glass and Pottery 
Show, July 17-22, at the Hotel New 
Yorker, New York City. Under 
George F. Little Management, 220 
Fifth Ave., New York 1, N. Y. 


National Fishing Tackle Show, Aug. 
7-12, at the Conrad Hilton Hotel, 
Chicago. 


National Hardware Show, Oct. 17-21 
at the Navy Pier, Chicago. Spon- 
sored by National Hardware Show, 
Inc., 331 Madison Ave., New York 
17, New York. Frank Yeager, di- 
rector. 


National Housewares & Home Ap- 
pliance Show, July 11-15 at Con- 
vention Hall, Atlantic City, N. J. 
Sponsored by the National House- 
wares Manufacturers Assn., 1140 
Merchandise Mart, Chicago 54. 
A. W. Buddenberg, executive secre- 
tary 


National Retail Hardware Association 
annual congress, July 11-14, at 
Hotel Statler, Buffalo, N. Y. Man- 
aging director, Russell R. Mueller, 
964 N. Pennsylvania St., Indianap- 
olis, Ind. 


National Sporting Goods Convention 
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and Show, Feb. 5-9 at Hotel Morri- 
son, Chicago. Sponsored by the Na- 
tional Sporting Goods Assn., 716 N. 
Rush St., Chicago 11. Address re- 
quest for exhibit Robert 
J. Youngblood, NSGA 
secretary. 


space to 
assistant 


National Wholesale Hardware: Assn. 
joint annual convention with the 
American Hardware Manufacturers 
Assn., Oct. 23-26 at Atlantic City, 
N. J. Headquarters, Marlborough- 
slenheim Hotel. Thomas A. Fern- 

Jr., is managing director of the 
wholesalers association with offices 
at 1900 Arch St., Philadelphia 3, 
Pa. Arthur L. Faubel is secretary 
of the manufacturers association 
with offices at 342 Madison Ave., 
New York 17. 


Regional Events 


Gift Shows: Washington, D. 
24-27 at the Hotel Willard; Chi- 
cago, Aug. 1-12 at La Salle Hotel 
and Palmer House; New York City, 
Aug. 22-26 at Statler and Mew 
Yorker Hotels; Boston, Sept. 12-16 
at Hotel Statler; Philadelphia, Oct. 
2-5 at Hotel Benjamin Franklin. 

Little management, 220 


George F. 
New York 1, N. Y. 


July 


Fifth Ave., 
Chicago show conducted by Eastern 


Manufacturers and Importers Ex- 
hibit. Inc. 

Lamp Show, July 10-15 at the Hotel 
New Yorker, New York, N. Y. 
Under George F. Little Manage- 
ment, 220 Fifth Ave., New York 1, 
N. Y. 


Upper Mid-West Housewares Market, 
July 31-Aug. 3, 1955, at the Min 
neapolis Auditorium, Minneapolis, 
Minn. Approved and recommended 
by the Minneapolis-St. Paul House- 
wares Club, Inc. Novel Van Tilburg, 

, 1201 Washing- 

Minneapolis 15. 


exposition manage? 
ton Ave., South, 


Walter H. Allen Co., Inc., stockhold- 
ers’ meeting and merchandise show, 


Aug. 29-30 at Baker Hotel, Dallas, 
Tex. Company headquarters, 6210 
Denton Drive. Dallas 9. 


Western Gift and Housewares Show, 
Aug. 1-7 at Western Merchandise 
Mart, Francisco. Exhibitors 
showing at Civie Auditorium, St. 
Francis, Sheraton-Palace 


Pan 


Francis Drake Hotels will be open 
from Aug. 3-Aug. 7 
State Events 
Arkansas Retail Hardware Assn.. 
Feb. 12-13. 1956. Sessions and ex- 
hibit at Robinson Auditorium; hotel 
headquarters, Marion Hotel, Little 


GOR Rect 


’ 


Rock. J. Wayne Tisdale, 
y tile 


California Retail Hardware Assn.. 
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and Sir 


STANLEY 


Scnti- Wale. 


A NEW TOOL! “DO-IT-YOURSELF” TOOL! 


AN EASY-TO-SELL, EASY-TO-BUY TOOL! 






No. 1525 FITS DRILL CHUCKS 
Screw-Mate 


75¢ each retail ° 







This combination wood drill and coun- 
tersink does 4 jobs in 1 operation! It 
drills pilot hole and shank clearance, 
countersinks, and always stops at 
exactly the right screw depth. 100% 
holding power of each screw thread is 
assured when correct size Screw-Mate is 
used — the hole is never too large, too small or too deep. 24 sizes, packed one in 
an envelope. °2 extra large sizes — $1.25 retail. 

No. 1524 Screw-Mate Counterbores Ne. 1523 Screw-Mate Plug Cutters 
available in 10 sizes at $1.28each. These available in 5 sizes from $3.50 to $4.25 
do everything Ne. 1525 does, plus drill- each. These cut perfect plugs for use 
ing holes for wood plugs. in counterbored holes. 











No. 1525A 
Screw-Mate Set 
$3.70 retail 


a — me Male 


\OUNTERS mare 


PRI Awe 


A 





A self-selling package of five popular sizes. Easy to 
this ne: it and attractive 
copy on the back of the 


woes. en Ae to buy 
package has “how-to-use 
card. 











No. 1525D 
Screw-Mate 
Merchandiser 


seer | 


$7.00 Display Case Free. Blond maple cabinet, 
glass front with plastic steps holds 2 each of 
the complete Ne. 1525 assortment, 2 each of 
the Ne. 1524 counterbores and 6 of the Ne. 1523 
plug cutters. Pilferproof. Divided compart- 
ments in back hold extra stock. Retail value of 
tools — $85.50. Your cost is $57.00 and the hand- 
some display case is free. 





Your wholesaler has Screw-Mates now. 


Home Modernizing, Home Craftsman, 
Ask him about them. Use Stanley 


Homecraft & Home Owner. Stock up 


Screw-Mate consumer advertising in now. For more information write 
October issues of Saturday Evening Stanley Tools, 386 Elm Street, New 
Post, Better Homes & Gardens, Sunset, Britain, Conn. 


“ YANKEE” Spiral Ratchet Screw Driver. 
An ideal related sale — list price $7.70 


Loele 


a A» Division of The Stanley Works 





—__i 


No. 130A 


[ STANLEY 


TOOLS - 











ELECTRIC TOOLS + HARDWARE STEEL + STEEL STRAPPING 


9 
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NEW! VICTOR TRU-LIFE 


Realistic, life-size decoy of light, 





tough molded fiber. Prebalanced 
and waterproof. Permanent head. 


Mallard and Black Duck. 







NEW! 
VICTOR MAJESTIC CHAMPION 
One-piece ‘Tenite plastic decoy. 
Life-size, internally balanced and 
colorfully finished. Mallard, Pin- 
tail and Black Duck 


NEW! victor DELUXE GOOSE 
Rigid, pressed fiber 
construction. Field 
type decoy converts 
to floating decoy by 
adding wood board 
Nests for convenient 
storage and handling. 
Feeding and 


bat upright 
& heads 


supplied. 








Other Victor Best-Sellers 
You Should Stock 














bite a 


tsa’ otha = 


VICTOR MAJESTIC STANDARD 
Life-size, internally weighted, 
Tenite plastic, adjustable head. 7 
species. (Deluxe over- 
size model also 
available. 









VICTOR VERI-LITE Licht. tough, 
waterproof and self-righting. 
Moveable head. ‘True colors. 9 
spec ies 


VICTOR CRO-TONE CALL 
Realistic Crow 
call equipped 
with lanvard 


Anchors Balance Weights+> Wood Decoys 
Order from your wholesaler 
ANIMAL TRAP COMPANY OF AMERICA 
Lititz, Pa. « Pescagevia, Miss. 

Niogora Falls, Canada 
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Feb. 12-15, 1956, at Fairmont Ho- 
tel, San Francisco. Krueger B. 
Jacobsen, 262 Western Merchandise 
Mart, 1355 Market St.. San Fran- 


CISCO >. 


Carolinas Hardware Assn., Feb. 21- 
23, 1956. Sessions and exhibit at 
Radio Center; hotel headquarters, 
Hotel Charlotte, Charlotte. N. C. 
D. W. Laws, 118% East Fourth St.. 
Charlotte 2. 


‘ranklin Hardware & Supply Co.. 
Convention and stockholders’ meet- 
ing, Sept. 19. Merchandise displays, 
manufacturers’ exhibits, and stock- 
holders’ banquet and meeting. Com- 
pany headquarters, 918 N. Dela- 
ware Ave., Philadelphia 23. 


Illinois Retail Hardware Assn... Feb 
21-23, 1956, at Sherman Hotel, Chi- 
cago. William F. Ewert, 1194 Mer- 
chandise Mart, Chicago m4. 


Indiana Retail Hardware Assn., Jan. 
24-26, 1956. Sessions and exhibit at 
Murat Temple; hotel headquarters, 
The Sheraton-Lincoln, Indianapolis. 
W. J. Sheely, 964 N. Pennsylvania 
St., Indianapolis 4. 


lowa Retail Hardware Assn., Feb. 7- 
10, 1956. Exhibit at Veterans Me- 
morial Auditorium; 
hotel headquarters, 
Des Moines. 


sessions and 
Hotel Savery, 


Philip R. Jacobson, 


Mason City. 

Kentucky Retail Hardware Assn... 
Jan. l-Feb. 2, 1956. Sessions. 
exhibit and hotel headquarters, 


, 


Hote! Kentucky, Louisville. Edward 
Kelley, 901 Republic sidg 


' +) 
Ville 


— 


Louis- 






Retail 


Louisiana Hardware Assn... 
March 11-12, 1956, at Hotel Roose- 
velt, New Orleans. David O. Mans- 
field, P. O. Box 1696, Jackson, Miss. 


Minnesota Retail Hardware Assn.. 
Jan. 24-26, 1956. Exhibit at Munic- 
ipal Auditorium, Minneapolis. C. J. 
Christopher, 2110 Nicollet Ave., 
Minneapolis 4. 


Missouri Retail Hardware Assn., Feb. 
14-16, 1956, at Hotel Jefferson, St. 
Louis. Harry Scherer, 1189 Arcade 
Bidg., 812 Olive St., St. Louis. 

Mountain States Hardware & Imple- 
ment Assn., Jan. 24-26, 1956. Ses- 
sions and hotel headquarters at Ho 
tel Cosmopolitan, Denver. Francis 
W. Reich, 1233 Spruce St., Boulder, 
Colo 


Nebraska Retail Hardware Assn... 
Feb. 14-16, 1956. Exhibit and ses- 


Continued 


Auditorium; hotel! 
headquarters, Fontenelle Hotel, 
Omaha McCoy, 325 Insur- 
sidg., Lincoln 8. 


sions at Omaha 


ance 


New England Hardware Dealers 
Assn., Feb. 20-22, 1956. Exhibit at 
Hotel Statler and lst Corps Cadet 
Armory; sessions and hotel head- 
quarters, Hotel Statler, Boston. A. 
C. MacHardy, 185 Dartmouth St., 
foston 16 


New York State Retail Hardware 
Assn., Feb. 13-15, 1956. Exhibit at 
War Memorial; sessions and hotel 
headquarters, Hotel Syracuse, Syr- 

Nicholas H. Kiley, Hiuills 


slidg., Syracuse 2. 


acuse. 


North Coast Retail Hardware Assn., 
Feb. 5-7, 1956. Exhibit and sessions 
at Masonic Temple; hotel head- 
quarters, Heathman Hotels, Port- 
land, Ore. Martin W. Danko, Route 
12, Box 109, Fife Sq., Tacoma. 


North Dakota Retail Hardware Assn., 
Jan. 17-18, 1956. Sessions and ex- 
hibit at City Auditorium; hotel! 
Leland-Parker, 

MeGrann, 54% 


headquarters, The 
Minot. Miss E. J. 


Broadway, Fargo. 


Ohio Hardware Assn... Feb. 6-8. 1956. 


Exhibit at Public Auditorium: ses- 


sions and hotel headquarters, Hote! 
Cleveland, Cleveland John B. 
Conklin, 198 So. High St., Co- 
lumbus 15 


Pacific Northwest Hardware & Imple- 
ment Assn., Nov. 6-8 at Multnomah 
Hotel, Portland, Ore. J. Malcolm 
Smith, 614 Empire State Blidg., 

Spokane, Wash. 





Pacific Southwest Hardware Assn.., 
Feb. 21-23, 1956. Exhibit at Mu- 
nicipal Auditorium; 
hotel 


sessions and 
headquarters, Wilton Hotel, 
Long Beach, Calif. Otto H. Grigg, 
Room 1120, 416 W. &th St., Los 
Angeles 14 


Seaboard 
31-Feb. 2. 
1956. Sessions and exhibit, Conven- 
Ben- 
jamin Franklin Hotel, Philadelphia. 
L. W. Jenness, Room 707, 1616 
Walnut St., 


Atlantic 
Assn... Jan. 


Pennsylvania & 
Hardware 


tion Hall; hotel headquarters, 


Philadelphia 


South Dakota Retail Hardware Assn.. 
April 3-5, 1956. 


seum; sessions and 


Exhibits at Coll- 

hotel head 
Hotel, Sioux 
. 1300 So. Jeffer- 


Sioux I: “aii> 


quarters, Cataract 
Falls. O. R. Bails 
SOT) Ave 


Texas Hardware & Implement Assn., 


Jan. 20-Feb. 1, 1956. Sessions. ex- 
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SELL THE ENTIRE MATCHING 
FEDERAL PANTRYWARE LINE 










FEDERAL 


Practical 


"HOUSEWARES 


Nationally pAduenrtised 






THE NEWEST AND FINEST 


PANTRYWARE by FEDERAL 

















v 
id v —Styling by Reinecke 
for greater beauty, 


efficiency and durability! 


"Png, 





No. 410A Bread Box 





The Only Completely 
New Line of Pantryware 
With the Guarantee! 


e Every item absolutely 
rustproof ¢ Seamless constructio 
® Colors solid throughout 

© Tough e Lightweight e Easiest 
to wash @ No peeling @ no chipping 
e No denting @ No odors e No 
rust rings @ No marring 

e Completely sanitary 











No. 409A Step-On Can 
No. 4098 Waste Basket 
my 
Ser 


we 


Order from your jobber BY NUMBER today! OR ite direct 
y / BY NUMBER y WES SSE No. 408A Canister 


to factory for complete details, prices and catalog pages. 


‘ Now evencdle in currently populer colors of Pink and 4 
Chercoel os well os the regular kitcher colors of Red, 
Yellow and White 





* The FEDERAL PANTRY- 
WARE LINE is guaranteed for 

. a full one (1) year against 
breakage under normal usage 
Registered guarantee packed 
in every item 


No. 408C Cookie Jar 


SPECIAL IMPACT 


STYRON “a ' ay, 
* Guorenteed by 


elitdtdiddabdhhte (004 Housekeeping 
LETAMT FIMISH OF HaeD Pie Nf «, ai 


FEDERAL TOOL CORPORATION, %-». nas 


3600 West Pratt Bivd., Chicege 45, illinois 
TOUGHHESS OF SOFT 

















HARDWARE AGE, JUNE 23, 1955 


97 







































Closing sales... 
closing doors 


@ Low cost. 

e Asefticient as more 
expensive closers. 

e Fast turnover— 
good profits. 

e Smooth, quiet 
operation. 

e Adjustable closing 
speed. 


e Concealed shock- 
absorber spring. 











@ Aluminum barrel. 
e Quolity built. 
Any ‘handy man’ 
can install it on wood 
or metal screen doors. 


THE SHELBY SPRING HINGE CO. 
SHELBY, OHIO 





444 DOOR CLOSER 
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Convention Calendar 
Continued 





hibit at hotel headquarters at The 
Statler-Hilton, Dallas. R. M. 


Souder, 1108 Gibraltar Life Bldg.., 
Dallas 2. 

Tri-State Hardware & Implement 
Assn., Feb. 13-14, 1956, at Hote! 


Herring, Amarillo, Tex. M. D. She- 
pard, 719 Lipscomb St., Amarillo. 


Western Retail Implement & Hard- 

ware Assn., Jan. 16-18, 1956. 
and exhibit at Municipal! 
Auditorium; hotel headquarters, 
Hotel President, Kansas City, Mo. 
W. J. Shaw, 3915 Main St., Kansas 
City 2. 


Ses- 


sions 


West Virginia Hardware Assn., Feb. 
12-14, 1956, at Hotel Prichard, 
Huntington. James C. Fielding, 


1628 McClung St., Charleston 1. 


Angled Front 
Pulls Traffic 

The angled front of Weinberger 
Co. in Old Forge, Pa., serves to at- 
tract traffic into the store and pro- 
vides semi-sheltered display space 
for showing bulky items. 

Strip fluorescent lighting in the 
store and recessed spotlights above 
the show windows, plus adjustable 
the 


store 


inside window 
this all 
Raised neon lettering above 
the store front adds to the bright 


spotlights just 


help brighten at 


times. 


appearance of the attractive store. 

A full-page newspaper ad invited 
the 
modernized 


Visitors during house 
at the 
register for participation in draw- 
merchandise. No 
chases were required for registra- 


open 
week store to 


ings for pur- 


tion. A number of specials were 


advertised for sale during the open- 


ing week to attract heavy flow of 


store traffic. 








ee 


@eeeéeeeeee#ee#ee#ee#e#e#e8eee8e8 8@ @ 





BLUE DIAMOND 
PUTTY KNIVES 
AND SCRAPERS 


Py 


SHATTER-PROOF 
HANDLES 
Fastest selling 
line for DO-IT- 
YOURSELF cus- 
tomers. High 
carbon steel— 
mirror finish. 
MERCHANDIS - 
ED TO SELL ON 
703 DISPLAY - 
FREE WITH 

$20.16 TOOL 
ASSORTMENT 


<> MANUFACTURING CO. 


SOUTHBRIDGE 











fau 


MASS. U. S. A. 


Gee Pee 


Little Giant ”’ 


PATENTED 


nye v 


LOW RETAIL WITH 
FULL DEALER PROFIT 


There’s good profit in selling edgers, 
especially the Little Giant. Here's why. 
it has all the features of expensive 
edgers including self sharpening 
blode, yet sells for as low as $3.30 
- @ price every home owner can oaf- 
ford. This means fast turnover at 
tull 50 per cent profit. 

Order your L.G. Lawn Edgers 
from your jobber today. Also ask 
obout the popular Lown Rozor 
ond 65 other Lawn ond Farm 
Tools or write us. 
















\ FREI} HATHAWA 

SHIRT + VT) Pohert 

KI it! Kw! t Hat 
VN 

\ 7 


\ \ 


North Wayne 
Tool Co. 
Oakland 1, Maine 
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Ne. 501 


__, for iron pipe and 
copper tubing 


e in the United 


lete lin 
ed quality 


The most comp 
omically pric 


States of econ 
valves. 

*« 
mond Valves and 


dize on Ham 
otisfaction. 


f customer $ 
a 


catalog of the 
ne of valves. 


Standor 
be sure © 


r free 
Hammond li 


- 


t value for ove! 45 y 


Write fo 
complete 
ears. 


Standard © 


saler or write 


rom your favorite whole 
7 BRASS WORKS 


Indiana 


Order f 


HAMMON 


Hammond, 
Originators of individual yalve packaging 


I > . 





WHAT'S NEW 





@ For more information on these products and services 
use free post card on page 103. 


(Continued from page 13) 
charcoal from the built-in squuirt- 
Available in pint 
and quart sizes. Universal Chemt- 


cal Div., R. M. Hollingshead Corp. 


For more data circle No. 9 on postcard, p. 103 


Lop ontainer. 


Unvented Gas Heaters 


Cool cabinet radiant unvented 
gas heaters feature advanced air- 
stream construction which in- 
creases air flow through heater and 
keeps Attractivels 


styled, the cabinet is finished in 


cabinet cool. 


porcelain and is Sahara sand color, 


&« ’ 
s ieee ae a. 


with gold trim; guard is chromium- 
piated. Improved raised port cast 
iron burner increases efficiency on 
Available 
in four capacities: 12,000; 20,000; 
30,000: and 40.000 Btu 
Quaker Mfa. Co. 


all gases, including LP. 


input. 


For more data circle No. 10 on postcard, p. 103 


Hopper-Type Feeder 

Model R-5 round hopper-type 
feeder, with 100-pound capacity, is 
available to provide extra feed re- 
serve for rapid growth that is fre- 
quently required inside broiler and 
laying houses. Design and con- 
struction are similar to Model R-10, 
with 200-pound capacity. Feeders 
reduce labor in replenishing feed 
supply for broilers, hens or turkeys 
three weeks or older. The R-5 has 
adjustable throat for feeding mash. 
crumbles, pellets and grain as birds 


100 


require bottom contains a 
cone which allows positive 
f feed into the 22 in. diam- 

pan. Legs adjust for three 
trough heights. Oakes Mfg. Co.., 
Food Machine ru & Che mical Corp. 


For more data circle No. 11 on postcard, p. 163 


Can Opener 

Canaramic can opener features 
a new super-honed, lifetime cutting 
wheel that always keeps a sharp 
edge. Opens any size or shape can 
without ragged 
When opener is not in use, it can 


leaving a edge. 
be folded flat against the wall out 
of the way. Comes with or with- 
out a matching magnetic lid-lifter 
that prevents cut-off can lids from 
falling back into the contents of the 
can. Available in red, yellow and 
white with chrome trim, all red, 
all chrome and all copper, opener 
retails from $4.95 to $8.95. Dazey 


Corn. 


For more data circle No. 12 on postcard, p. 103 





Primer and Filler 
Combination primer and filler for 


interior use on rough, abrasive 


cinder and aggregate block con- 
struction helps fill the voids so that 
a smoother finish is obtainable with 
a flat paint top coat or eggshell 
enamel. For use on new masonry 
walls and office, store and basement 
recreation room partitions. Sup- 
plied in soft paste form, Primer- 


>/ 


Filler White dries dust-free in 39 


minutes: can be recoated in 4 


hours. Spreading rate, 50 sq ft per 
U.S. gallon; 60 sq ft per Imperial 
gallon. Pratt & Lambert, Inc. 


For more data circle No. 13 on postcard, p. 163 


Aerating Hose Nozzie 

Only one internal part is used to 
aerate water in this new stream- 
lined hose nozzle, the Bubble-Stream 
which 


Soft-Rain, sprays without 


splashing and drenches without 


digging. This one part creates 
suction which causes air to rush in 
through slotted nozzle, thus aiding 
flow and minimizing splash. Nozzle 


is made of solid brass and fits any 


standard hose. Stream is adjust- 


able for varied garden and house- 


hold uses. Wrightway E'nginee ring 


f ‘7. 


For more data circle No. 14 on postcard, p. 103 


Machine Screw Tapers 

For anchoring into masonry 
with machine screws, Rawl-Tapers 
are available for use with machine 
screws from 6x32 up to %.x11 in., 
and in eight intermediate sizes. 
Tapers are economical because thev 
longer, 
since the tapered section fits the 


enable drills to be used 


hole drilled by either a new or 
worn drill. Serrated teeth or 
grooves fold tightly over one an- 
other and wedge the metal into any 
vacant space, thereby obtaining a 
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> Ked Laggs 
Cyclone “Red Tag” LAWN FENCE = -Merchanais 


is in a class by itself! 
THESE FEATURES PROVE (T- 


PICKETS CROSS 
4 EVERY 3 INCHES 




















an PICKET TOPS PERFECTLY 
< > <a 





EVEN 










LOCK , DEEP 
i} ON EACH CRIMP IN 













- PICKET ~ PICKETS — \ 
There are many grades of fencing. But the average 
customer doesn't know the difference untd you 
point it out to him. That's why it is good business 
to show him Cyclone Lawn Fence first. Point out 
and explain its construction advantages one by one 





‘ CABLES CANT [J] TOP CABLES 

BE MOVED 2%, incnes LD 
a 8 

UP OR DOWN APART 
























a<. . - 
a UNIFORM re ie He will see and feel the better quality. And if he 
] TOP CABLES AND SPACING i]s OTHER CABLES insists on looking at other brands, the chances are 
SECURELY LOCKED \ 6 INCHES | that 





























he will compare them with the obviously, 
superior quality of the Cyclone Fence you showed 
him first and you ll make a good sals 





REVERSE LOCK ON BOTTOMS OF PICKETS 





IN WOVEN 
OR WELDED TYPES 








ATTRACTIVE SYMMETRICAL DESIGN 









The diagrams above and at the right indicate the P “ a Léa 

features you ll want to remember when showing > / 7, 7 
Cyclone Lawn Fence . . . for they mean a more }@« PERFECT <«- WELDED —> 
profitable sale . . . and a completely satisfied cus- cies ene Ay SVEN 


: INTERSECTION 
tomer. If your customer wants a top quality fence, at 

he is bound to be impressed with the strong, neat 
construction, and the good looks of either Cyclone 
Woven Lawn Fence, or Cyclone Welded Lawn 
Fence. They re both as fine as money can buy! 


o : 
en — aa 


DEEP -CRIMPED 
CABLES 


FREE ERECTION FOLDER —— _—~ — —ig 
EVEN 
ur customers PERFECT SPACING 
STRONG « > 
WELDING 
New folder shows and tells property owners exactly how to BRIGHT, DURABLE. GALVANIZED FINISH 


erect Cyclone Lawn Fence. Helps clinch the sale. Builds the 
kind of goodwill thot brings customers back to your store 
for other lawn and garden supplies 





SEE “THE UNITED STATES STEEL HOUR” —Televised alternate 


weeks—Consult your newspaper for time and station 











CYCLONE FENCE DEPT., AMERICAN STEEL & WIRE DIVISION, UNITED STATES STEEL CORPORATION 
WAUKEGAN, ILLINOIS © SALES OFFICES COAST-TO-COAST + UWITED STATES STEEL EXPORT COMPANY, MEW YORK 


opel USS CYCLONE ‘Re? 729 










7. 7 » 
he ’ ; 
NING —_ Ss 1S : GATES 
5 scntt ' TEEL MA , sasut : senct ' 
aw ™ BLE S - TCH-AL . : we tober 
eel Bronze ie ries nal est \ons ne Seperate we : LP oust or Welded 
é Gelv : ae 


.e.8 &f @ 2s ee A 
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WHAT'S NEW 





greater grip 
shock or pull. 


prevents cone 


against vibration. 
Collar on conical nut 


from being drawn 


through the lead when heavy over- 
loads are applied. Caulking tool is 
provided at no extra cost in each 


DOX. Rau lpluaq Co. 


; 


eeecererte 


. 
~ ceptenetert | | 


~- 


Oi 
ie mer wrrrne 


Fer more data circle No. 15 on postcard, p 


Floodlight Holder 


UL listed aluminum, all-purpose 


spot and floodlight holder has a 
plate 
which allows either wall or ground 


Holder is 


ip and 


dual purpose mounting 


mounting. easily ad- 
aqaown ar 

sealed and weather- 
proofed DY a woven asbestos vas- 
Ket, and includes an attached 6 ft 
tvpe SJO neoprene-jacketed cord 
with a moided-on plug. Porcelain 
socket will accept all standard base 
PAR 38 flood and spotlight bulbs. 
Holder can also be used indoors 
with standard base PAR hea 
lamps and sun lamps. Packed 
two-color box, unit retails at $° 


Royal Blk ctric Co . Ine 


For more data circle Ne. 16 on postcard, p 


‘ ated W el] 


T > 
ee Connection 

(‘combination tee connection com- 
bines a hose line thread and one- 


half inch pipe thread, making it 


possible either to connect by hose 


a series of Little Giant automatic 
poultry water fountains or to con- 
nect to a half-inch water pipe when 
used with wall brackets. Connect- 
tee is made of non-corroding 
brass, and retails for $1.25. Mille 
Mfa. Co. 


For more data circle No. 17 on postcard, p. 103 


Air Conditioner Filter 
New 


*} 
miter, 


type of air conditioner 
called 


activated charcoal and fiber glass 


Odor-Stop, combines 


to cleanse air of smog irritants and 
odors, as well as filtering dust and 
pollen. Filter is standard equip- 
ment on top models of 1955 line of 
Also avali- 
able as replacement units, all fil- 


room air conditioners. 


ters are '% in. thick, and range in 
suggested list price from $3.95 to 
$5.95. Ph weno Corp. Accessory Div. 


For more data circle No. 18 on postcard, p. 103 


Wringer Bucket 
For use with Floor Knight mop- 
unit, new 16-qt. 


24-gage steel, 


ping heavy-duty 


bucket is made of 
reinforced with a heavy-gage band 
that is 


interlocked into the body 


with a snag-proof recessed body- 


bead joint. Construction prevents 
any danger of cave-ins from exces- 
sive pressure on the wringer. Hot- 
dip galvanized to prevent rusting, 
bucket has recessed bale ears lo- 


below rim to permit 





placement of wringer On any part 
Slight side- 


nesting of 


of the circumference. 
wall taper permits 


huckets for 
Wringer, Ine. 


shipment. Geerpres 


For more data circle No. 19 on postcard, p. 103 


Light Action Fishing Rod 


Super light action spinning rod 
for anglers who want fast tip action 
and ultra-sensitivity has been de- 


signed for use with very light line 











and lures. Two-piece No. 290) rod 
has over-all length of 64. ft and 


, 5 aol 9° , 
VEIVNS 04 OZ. 


Features reinforced 
butt. five stainless steel black nickel 

iides and a hard carboloy tip-top. 
The 12-i1n. 


1) o-In. 


specie cork grip with 
insert has an anodized alu- 
minum sliding reel seat. Removal 
of black rubber butt Cap and addi- 
tion of split-shot changes balance. 
Packed in flannel-partitioned bag 
and fibre tube. Retail price $25. 
Airex Corp. 


For more data circle No. 20 on postcard, p. 103 


Aluminum Trellis 


An aluminum trellis for garden 
or home use features an attractive, 
silver-like finish, tension bars to 
ease installation and a chain-link 
weave which makes shortening or 
lengthening possible with pliers in 
only minutes. Trellis can cover an 
arbor, be mounted directly on a 


(Continued on page 106) 
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Please use this P. O. 
Box Address for Quick 
Check Cards Only 





eS SS 















CHECK CARD 


AN EXTRA 
HARDWARE AGE SERVICE 


A successful hardware dealer keeps up to date on 


What's New in merchandise. 


The Quick Check 


Card on the bottom of this page will help you get 
more information on new products described in this 
issue, quickly and easily. HARDWARE AGE brings 
you more new product descriptions than any other 
magazine. The Quick Check Card service will now 


get you all the information you need, quickly. 




















FIR ASS 
PERMIT » } 
~ 49 PL aa 
BUSINESS REPLY CARD =e 
No postage necessary if mailed in the United Stetes a 
POSTAGE WiLL BE PAID BY — 
Post Office Box 60 pe 
Village Station —_— 
NEW YORK 14, N. Y. — 
Post 8 weers Att er } e own ‘etferheccd * ¥ Getcribing item wonted 6/23/55 
Please send me further information on the WHAT'S NEW items, code numbers 
tor which | have circled below. 

7 yi 3 4 5 6 7 8 9 10 1] 12 13 14 15 
16 17 18 19 20 21 22 23 aa 25 26 27 28 29 39 
31 32 33 34 35 36 37 38 39 40 4) 42 43 44 45 
46 47 48 49 50 51 52 53 54 55 56 57 58 59 60 
61 62 63 64 65 66 67 68 69 70 71 72 73 74 75 
76 77 78 79 80 8] 82 83 84 85 864 87 88 89 90 
9) 92 93 94 95 96 97 98 99 100 101 102 +4103 +104 «105 
YOUR NAME TITLE 


FIRM 


ee © © @ @ 


ee #eweeeeeee#s#%ieeeee#eseeeee#eese@teee#et#e#ee#e#ee#ete*eeee 


*e #e#e 


ever eeeeneeeeeeeeeeeees#see#es 





PER RRRRRReeee 
ae Huu Baga. 


! } i ’ i} 
ff ae 
13 . ' 


























Here is Your Quick Check Card 


What it is... How it works 


ach issue brings you dozens of descriptions of new products 
plays, etc., in the "What's New’ columns. You get more of these 


HARDWARE AGE than in any other magazine. 


When you want more free information on any of these products, simp 


mark a circle around the same number on the post card as appears 


under the individual item description. 





Drop the post card in the mail box. No postage is needed. You will 





quickly receive, free, complete details on the produ from the manutac- 
turer. You may circle as many items as you wish. Separate information 


will be sent you on each item. 


Be sure to give your full name and address on the post card. Print or type 
it clearly. We cannot service post cards with incomplete addresses. 














Postcard va ; & weer oniy Atter thot use ow etterneoa ’ ¥ cet 


~~ 


for which | have circled below. A big he!p for busy deal- 
hese apts .- + we ee oe ers. Use this card for free 
a a a ae 25 26 27 «#28 29 information on new prod- 
ee ee a a a 40 41 42 #43 «44 ucts described in this issue. 
464«47°«448~«CO49)SCiSséSS1 55 56 57 58 #59 
—_— a a ae ae 70 #71 #72 #73 +=«74 
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YOUR NAME 





PIRM .ncces 
FIRM ADDRESS 
CITY er TOWN 











BUSINESS REPLY CARD 


No postege necessory if mailed in the United States 





Please use this P. O. 
Box Address for Quick 
Check Cards Only 


POSTAGE Witt BE PAID BY 


HARDWARE AGE 


Post Office Box 60 
Village Station 
NEW YORK 14, N. Y. 
























No. 225 Push Plate 
No. 240 smaxc Floor Hinge 


for DOUBLE-ACTION 
DOORS 














Here is the real efficiency team especially designed for this type of door. 
Built-in strength and stamina to withstand hard, daily use year ‘round is 


the redeeming feature of this hardware. 


The floor hinge is so designed that the part which carries the weight of the 
door is entirely independent of the spring-closing feature. Swinging doors 
equipped with this hinge will remain firmly in the center of the opening 


when at rest, as there is no possibility of wear in the hinge bearing 


, " (PPPPEPL PEPE re 


~ 7 





No. 225 Push Plate 


: No. 240 Ball-Bearing Floor Hinge 


NATIONAL MANUFACTURING? CO. 
STERLING, ILLINO'IS 
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PEN for 


Safety Hooks and Eyes 
Display Box 


No. 5930', 


Latch slides bock to open, 


snaps shut to lock 


SAFETY HOOKS 
AND EYES 


in self-selling cartons 


These popular, multi-purpose hooks- 
and-eyes are made to order for many 
spots around the home, farm, ranch, 
or shop. A simple, positive locking 
device makes them ideal for secure 
fastening of screen, storm, and cellar 
doors, gates, play area barriers, and 
window screens. 

A pair of hooks and eyes are 
mounted on a bright, eye-catching 
card. Twelve cards are packed in the 
attractive red display carton which 
takes up little space. Sales-test this 
Anchor Brand display carton for 


yourself. Q 
NORTH(|)JUDD 


Manufacturing Company 


New Britoin 





Connecticut 


New York * Boston * Philadelphia * Atlenta 
Buflclo * Detroit * Chicogo * St. Lovis 
Dalles * Los Angeles * Son Francisco 


106 





WHAT'S NEW 





@ For more information on these products and services 
use free post card on page 103. 


(Continued from page 102) 


home, or be used inside for a room- 
divider without danger of rus 
stain. This trellis has 
width of two feet. 


uniform 
Aluminum re- 
flects heat, so this trellis remains 
cool and does not burn a plant’s 
tendrils. Trellis comes in special 
cut-back display carton, which holds 
one 25-ft. length. Nichols Wire & 
Aluminum Co. 


For more data circle No. 21 on postcard, p. 163 


Paint Brush Set 

Handee paint brush package con- 
tains three paint brushes for all 
painting jobs in the home—a 1 in. 
flat varnish brush, a 2 In. flat var- 
nish brush, and a 4 in. wall brush 


for large surfaces. Brushes are 


packed in an open view, red and 
white display box. Set gives a 
$2.07 value for $1.59, retail. ¢ 
lonial Brush Mfg. Co., Ince. 


Fer more data circle No. 22 on postcard. p. 163 


Orbital Motion Sander 
Orbital motion sander combines 
the speed of circular sanders with 
the safety of straight line sanders, 
and moves in a 3/16 in. orbit. This 
motion duplicates hand-sanding 
but at a greatly increased speed, 
without 


danger of scarring or 


burning wood. Powered by ae h.p. 
Universal motor, the sander pro- 
duces 5500 operations per minute. 


Because of light weight of 5 Ib. 


PO 


= 


18th My ty 


K 


~~ 


and flatiron-type handle, it is espe- 
cially useful on walls, ceilings and 
in perf-o-taping operations. The 
3-5 x7 in. platen takes one-third 
of a sheet of standard 9x11 in. 
sandpaper. Paper is easily changed 
without removing platen, by two 
external Fairchild 
Industries. 


pushbuttons. 


For more data circle No. 23 on postcard, p. 103 


Kitchen Aids 


Four products in the 1955 line 
of kitchen aids are available in 
copper and one other color, while 
the current can opener line has had 
horizontal lines added to provide a 
textured look. The 1400 automatic 
can opener illustrated Model 
1909 table ice crusher and Mode! 
1809 wall ice crusher may all be 
obtained in either copper and pink, 
copper and white, or copper and 
black. For $1.00 more than its 
$4.98 retail price, the 1400 can 
opener may be had in copper and 
chrome; magnetic models cost an 
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Triangle Plastic Pipe and fittings, made from 
non-toxic virgin materials, are guaranteed to per- 
form perfectly if simple installation instructions 
are followed. Virgin material, in combination 
with modern production methods, enable 
Triangle to hold to rigid tolerances. As a result, 
joints are guaranteed too. 


This 5 Point Program is a 


Further Guarantee of Satisfaction 
1. Uniform Pressure Piping 


Triangle offers complete lines of plastic pipe to meet any pressure 
requirements. There's Flexible Non-Toxic 75 Ib. in sizes 2-2” and 
co heavier wall Flexible Non-Toxic 100 Ib. in sizes “2-2”. Both ore 
made of pure polyethylene. Next comes Non-Toxic Semi-Rigid 
100 Ib. pipe, sizes 3 and 4”. For jet well applications, Triangle 
offers polyethylene Duplex Pipe in the 75 Ib. rating in sizes 
xl", "xl" and 1%4"xlr". 

In addition, there are Semi-Rigid and Rigid High Impact types 
available, designed basically for industrial uses. 


Z- Disposable Reels 

Triangle now packages its 75 |b. Flexible Pipe on a disposable 
reel. Among the advantages: |) longer lengths eliminate “tag-end™ 
pieces, 2) pipe easily pulled off reel, 3) reels stack compactly, 
4) reels protect pipe against sun, dirt, mechanical injury, 5) they 
allow for simple, inexpensive reshipping by the distributor. 


The Trade Mork 
of TOP Qvuolity 





‘a 
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TRIANGLE 


IS THE 





OT RE 


PLASTIC PIPE! 














3. Permanent Identification 
Triangle permanently identifies all of its pipe with Triangle name 
and trade mark, the pressure classification, the size and convenient 
one foot marks. Flexible types are embossed for permanence and 
the embossing is color-coded—white for 75 Ib., yellow for 100 Ib. 


4. Engineering Service 

Triangle offers the services of its Engineering Department in plan- 
ning and installing Triangle Plastic Pipe. Joining instructions come 
with each package. 


5. Sales and Warehouse Facilities 

Delivery to the distributor is fast and accurate thanks to Triangles 
nationwide network of 35 branch offices and 8 strategically 
located warehouses. 


PLASTIC PIPE DIVISION 


TRIANGLE CONDUIT & CABLE CO., INC. 


NEW BRUNSWICK, N. J. 
— Manufacturers of Arteries for Electricity, Liquids and Gases 
s % WIRE + CABLE - CONDUIT - PLASTIC PIPE - BRASS AND COPPER TUBE 
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AMERICA’S 





WHAT’S NEW 





MOST 
COMPLETE 


GARDEN HOSE | 


additional $1.00. The textured look 
has been added to the bodies of can 
opener Models 104, 500, 600, 1400 
and the 900 series. Swing-A-Way 
Mfaq. Co. 
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New Revolver 


Python revolver is available in 
Magnum and .38 Special cali- 

Revolver features a venti- 
lated rib extending along the full 


lengt} 


SPRINKLER | 
LINE 


yj rr 
red 





bers. 
1 of the barrel. An ejection 
rod shroud runs beneath the bar- 
rel, from the crane to the muzzle. 
giving added balance and facilitat- 


ing control of accuracy. Special 


hacked by 


America $ 


FIRST 


Nom Kole) Jr le) a: 
GUARANTEE! finish is Colt Royal Blue. Retail 


hand-finishing and high polish on 
the lockwork parts give ease of 
single or 
Outside 


cocking and insure 


ci uble-act ion smoot hness. 


is $125, including Federal! 
tax. Colt’s Patent Fire Arms Mfg. 
cr 
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No Pro-Rating. Free Hose or Free 
Repair any time during the 


Guarantee period! Automatic Timer 


SOL CGR ET GH | cents ond cimitar hounchold activ 
nents and similar household activ- 


Plastics of New Jersey, Inc. ities, this automatic timer is 


35-37 lowe Avenve Poterson 3, New Jersey ern-di signed. easily mounted and 
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timed in two speeds: for require- 
ments up to one hour, and for 
short-term timing in seconds up to 
six minutes, such as for egg boil- 


ing, pressure cooking, long - dis- 
tance *phoning. Mark-Time retails 
at $6.95 and is available in tan- 
gerine, gunmetal, citron or white. 
M. H. Rhodes, Ine. 
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Biscuit Barrel 
All metal container, colorfully 


decorated, features “‘magic crys- 
tals” in cover to keep contents dry 
and fresh. Measures 6%°.x8°% x8 In. 
deep. Retails for $4.95. J]. D. Com- 
pany. 
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Steel Serving Decanter 
Polished stainless steel is the ma- 
terial used in this beverage serving 
decanter for home and restaurants 
The decanter has a 12-cup capacity 
and feat ires a hinged cover with 
heat-proof plasti heat- 
| and drip-free 


KANnOD, A 


proof plastic 


pouring Jay ve used tor hot or 
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in a hardware store? 


Y Bait Casters 
Y Fly Casters 

Y Trollers 

Y Surf Casters 
VY Spin Fishermen 


... and many others! 


You can sell every type of fisherman when you feature i » 


SUNSET fishing lines. SUNSET has a line for every The all-new Eagle Farm Tarp and Truck Tarp are sold 
fishing purpose. The SUNSET brand has been widely exclusively through Hardware and Implement Declers 
advertised for over 20 years and is well known and They are stronger and last longer than any tarpaulin 


1% for the farm trade. Only Eagle Tarpoaulins 
respected by fishermen. Sell SUNSET — it's easier! ever made : 
‘ , give you these selling features: NEW WATER & ROT 


ate | RESISTANT TREATMENT, 90% HEAT REFLECTION, 





FLE XOW Softest, slickest, strongest monofilament, EASIER TO HANDLE IN COLD WEATHER, GREATER 
made by German process — holds knots, handles like STRENGTH DUE TO ROPE IN HEM, AND NATIONALLY 
magic. ADVERTISED 


) :, Ask your wholesaler to show you a sample of the 
CASTMASTER Finest siliconized nylon casting 
Eagle Aluminum Treoted Tarpaulin and tell you how you 
line; perfectly balanced to absorb shock, set hook, 
hang on can get your FREE Eagle Tarpaulin Display Rack 


FLOATER Non-sinkable fly line with unexcelled , ai) ite BOOKS 


casting qualities for dry fly, boss bug and all top TO HELP YOU SELL 


water fly fishing. Smooth, pliable plasti-seal finish 


never becomes tacky. Everyone loves and reads 
, . comic books... now, here + 
SURF KING Line of the chompions for salt Kaa one that also SELLS! Send for 


b O% 


woter squidding, fresh water trolling. New small dia- acon your free supply of “Adven 
meter, siliconize finish. \¥) ; ES tures of the Canvas Killers 
, the comic book in color thot 





sells Gach Eagle Tarp feature 
mon eosy to recd monner 
selling aids, giving name of your jobber. Sunset Line 1 = \ They'ra free to give to your 
& Twine Co., 1105 Jefferson St., Petaluma, California - —- farm trode 


" Write for full color catalog of Sunset Lines and dealer 


7 8S nw | . 
° ®y “ “ 


PETALUMA, CALIFORNIA FLORENCE, ALABAMA MH. WENZEL TENT & DUCK CO. «+ ST. LOUIS 4, m0 
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For More Sales- 


feature this. 


fast-selling item: 


THE 


VLCHEK 


CLAW HAMMER 


Check these outstanding Vichek fea 
tures with your customers 
iW’ Head of special steel, heat treated 
; 
for extra strength 
i Highly polished face, poll Iw and 
sides. Has that quality 
M Beveled face 


work 


look and fee! 


exc ellen! {Or finish 


Ww Claws finely drawn-——to pull even 


smail finishing nails with ease 


iM Selected hickory handle, double 
wedged 


VLCHEK 
BALL PEEN HAMMERS 


Vichek Ball Peen Hammers are made 
of special hammer stee!. Long white 
lacquered handles of select hickory 
New patterns in a range of sizes from 
4 ounces to 2 pounds. Perfect balance. In 
japanned finish, polished face and peen 


Customers can look for--and get——the 
usual Vichek Value in this Claw Ham 
mer and the Ball Peen Hammer. Display 
them,and you ll be pleasantly surprised 
to see the fast turnover 


srocx.urp NOW! 





ae /, , 


. 


\ 
‘THE \ / WLCHEK TOOL co. 


3001 East 87th Street 
Cleveland 4, Ohie 








® For more information on these products and services 
use free post card on page 103. 


cold beverages, to brew tea or cof- 
lee, Or to store or serve beverages; 


commercially, the decanter is useful! 


for serving or storing fruit juices, 
Model CDS-A 12 


decanter retails for $10.95. 


Cream or coffee. 
(Coru 
f {)} b. 
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Low Price Wheels 

Three lighter-duty wheel models 
have been designed for replacement 
use on shopping carts, garden 
equipment and lawn furniture, or 


for any equipment not subject 


to rugged service. These low-priced 
wheels have standard Vo-1N. pow- 
ered metal, oil-impregnated bear- 
ings and semi-pneumatic puncture- 
f tires in the 6x1, 7x1.25 and 
8x1.25 in May be sold fo: 
youngsters on home-made 


sizes. 
Lise by 
racers or carts. Gleason Corp. 


For more data circle Neo. 29 on pestcard, p. 193 


Portable Electric Saw 
Featuring a cooling system to 
minimize motor heat, Model PG85 
844 in., 1 1/3 hp ball bearing motor 
electric saw weighs only 13% lbs. 
This Power Guide has a central 
balance handle, making it possible 
to use only one hand while holding 
wood with the other. Depth of cut 


> 7 


34. in., with quick bevel and 
depth adjustment easily accessible. 
At 45 degrees, the depth of cut is 
; In. Saw has a full guarantee, 
mes complete with rip fence and 
10-ft. cord, and retails for $79.5 
Ram Tool Corp. 


For more data circle No. 30 on postcard, p. 103 


Pastel Food Slicers 


rr 


rour pastel colors coral, blue, 


green, vellow—in combination 
chrome, have been added to 
(;ulde 


‘ay and other parts 


home food slicers. 


mtact with food are 
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Curvatop is registered and sold in Canada by The Arborite Co., Ltd. Montrea 
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A message of importance 





For the Hardware Dealer Interested 


A quick look at developments in the paint industry in the 
last few years shows you that BIG things can—and do— 
happen ia the “do-it-yourself” field! And what played such 
a big part in revolutionizing the sale of paint? The paint 
roller... because it made everyone an expert. 

Today, equally big developments have come along in the 
plastic surfacing industry . . . developments which, like the 
paint roller, make the home instaliation of plastic surfacing 
truly a “do-it-yourself” project. 


Here are two NEW ideas... that open up an 
entirely new source of profit for your store: 
Consoweld 10 Plastic Surfacing—for flat 
applications to vertical and horizontal sur- 

faces 

Consoweld Curvatop—the preformed 
all-in-one counter top and backsplash 
surfacing 


Consoweld 10 is a thicker, heavier, more rigid plastic sur- 
facing .. . 1 /10-inch thickness instead of the usual | /16- 
inch. That extra thickness allows any home craftsman to do 
his own plastic surfacing job... on the kitchen counter... 
on the bathroom wall... anywhere he wants a beautiful, 
durable, decorative surface that lasts a colorful lifetime. 
The surface to be covered needn't be murror-smooth: 
Consoweld 10, because of its extra thickness, turns out 
beautifully even when applied directly over cracked plaster, 
or imperfect plywood ...even masonry walls! It’s easy 
to handle... easy to work with; no tricky bonding pro- 
cedures are involved. 


Consoweld Curvatop is simply Consoweld preformed into 
a ready-to-install surfacing for counter tops or vanities. 
It is furnished as a single unit, 8 feet long, 2544 inches wide, 
with a 434-inch backsplash—top dimensions that are widely 
accepted as standard for kitchen and bathroom layout. 

The important feature of Curvatop is the smooth, grace- 
ful curve from work surface to backsplash—commonly 
associated only with custom-made tops. For the first time, 
Curvatop permits the custom-made look at a *do-it-your- 
self” cost! 

7 7 y 


In short, foo'proof installation is a ““must” for any do-it- 
yourself product... but that alone isn’t enough. Every 
amateur dreams of the professional-looking end result. 
He gets just that—easi/y—with either Consoweld 10 or 
Consoweld Curvatop! Beautiful Consoweld Twin-Trim® 
mouldings are available to match perfectly the color and 


COoOnSOWELD 


the nation’s finest plastic surfacing 


Good, {pt a colothul Dik hime 





1955 


Lue 
JU eT 


~ Ina New Source of Sales and Profit 


pattern of Consoweld surfacing chosen. Result: the finished 
job cannot be distinguished from the best shop-tabricated 
installation! 


Can these developments affect YOUR business? 


You bet they can, as they have many, many other dealers, 
Simply by offering vou a new source of sales—and profits. 
We can speak with experience on that subject. Consoweld 
has been making | /16-inch thick plastic surfacing for years. 
In the short year during which “do-it-yourself” types of 
Consoweld have been available, sales... acceptance... 
and use have snowballed. Our business ts changing, too! 


Cost to get the complete story: 3¢! 


This message attempts to cover only one point: the fact that 
Consoweld and Curvatop offer you a new profit source and still 
another way to serve your customers. As for the mechanics oft 
selling these products, nothing has been overlooked in making 
available the sales tools you need 

You should know more about the Consoweld line itself 
patterns and colors that are completely integrated and “color 
tuned” by nationally recognized experts in color research. You 
will want to know about displays literature 
merchandising plans, including some Outstanding “firsts” in the 
feld ...and a national advertising program that right now is 
going into high gear 


( onsoweld 


Does this new source of profit interest 
you? Thenwrite—today—for the name 
of your nearest Consoweld distributor! 
It’s time to get the whole story. 





Quick facts about Consoweld 


© A top-quality, decorative, high-pressure thermo- 
setting plastic laminate. 

® Unharmed by fruit juices, alcohol, boiling 
water; even resists cigarette burns. Withstands 
heat up to 275° F. 

® Wipes gleaming clean—with a damp cloth. 
Never needs painting or special care. Resists 
denting, cracking and chipping. 

® Can't rot or rust; perfect for shower stalls, or 
as a wall surfacing in bathroom or kitchen. 











Se ee eee eee ee ee ae 
Consoweld Corporation, Wisconsin Rapids, Wis. 
Please see that we get complete information about Con 
soweld 10 and ¢ urvatop, a description of the line, tacts 
about sales aids and stocking detaiis 
NAME 


COMPANY 


ADDRESS 
CITY STATE 
We are a Ret, Deak Wholesale Distributor 











: x to assure full, accurate penetration 
T a of staple into wood. Feature en- 

W. ae P| AY & ables user to tilt staple gun to 
‘ 7 proper position so that gun will not 


triple-chrome plated. Machines are 
equipped with a specially serrated (STANLEY) O PULL-PUSH RULE! 
blade that never needs sharpening. 
List price is $22.50 for white en- 
amel and chrome: $24.50 for pas- 
tel colors and chrome; $27.50 for 
all chrome. National Food Slicing 

















: 
WDE » 
| EXTRA { tome | WHITE BLADE 


















Machine Co., Inc. 
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Steel Pull-Push Rule 


Steel pull-push rule features a 








recoil, preventing staple from 





new Tru-Reading mouth which shooting out. Rounded edge also 
permits reading of measurements decreases depth of groove, thus in- 
on either edge of rule. Double finish; easy-to-read black gradua- suring tighter hold over cable, re- 
scale marking, which starts at the tions, and durable “D” shaped sulting in precision accuracy. 
one foot mark, permits readings in chrome finish case. Model No. irrow Fastener Co., Inc. . 

continuous inches, or foot and 3612W retails at $2.89 ; No. 3610W For more data circle No. 33 on postcard, p. 103 
inches. A companion to the 10-ft at $2.39. Stanley Works. 

No. 3610W, rule is 34 in. wide and For more data circle No. 32 on postcard, p. 10: Barbecue Apparel 

12 ft long. Other features are tru- Three new items available in 
zero hook which compensates for Staple Gue Host and Hostess pattern are a 
its own thickness on inside or out- Improved feature of No. T-75 topper apron, retailing at $1.79, a 
side measurements: flexible-rigid staple gun is a new rounded edge chef’s hat, at $1.25, and a complete 
stee| blade with no-glare white on staple ejection channel designed kit at $3.95. Kit includes matching 





eddi 





AMERICA’S MOST BEAUTIFUL LOCKSET 











FASTEST INSTALLATION 


DISTINCTIVE KNOB STYLING 


UNCONDITIONALLY GUARANTEED 






J. CHESLER & SONS, INC. » 


BROOKLYN 37, N.Y., U.S.A 
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-ASTERS 


from ACTION-GETTING DISPLAY 


| Fills 80% of 

LIGHTEN Customer 
vrs Household Requests 
eeuger ee with Quick 
arth ' Turnover of 

be 52  " »>mall Stock 


ee 


wed 





_~ 
_ 





Syna Gulbrandsen 
( Miss Norwat } 


A reminder to every 


Secs, Eelecidl Githeaminn Htend momovente Glide Customer in your store 
’ , 1 / i i - >) 
urdy, Colorty service Display > sol tselfbyeffort- 6. sake home Fault- 
ess motion over 

Conveniently Packaged Merchandise (Tubes) in Ass’t’d lengths floor surfaces. less Casters and 
Glides. It rings up 

T i ot . 

op Quality Product y . extra sales with no et- 

| fort. Takes the guess- 

‘ ew go ll y work out of what to 

ae Se ba a be : buy. Every item is a 

ae a ee NY best-seller” based on 

demonstrates easy national retail expe- 

swiveling . _ no ; . . 7 

+ + paged r rience and popular 


cision workman- ' consumer demand. 
ship. 


FREE DISPLAY with DEAL 











Convenient Reorder Plan 








Priced for Profit 





3-color, enameled wood counter display 

| designed to increase your Caster Turnover and 

“D0 IT YOURSELF” WARDROBE HARDWARE Multiply Profits from a small counter area! Comes 
complete with removable caster samples that 


| ° - 
Display Kit demonstrate themselves—sell quality features. 


fer information write Order the Faultless 50/50 Deal from your Jobber 
NORDAHL MANUFACTURING CO. | FAULTLESS CASTER CORPORATION EVANSV'!! 


180 W. Alameda Ave... Burbank. California nea - i a wg ~” 





, 


eve 
& 


id 
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WHAT'S NEW 








® For more information on these products and services 
use free post card on page 103. 


apron, hat, and a pair of quilted 
Hot Pad mittens. All items are 
hand-printed and individually 
packaged in re-usable refrigerator 
bags. Parvin Mfg. Co. 


For more data circle No. 34 on postcard, p. 103 





Exterior House Paint 
Added to paint line, Valastic is 
a polyvinyl acetate emulsion exte- 
rior house paint. It is available in 
10 popular colors and 16 
mixes. 


inter- 
aint is odorless, mildew- 
resistant and water-repellent. It 
goes on almost any exterior sur- 
face, including wood, stucco and 
masonry; 1 gal. covers up to 400 sq. 
ft. Gives one-coat hiding even over 
rough surfaces. Valspar Corp. 


For more data circle No. 35 on postcard, p. 103 


Lever Action Rifle 

Seven features are included in 
the new Winchester lever action 
rifle, Mode! 88, such as high power, 
light weight and a one-piece stock. 
A rotating front-locking bolt, a 40 





pet reduction in lever stroke and 
side ejection of shells at 45 degree 
angle are among the rifle’s changes. 
Safety has been emphasized in the 
trigger mechanism design. Win- 
chester 308 cartridge is used. Over- 
all length is 42 in.; barrel, 22 in.; 
and length of pull 13 in. Retail 
price is $123.95. Olin Mathieson 
Chemical Corp. 
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Jet Water System 

Compact jet fresh water system 
with stainless steel pressure tank 
is available for both shallow and 
deep wells. Shallow well model re- 
tails at $89.50, and the convertible 
deep or shallow well model for 


$99.50. Both have ! hp. motors. 





The convertible system will reach 
depths to 70 ft. Overall size of the 
Rapidayton system is 21x18x15 in. 
Dayton Pump & Mfg. Co. 


For more data circle No. 37 on postcard, p. 103 


Rust Retarding Paint 


Line of paint products, called 
Tame Rust, retards rust on new or 
old metal surfaces, interior or ex- 
terior. Included in line is metal 
primer for application before the 
finish coat. A pigmented, rubber 
base exterior primer has been de- 
veloped for use on new and un- 
(un-glazed), on 
transite board and on cement and 
surfaces. This primer, 
called A-R (Alkali-Resistant), seals 
surfaces so that exterior paint 


painted shingles 


masonry 












Four new 
colors have been added to Sateen 


may be used over it. 


paint line, 
mint, Lido sand, venus blue and 
mica gold. O'Brien Corp. 
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interior latex green 


Razor Scraper Blades 

ted Hed single-edge 
scraper blades are designed for 
the hobbyist, home craftsman, sign 
maker, pattern cutter, and do-it- 
yourselfer. Each blade is individ- 


razor 






() Rad Dani 


Bar 
OF SCRAPER BLanEs 


* 6 


“CAS ABTEFG 


ually wrapped and shielded by a 
cardboard guard. Display card 
holds 10 packages of blades each. 
Red Devil Tools. 


For more data circle No. 39 on postcard, p. 193 
= . 

Wing Dividers 
Two new wing dividers are the 


No. 57 (illustrated right 
solid legs for scribing circles or 


with two 


arcs on hard surfaces, and the No. 
58 ‘illustrated left 
tions as a divider or compass by 


which func- 


means of a removable leg which is 
Settings 
are secured by a full-thread engage- 


replaceable by a _ pencil. 


ment of clamping nut. Hairline fine 
adjustment is made by a tension 
spring working in conjunction with 


Each 


a locked-on adjusting nut. 
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Does Your Merchandise Have the Benetit of 
THIS SPECIAL ARMCO TUBING ? 


A new kind of material is now going into this familiar merchandise. additional data. Just fill in the coupon, check the products in which 
It is Armco Zinccrie Tubing. Besides being modern looking, it you are interested, and mail it to us 


gives these products the rust protection of a hot-dip zinc coating, 


along with the strength of welded tubing. ‘Rp aeeia eatinin bata st ai aa tai i kids 

This welded tubing is made of Armco Zinccrie, a special steel | ARMCO STEEL CORPORATION, 1415 Curtis Street, Middletown, Ohio | 

coated on both sides with zinc by a patented process. Even the 7 Plesse vefer ae te manulederers estan Armee Zmcome Tebles 7 

welding flash is planed away on the outside, and a new zinc coat- | for 1 2 3 3 5 6 . 

ing applied to form an almost invisible seam. | 

. What's more, the special coating stays on when Armco Zincorip eee 
Tubing is bent or twisted into shape by the manufacturer. There | FIRM 

are no zinc-bare spots where rust can get a quick start | STREE 7 

lf you want the sales-advantages of durable Armco Zinccrir "7 aT | 

Tubing in these products, let us have our customers send you Tn a a aS Ne ACME Se CAN RS 


(——]) ARMCO STEEL CORPORATION 1:5 corns sr, mooccrown, ome 
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SHEFFIELD STEEL DIVISION © ARMCO DRAINAGE & METAL PRODUCTS, INC. «© THE ARMCO INTERNATIONAL CORPORATION 
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WHAT’S NEW 





model comes in 6 and 8&8 in. sizes 
and ranges in price from $3 to 
$3.50 retail. Stanley Works. 
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Door Hardware Set 


“700” series sliding door 
hardware is now available in pack- 


New 


~—--— 


aged sets containing everything 
needed for a complete by-passing 
door installation. Track, hangers, 
guide strips, door guide and door 
stop all come in one sturdy carton 
with metal ends and color coded 
labels describing its contents. Sets 
are available for *4 and 1%@ in. 





SELL’EM THIS ay IDEA! 


There's a tremendous market for 
Aluminum HANDI-CALK. It's a 
must for sealing aluminum doors, 
windows, roofing and siding 
: on millions of 
and farms! 

Aluminum flakes have been 


blended into top-quality HANDI- 


FASTEST SELLING CALK 


homes 


The ONLY aluminum calk 
in handy cartridges 


CALK to form a dense metallic 
‘‘skin’’ which protects the job 
against age, weather and ultra- 
violet rays. 

HANDI-CALK has always been 
best tor every calking job. Now 
it’s the only way to “Seal Aluminum 
with Aluminum”, 


The original do-it-yourself cartridge, and still ' ._ oa \ 


the leader in quality in sales 


soldered seam cartridge 


im COn- 


ei ep ALUMINUM .* SS 
sumer demand! Insist on HANDI-CALK in the a Qo 
fn 
x 


WHITE or NATURAL 


Ask your Wholesaler for HANDI-CALK in self-service carton 


The G\BSON-HOMANS 


GENERAL OFFICES and FACTORY: 2366 Woodhill Rd. Cleveland 6, Ohio 
FACTORIES: Conyers, Ge; 32 Main S.. Motewon, N. J 
1035 Wright Ave. Richmond, Col; 3419 Sovthwest Moody Ave., Portiond, Ore 


doors; hardware for other door 
thicknesses is sold_ separately. 
Sterling Hardware Mfg. Co. 
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Punch and Chisel Kit 


No. 8-K punch and chisel kit con- 
tains a “s in. cold chisel, 5/32 in. 
pin punch 6/32 in. solid punch and 


a 5 in. center punch. All tools are 


At ae 
hammer forged from high quality 
steel and have highly polished bits 
and points. Punches and chisels are 
accurately hardened and tempered 
and have a black duco finish. Pack- 
aged in a pouch type kit with an 
orange colored back and a trans- 
parent front, set retails for $1.49. 
Mayhe w Steel Products. Inc. 
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Soldering Gun Kit 

For the market, 
this Quick Hot soldering gun home 
utility kit Model 199 
gun, with long-nosed soldering tip; 


do-it-yourself 
includes a 
plastic tile cutting and putty re- 
moving tip; flat iron tip; package 
solder: and heavy 
— al kit box. Gun 
vaye metai Li DOX. {; ij} 


of rosin core 
Is general- 
which 
melts solder quickly and also cools 


; , , 
purpose; lightweight tool 


fast; built-in spotlight illuminates 


work. Gun will do repairs for home 


and professional mechanic, is use- 


HARDWARE AGE, JUNE 23, 1955 
















ful in hobby craft and, with the cut- 
ting tip, cuts rubber and asphalt 
tile, as well as plastic tile. With 






and supply leverage for effortless 
operation. Large bottle opening 





the flat iron tip, the gun removes 


TING 
dents from furniture and wood, re- HARD STAR 


pairs scratches. Model 199 gun R 1. — 
operates on 120 v., ac, 60 cycle, 1.1 CUG, ID, 
ING 


amp. maximum. Kit list price: 
$9.95. Wen Products, Inc. 
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Roof Coating STALLING 


A compound of aluminum, as- 
bestos and asphalt comprises Per- 
mite 3-A roof coating, which is 
protective for roofing surfaces 
other than wood. Coating has been 
formulated for heavy-duty service 


A 





against moisture, heat and actinic 
radiation on industrial and com- 
mercial building roofs, and on mo- 
bile home, bus, truck and trailer 
roofs. Packed in one qt., one and 

. five gal. cans, and 55 gal. drums. 
Pe rmate Paint Di Fe Alumin aL In- 
dustries, Inc. 
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Bottle, Can Opener 


Made of Ampco gold color metal, 


ener nas one ‘ 


> 


6°; x 1% in. and 6x1 In., retail- 


. y c_— = » ~~ ‘ ® = 
ing at 35.500 and 34.75. respectively. 





Upener is designed to fi* the hand 
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ond easy 





area assures quick operation. Extra 
large can opening wedge necess!- 
tates only one hole for smooth 
pouring. Miloco Enterprises. 
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Jointer-Shaper Fence 
teplacing the standard wood 
guide, a jointer-shaper fence to 
convert the DeWalt Power Shop 
machine into a jointer or shaper 
has been introduced at a lower 
cost than that of conventional 
jointers. Features include: safety 


‘THE NEW 


CARBURETOR CLEANER 
THAT BRINGS You 
EASY Extra PROFITS 


\f Penns mowers ond outboards 


“Nese » gare frequently plagued by gaso- 


ens 
line gum deposits in the carburetor 


and fuel system—making for hard starting, rough idling, 
stalling. Now you con give your customers a welcome 
solution: fast, safe, effective GUMOUT. 
GUMOUT completely cleans out gum, muck, and dirt 
without taking the carburetor apart! It's just poured in 
the gas tank! Anybody can use it! 


Get in a good supply of GUMOUT now. Feature the 
handy new Holfpints for easy extra sales and 
profits. Consistent, hard-hitting advertisements in 
leading consumer magazines ore making many 


new GUMOUT customers every day 
telling them to buy from you. Moke 
sure you re ready. Get GUMOUT. 
DEALER COST: $6.40 per case of twelve 


oz. cons 
JOBBERS: Complete information sent on 
reqvest. 
GUMOUT DIVISION 


Pennsylvania Refining Company 
2660 Lisbon Road, Clevelend 4, Ohie 


























WHAT'S NEW 





® For more information on these products and services 
use free post card on page 103. 


for the operator because of fence 


height; the long, rigid fence is 
supported at both ends; 


mits more working area; the ac- 


fence per- 










' 


cessory may be adjusted for depth 
of cut. Part No. 9200 
and retails for $18.75. DeWalt, 
Inc., Subsidiary of American Ma- 


Fence is 


ch ire & Foundry Co. 


For more data circle No. 46 on postcard, p. 103 


Sliding Door Pulls 

This addition to the line of flush 
sliding door pulls features an oval 
narrow 


shape and trim, and is 


wrought brass and 


made in 


“were 


@) 








































wrought bronze. A half-inch deep 
trim, the over-all di- 
mensions of the pull are 3 9/16 in. 
x 15/16in. Available in all stand- 
ard finishes. H. B. Ives Co. 
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with % In. 


Goose Decoy 


Latest Deluxe version of the 
Victor Canada goose decoy fea- 
tures a rigid pressed fiber con- 


struction. It can be used as a field- 


118 


type decoy, or, with the addition 
of wood board to its base, may be 
converted tc a floating 
full-sized, three-dimen- 
sional, and realistically molded and 
painted. 


decoy. 


(,008e Is 


Feeding heads and up- 
right heads are supplied. Six de- 











each shipping 
carton. Approximate retail price is 
$29.95 per dozen. Animal Trap Co. 


of America. 


coys, complete, in 


For more data circle No. 48 on postcard, p. 103 


Storm-Door Compartment 

A compartment inside the kick- 
plate of aluminum combination 
storm-screen doors stores screen or 
storm panels. Called the Kangaroo, 
this storage space speeds seasonal 
change-overs of panels. Weather- 
Proof Co. 
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Roll-Up Garage Door Sets 

Features of three roll-up garage 
door sets include an inclined track, 
for free action of the door: an ad- 


























































justable lock strike, adjustable to 


fit an uneven floor or to fit locking 
an adjustable top cor- 
weather-tight fit 
roller 


conditions ; 
ner bracket for 
of door: and ball bearing 
hinges, for smooth door action. All 
three sets include a choice of eight 
harmony with 
architecture. come in. six 
sizes: 8 or 9 ft wide by 6 ft 6 in., 
7 ft. 7 ft 6 in., and 8 ft high. All 
sets equipped with cylinder locks, 


designs for 
Sets 


, 
aoor 


to permit master keying with other 
house locks. Hardware and track 
are packaged in one carton. 
Garage Hardware Div., The Stan- 


¢ Ty W orks. 


For more data circle No. 50 on postcard, p. 103 
* 
Shoe Shine Holder 
E-Z Shine aluminum shoe shine 


holder has three 
plates, and is adjustable to any 


changeable toe 


ie ol 
5 a2 
































Holder detaches from 
wall bracket when not in use. Re- 
tails for $2.95. Wayne Mfg. Co. 
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size. 


shoe 


Flangeless Panel Adapters 

Flangeless Panel Adapters pro- 
vide quick connections of wireway 
sections to panel boards and switch 


gear. Available in five sizes, for 





use with Flangeless Screwcover 


Wireways, adapters are made of 
heavy code gage steel and come in 
baked enamel] for corrosion 
Keystone Mfg. Co. 
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gray 


resistance. 


(Resume reading on page 13) 
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) Ne +4 PAINTERS SUPPLIES 


“Davis is truly a friend in disguise,” 
\\ 


A 
(' Says a dealer who's fond of our painters’ supplies— 
43 \ Lele Because Davis aprons, caps, and paddles 


\%S Make the customer smile, while the register rattles! 





> Many good painters, many fine paint dealers 


, 7 7 ‘be Say our “Wet Paint” signs are real appealers! 
j g LB 0 | 


/ 

































a i _\ From overalls to pot hooks, we supply 
| as ee fi ok But nothing’s as good as the paint that they BUY! 
| | a" 4 Yes, these little items will help you to sell, 
| pw But there’s nothing we know that sells so well 
_/ As the paint, by Davis of Baltimore 
=x RS oe So try it for profits, in your own store! 


a 
alias ees 


Painters appreciate the friendliness of 





a dealer who can supply them with 

the items we have mentioned... but 
much more than that they appreciate the 
quality and reliability of the paints sold 
by Davis of Baltimore dealers. Perhaps 
there is a protected franchise or dealer- 
ship open in your territory. CLIP 
and MAIL THE COUPON TODAY! 


WIN A VALUABLE PRIZE! 


Can you top our writer’s poem on painters’ 
supplies? A genuine cowhide “2-suiter” 
goes to this month’s winner. 

Submit your entry today! 

(Contest expires July ‘ 
1955.) 





THE H. B. DAVIS CO. 
1701 Bush & Severn Sts... Balte. 36, Md. and Savannah, Ga 


Gentlemen: No more doodlin’ for me! Tell me how 
to De it with DAVIS! 


COMPANY 
ADDRESS 
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TO HELP YOU SELL 


New Displays and Other 
Dealer Sales Helps 


—— 


(Continued from page 13) 
mation section on plywood—how 
to choose proper panels for the job, 
how to work rlywood, joint con- 
struction, how to fasten and as- 
semble, how to construct drawers, 
shelf hanging, sliding doors, and 
how to finish. Sample copies of 
booklet are free. In larger quanti- 
ties, cost to dealer is 25¢ each, up 
to 12 copies; $2.50 per dozen in 
self-display cartons, and $25 for 
12 doz., in display containers. 
Space for dealers imprint on back 
of book is provided. Douglas Fir 
Plywood Assn. 
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Wire Display Rack 
Combination display and 
rack for “Quik-Spray” enamels, lac- 
quers and “Kiddie-Spray” non-toxic 
enamels is made of formed 
wire and sets up as tripod. Shelves 
hold total of 36 cans, with top of 


sales 


steel 


lesous to make 


rack designed to hold a point-of- 
sale description card. Spray is avail- 
able in 16 colors in enamels, lac- 
quers and clear plastic. Kiddie- 
Spray, for baby furniture and toys, 
comes in five colors. “Bull Dozer” 
paint and varnish remover also is 
packaged in spray cans. Sheffield 
Bronze Paint Corp. 
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Special Display Board 

A complete assortment of zinc- 
plated packaged screws 
are available in lengths from 1‘ to 
2 in. 


Econ my 


Each size and type and as- 
sorted sizes are packed in individ- 
ual transparent polyethelene bags. 





a bargain 


| im self-service 
shelving... 


RR RE ome 





PRE-CUT LUMBER inew or used 





PRICE MOULDING 


HIRSH UPRIGHTS 










aes 


ve 
FO 





> - a 
r ett ¥ * 
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FINISHED UNIT 


. 


ome eeeeeeeeee eee eeee eee eee ee eee ee eee 6 









neil ay 


i? 


a i i as a le a te la 














A large brightly-colored perfo- 
rated display furnished 
free with an initial special deal. 
Board is 19x24 in., has hooks and 


board is 


stand and may be mounted 
wall. Bags are strung 
on the hooks for easy loading and 
removal. Each 
clearly marked and retails for lode. 
Durabilt Metal Products Co. 
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On a 
counter or 


packaged bag is 


Shooters Catalog 


Full-color illustrations of metallic 
sights, telescopic sights, Ideal re- 
loading tools and the Cutts com- 
pensator are featured in a Lyman 
Products for Shooters Catalog. All 
products are completely described. 
Lyman Gun Sight Corp. 
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Clothes Line Display 

A new de- 
signed to merchandise an item often 
hidden under hardware _ stores’ 
counters, displays clothes line and 
marks a departure in the method 
of selling this item. Aimed toward 
the impulse-buyer and self-service 
merchandising, the display package 


three-color carton, 


HOW TO MAKE A BARGAIN IN 
SELF-SERVICE SHELVING! 


Self-service displays made with Hirsh 
Uprights and your own lumber are the 
world’s greatest shelving bargain, because 
they give you the latest and best in store 
fixture engineering at an exceptionally 
low price. It’s the fast, economical, 
profitable way to go self-service, and it’s 
$O easy you can 
drive a screw 
Uprights and 
merchandise displays that hold more, 
show more, and se 


; a \ ' 
Get the facts today 


do it yourself. If you can 
vou can turn Hirsh 
new or used jumber into 


more 


ACT NOW! MAIL 
COUPON FOR FREE LITERATURE! 


4 —_ S. A. HIRSH MFG. CO. 
| Hixssh 8051 Central Park Avenue, 
>. Skokie, Wi. 





Gentlemen: Please send erature d bing 
Hirsh STANDARD STEEL SHELVING UPRIGHTS 
Name 
Store 
Address 
City Zone State 

Deot. HA 


SCOSSSHESSHEHSHSSESSHSHEHSHSSHESSHEHTSHSHSSHSHSSSHSHSHSSHSHESHSSHSSHSHSSHSFHHFHFHFHeFFHRF9" “eee? 
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(You should be!) 








Yet more 
amazing is the 








eight piece set 

boring range 1/4" to 1” 
ruff ‘n tuff tempered blades 
blades and shanks replaceable 
bore end grain 
chrome lustre shank 
impulse packed display 
package 


>_< * 
Leading jobbers find - » 
“Best - Bore” Bits hard to 
’ 
stock — they sell so fast. 


SNELL DIVISION, 
PARKER 
MANUFACTURING CO. 
WORCESTER 1, MASS. © U.S. A. 
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GIVE A“ROKER” BOOST 


Amazed at the PRICE? 





PATENTED 


QUALITY of 


BEST-BORE 
POWER WOOD BITS 














Tey ‘ 





BOKER tools are as finely made as BOKER 





cutlery. BOKER’s trademark stamped on 
them is a guarantee of quality, workman- j 
ship and performance. BOKER tools are j 


made of special analysis, chrome vanadium 
steel. They're load-tested, diamond-tested 
for hardness, and accurately machined from 
the time the steel is forged until final pol- 
ishing. In short, they're the kind of tools 
your customers will go for. They look qual- 
ity — They feel quality — They are quality! i 


P j 
$275C -- 7” - 104” - “a | tm, 














12¥4” sizes 
Heavy duty Combination Pattern 
Snips will cut curves’ as well as 
straigAt lines. Other patterns and 
sizes;aiso available. 


£6507 — 10” size 

Patented Groove-Grip, 5 po- 

sition adjustable Plier- 
Wrench cannot slip. Forged 
rids and grooves 





£5332 — 6” 
A popular Lafe-Nose Plier with keen 
side cutter For electrical radio 
anda teleonoRhe work The all around 
home tO0l. 


f 











£5612—6" - 82” sizes 
Heavy duty side cutting 
er widely used Dy iine- 


men and electricians and for 
maintenance repair work. 








"+ 6 - TQ” sizes 
oy used Dy tele 
electrical workers, 
ma tor genera) 
’ 









"40° -12” sizes 
Chrome plated finish, special 
a y stee twin Wrench Ex 
ceptionally sfrong 


eS’ '637 


BOK — R) 


Cam, fon oven & ogo 


Visi? ws af 
Booths 134-138-140 


National Housewares 
and Home Appliance 






H. BOKER & CO., INC. Coble 
Established 1837 Atlantic City, NJ. 
101 Dvone S$. 
July 11-15 


New York 7, N.Y. 


12] 











TO HELP YOU SELL 





is printed in red, yellow and black. 
Two 300-ft coils of 9-gage galvan- 
ized wire, marked off in 50-ft 


lengths, are contained in each car- 
ton. There are two such cartons in 
a shipping container. Mid-States 
Steel & Wire Co. 
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Tilting Arbor Saw Folder 


Illustrated brochure on new Mas- 


ter-Monotrol 10 in. tilting arbor 


Unit is ac- 
curate, has high capacity, simpli- 
fied operation and 
safety factors. 


saw is now available. 


several new 
Boice-Crane Co. 
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Tool Hanger Package 
Screw driver assortment comes 
in complete package including 8 
adjustable tool hangers with 20 
hanger hooks and a 12x24 in. Vari- 
Board, with l-in. perforation cen- 
ters. Assortment includes six screw 


drivers, including a Phillips head 
Hangers are of steel, cad- 
mium plated to prevent rusting, 
and consist of the bracket and the 
hooks. Bracket is 2 in. wide, 1% 
in. high. When inserted into the 
Vari-Board, the bracket has strong 


driver. 


3-point grip; large tools may be 
supported by two or more hangers 
side by side. Vaco Products Co. 
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Paint Cleaner Sample 


New type of sample for Dirtex 
cleaner contains % oz. of the 
and is packaged in poly- 
which 
allows the pink colored contents to 


cleaner 


ethylene coated cellophane 





u/ 


’ 


Wy) 


f 
i 


f 


iM 
Ltt 


‘W HARDWARE 
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IRHA Hardware Week 
~~ — April 15-23 








All your brushes from one dependable source 


EMPIRE BRUSHES, INC. 


Port Chester, N. Y. 


In Conada: Empco Brushes, Inc., 


Montreal! Easier to sell when 


they see this Seal 


EASY TO STOCK — One colorful 
box holds brush and full-size 
3-piece steel handle! 


EASY TO SELL — Watch the women 
go for the bright new colors, 
the light weight and smart styl- 
ing. Emprene plastic bristles 
sweep up more litter with less 
effort, will never mat or mil- 
dew. The perfect brush for 
terrace, sidewalk, basement, 
garage. Every home owner is 
a live prospect! 


EASY TO DISPLAY — Set the box 
on your counter, in your win- 
dow-— it's self-selling! Display 

card and streamer with 
each carton. 
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FLEXIBLE PLASTIC PIPE REPEAT ORDERS 


Warwood Forged Tools are known as 















































the standard for comparison wherever 
heavy hand tools are required. Cor 
rectly designed for agricultural, 
general construction and contract 
ing work, road and street repair 
work and for many other uses, 
they represent the uitimote 

in forged tools. Enjoy an 
increased volume by 


making your store 







headquarters for 





Warwood Tools. 


SALES PACE 
IN EVERY FIELD 


ABOVE: Installing CRESLINE with a sub-soiler at the 


DeMotte Evans Farms, Otwell, Ind. —— now using almost 





two miles of CRESLINE bought from the same local dealer. 


PLASTIC PIPE has gone a long way in just a few 
short years —and CRESLINE has stayed right in 
stride. Every month brings still more demand for 
this modern pipe that “has everything.” And in every 
market, a steadily bigger share of the big-ticket busi- 


ness is going to CRESLINE distributors and dealers. 


STANDOUT QUALITY, backed by outstanding 
service, has kept CRESLINE out front in its fast- 
vrowing field. Made of 100°. virgin materials 


measured and marked at both one-foot and ten-foot 


intervals . . . each coil of CRESLINE is checked, - - 
double-checked, and pressure-tested. It must be right Z (Zartous 
before it's shipped. It must be shipped within 24 5 . 


hours after receipt of your order. All good reasons 
why you can gain more sales ground — faster and 
easier — with CRESLINE GUARANTEED-OUALITY 
plastic pipe! 

MADE TO SPECIFICATIONS OF THE THERMOPLASTIC PIPE 
DIVISION OF THE SOCIETY OF THE PLASTIC INDUSTRY 


TOOLS FOR: 
GENERAL CONSTRUCTION 


AGRICULTURE and GARDENING 





MINING and INDUSTRY 


RAILROAD TRACK MAINTENANCE 


CRESLINE dealers sel! 
pipe by the mile to 


operators of resorts, 






camps, golf courses — 





as well as to formers, 






A 
f\s °0, = 

SINCE 1854 | 
% | 






builders, and homeowners 


Write for New Literature and 
Name of Your CRESLINE Representative 









WARWOOD TOOL COMPANY 


CRESCENT PLASTICS, INC. Wheeling. West Virginia 
Dept. A-5, 955 Diamond Ave., Evansville 7, Ind. 
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popular sizes from *4 in. by No. 7 ceives the above combination and 
TO HELP YOU SELL to 1% in. by No. 12. Easy-to-read kk ‘ : 


keeps the Kitcheneer as “rent” for 
type on merchandiser describes putting up display. Deposit may be 





refunded tu dealer under special 
redemption plan. Rival Mfg. Co. 


For more data circle No. 63 on postcard, p. 103 


® For more information 
on these products and 
services use free post 
pane am gage FOS. Floor Display for Seats 


To exhibit six Puritan toilet 
seats, a new floor display has been 
designed to aid retailers’ sales. Dis- 
play facilities demonstration of out- 
standing features and permits close 
customer inspection. Each unit 
shipped ready-assembled, but seats 
are to be taken from dealer stock. 

tools’ uses. A companion merchan- Century Plastic Products, Inc. 

diser in metal holds the same five For more data circle No. 64 on postcard, p. 103 

Vise Catalog Page popular-sized tools. Stanley Toois 

Vise features, dimensions, ship-  Div., The Stanley Works. Hardware Catalog 


ping data and prices are given in For more data circle No. 62 on postcard, p. 103 


os 


be seen. A replica of the 1 lb. pack- 
age of Dirtex is pictured on the 
front side of the sample, printed 
in three colors. Cleans all painted 
and washable surfaces, needs no 
rinsing, and is safe for hands. 
Savogran Co. 


For more data circle No. 60 on postcard, p. 193 


New catalog and price list No. 
14 contains the entire trim line of 
the Model D-45 workshop vise. Special Promotion Plans door, window and panic hardware. 
Columbian Vise & Mfgq. Co. 


a two-color catalog page describing 


One complete Kitcheneer combi- Prices for all items are included. 
For more data circle No. 61 on postcard, p. 103 nation meat grinder and salad Detroit Hardware Mf a. Co. 


maker 4 self-demonstrating dis- For more data circle No. 65 on postcard, p. 103 
Tool Merchandiser play and complete give-away litera- 
: , Refinishing Guid 
Compartmented plastic case ture are available to dealers who enmnisning Wuice 
multi - bubble merchandiser for display and stock this kitchen ap- 
Screw-Mate combination wood drills pliance selling at retail for $12.98. 
and countersinks holds five items in For a deposit of $7.50, dealer re- 


Dealers are now offered a Refin- 
ishing Guide which has been sold to 
the public at do-it-yourself shows. 





Made with Stainless Steel Fronts : : VWI Vea k- 
Hp “iid obi Ei uch ma i im Pu ba ! \ , 
ad Ie pitt Hf ee = “ae ‘ 
ti ui Mt ut | f ae i i i ' 


‘rage sme 17 | rv LEENCUT 


r= Ta ii ee 


HH 


CUTS and HOLDS Flowers 
in One Operation! 


Here's a low-priced flower shear that 
really works! Safe and simple, it cuts 
and holds flowers in one snip! #177 
—Nickel plated blades with bright 
red enamel handles. You can buy 
them by the dozen in bulk or 60n a 
colorful og card. See below. 
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Mail Box Catalog “a es Mg \ ‘ NA / | 

e | 1% KLEENCUT 
| | +177) grewe ae 
BOMMER SPRING HINGE CO. 1 (@ See your jobber ” Kd = 


or write ee — 
Main Offi Pi ? ANDRUM 
Mo ce & Plant: LANDRUM, SOUTH CAROLINA WORLD'S LARGEST MANUFACTURER OF SCISSORS AND SHEARS 
@illa-t-t me@halla 180 N. Wacker Drive Chicago 6, til 


Soles Office 


ond Weorehouse: 263.Classen Ave Brooklyn 5, WN. Y. THE ACME SHEAR COMPANY 
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The"Drcom Wore 


Lt GEARS and BEARINGS 


Magic NYLON is tough, exceedingly es er Dwwwrv stor 











durable — is resistant to wear and 
corrosion — withstands heat up te 300 degrees! | 
This means that Maynard NYLON 
é , Mixers are immune to wear and tear of 
5000 | f —— hot water and strong detergents. it 
oesio™ : . means many extra years of 
trouble-free service. 


NEW! “WHIRL-WHIP” Design! 










Selected by 


the Vy eum of 


















iiteeniien | New, scientifically designed blades mix 
and blend more thoroughly — with greater speed 
in e« 7 ’ ° 
ee Sap Sy and less effort. The conventional “whirl”, **eeseseseese® 



















. tor Good supplemented by the ‘‘whipping’’ motion of 


the new blades, results in multiple- 
mixing action. A single egg or a full 

bow! of batter mixes easily with- & 
out splattering. ‘ 











BE THE FIRST TO CASH IN ON 
THESE SENSATIONAL NEW MIXERSEy 


Ask your jobber or write for detail s# od 





1444 EAST COLORADO BLVD. 
GLENGALE 5, CALIFORNIA 


|) Cool Safety 
Cabinet gas area heaters ~— 
No. 1, year after year 


in dollar volume of gas space 





heater sales——No. | 


in units soid for use with 


She expects to see new Belmont... 
iiniieceandine CONTINENTAL PORCELAIN- 
etiaaien WARE in your store—the superb new uten- 
sils of lifetime porcelain on extra heavy 
steel, only kind in which she can cook, 
serve and store! She goes instantly for the 
gorgeous marbled black outside, white 
inside, modernly styled with oven-proved 
comfort-grip Bakelite handles—she loves 
Continental’s fast cooking over low heat, 
its unmatched ease of cleaning! Be first 
to show this super-quality real profit ware 
— write today for data and prices. 


L-P gas. And year 








you can depend on The Belmout Company 
100 Belmont Street « New Philadelphia, Ohio 


DEARBORN STOVE COMPANT 
ee ee a ‘ Division of The Ridge Too! Company 
Voor 7 . 
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Guide is illustrated, and covers the 
latest efficient methods of refinish- 
ing furniture, woodwork, floors, 
interior trim and exterior. Rubber- 
covered display stand is furnished 





to dealers with the books. 
gested retail price is 25¢; 


Sug- 
dealer 
cost is 1244. Guide is designed to 
aid sales personnel by saving them 
time spent in giving instructions 
and answering questions. Wilson- 
Impe rval Co. 
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industrial Tool Catalog 
New industrial products catalog 
features hand and machine cutting 
knives and tools for rubber, 
tic and 


plas- 


other industries. Illus- 





trated with hundreds of different 
knives, many shown in actual use, 
the 84x11 in. book suggests 
ideas for soft and hard goods cut- 
ting tools. Hyde Mf a. Co. 


For more data circle No. 67 on postcard, p. 103 


Axe Display Carton 
Self-display carton, made of bris 

tol board and printed red on white, 

contains two Plane-Axes with de- 
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scriptive booklets. Cover folds SO 
that message can be read from 
front or back of carton. Each axe 
retails for $7.95 east of Mississippi: 
$8.95 west of Mississippi. Plane- 
Axe Corp. 


For more data circle No. 68 on postcard, p. 103 


Electric Heater Promotion 


Dealer aids to promote sale of 
portable electric heater line include 
flashing light 


display, five-piece 


irvin 





window trim kit, consumer folders, 
envelope stuffers, and local news- 
paper ad mats. 
able with minimum purchases of 


These are avall- 


heaters. Line comprises nine port- 


able models, six with 
controls, 


automatic 
retail price 
from $10.95 to $34.95; automatic 
models start at $14.95. Arvin In- 
dustries. Inc. 


ranging in 


Fer more data circle No. 69 on postcard, p. 103 


Hand Tool Literature 

Detailed explanation of self-sell- 
ing features of the tool merchan- 
diser, the “Hornet-100,” is given in 
literature prepared for businesses 
selling hand tools. P & C Hand 
Forged Tool Co. 


Fer more data circle No. 76 on postcard, p. 103 








Flower Shears Display 


Seven shears are offered for the 
price of six to introduce this new 
counter dispenser package of Gar- 


iA 
— 


- oo 





den Club flower holding shears. 
Made of rustless stainless cutlery 
steel, shears retail at $2.25 each. 


Clauss Cutlery Co. 


For more data circle No. 71 on postcard, p. 103 


Catalog for Consumers 
Complete line of spinning, bait- 


casting, fiv fishing, surf-casting 
and salt water trolling reels are 
contained in a consumer catalog of 
tackle. Hooks, 


other fishing 


Pflueger fishing 


sinkers, lines and 
gear items are included. 

The 38-page catalog is offered 
free to consumers and is being ad 
vertised in Field & Stre am, Sports 
ifield, Outdoor’ Life and Ti 
Fisherman. Catalog is convenient 
pocket size, 6'.x8 in. 
Ufa. Co. 


Ente rprisi 


For more data circle No. 72 on postcard, p. 10% 


Stackable Can 

To aid in merchandising presen- 
tations and displays, recessed-bot- 
tom cans have been developed for 
Aerowax and for Black Flag in- 
secticide, and other products. This 
feature 


permits “right-side-up” 


stacking of cans to any height 
dealer wishes. Can may be stacked 
for shelves, for island fronts, in the 
windows or in other appropriate 
places in stores. Stacking of cans 
is secure and uniform, and offers 
dealers wide merchandising possi- 
bilities in presenting these canned 
items to store traffic, as well as 


} she -Midway, Ine 


For more data circle No. 73 on pestcard, p. 163 


street traffic Be 


| Resume reading on page 14) 
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DISPLAY FIXTURES 


wtthe 
and ACCESSORIES 


Mr.Wayne R. Hudsc 1 of Valley Hardware, El Centro, California, 
has this to say ab ut M & D Displays: 

“In appearance, t »2re is, in our opinion, nothing available that 
is more pleasing. | ‘nstallation, there is nothing easier or sim- 
pler...indicating very sound engineering. Their versatility 
makes possible many different arrangements with the same 
type of fixture. Perforated metal shelves and backgrounds en- 
able us to instantly change displays anywhere without leaving 
any evidence of the previous arrangement.” 


GOOD REASONS 


TO STANDARDIZE ON M&D STORE FIXTURES 





M & D builds strength into their fixtures. 
This wall unit is supporting several! tons 
of paint. Note there are no sagging 
shelves. 





© Low-cost installation — greater 
flexibility 
® Easy -to-keep-clean — baked 


enamel finish. 

Perforated metal shelving for 

fast, flexible binning 

Perforated metal backing to 

accommodate clip-on hangers. 

Departmentalization with econ- 

omy of space 

© Standardization of fixture width, 
length and height 

© Fast, economical store moderni- 
ration. 


@ A successful self-selection utility tool 


disployer. Note convenient storoge bin 
in bock of lower disploy pone! 

M & D Disploys cre nationally repre- 

sented by the largest wholesale hard Write for 

ware houses. llustrated catalog No. 100 








B= =©MzD DISPLAY COMPANY 











MODERN STORE EQUIPMENT 
THAT STOPS THE CUSTOMER—STARTS THE SALE 


$¢ 9? © OO M 
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LIQUEFIED 





WITH 


electros 


SEE YOUR JOBBER 


THE TURNER BRASS WORKS 


DISPOSABLE FUEL TANK: 


e Listed ler Ke-exam " } 
Service 1¢ y ters la " 
ories it ; if 
PF Par tie Pie 
. Lights Sta j | : 
lean, €a use Pa } 
ré 
eo A vea 1 seller " 
for soldering. liaght brazing na 
other usesintnel ne. at < [ 
or hobby« at w < et 
e No hill xz req red c ‘ 
fuel tank eplaced a j 
which me stead ré ca 
ness tor vou 
e i.¢f approved ca gauge 
large diameter tank des gned f 
greater stabil easier ha ] z 
7 bias VA ade ra xe ' ’ ‘ ccyry 
trol flame ‘ ’ ar ng 
op rFequiremer t ) 
any posit i) 
— Free and x as 
window (reamer ad a 


SPECIAL ACCESSORIES 
BOOST PROFITS, TOO! 


'—-_—— 


HEAVY DUTY BURNER 





— 


CHISEL POINT SOLDERING TIP 


SOLDERING TIP POINTED 


a 
ae 


FLAME SPREADER TIP 
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Read it in HARDWARE 


NEWS OF . 


HARDWARE AGE FOR 


KKKKKKSK 








C. R. Bottorff Retires as Belknap President; 
Is Succeeded in Post by Russell Procter 


(Charles R. Bottorff, a 
prominent figure in the hard- 
ware trade for 48 years, has 
retired as president of Bel- 
knap Hardware & Mfg. Co., 
wholesalers of Louisville, 
Ky. 

Mr. Bottorff’s retirement 
was announced at the recent 
annual of the com- 
pany, which marked the close 

25 years as president of 


meeting 


| 


Charles R Bottorff, 

ing president 
He will 
the 


board 


retir 


tne company 


>» . > . 
: Yr) it WU 


Ccon- 
serve 
the 
Procte - « who 
with Belknap 25 
clerk, 


was elected president to suc- 


rm as 
chairman of 
Russell 
YUASA ii 
started 
orde}! 


years ago as 


Russell Procter, new Be! 


knap president 


Mr. Bottorff. 


was vice-pres 


cee d 
Py ocvlel 
and managing buye) 


Other appointment 


4 


128 


at the meeting include Dara 
E. Cross, Jr., who was named 
managing buyer, succeeding 
Mr. Procter. Mr. Cross was 
formerly housewares buyer. 
He joined the firm in 1933, 
was made a director in 1948 
and a vice-president in 1954. 

Nevil Noffsinger was 
named housewares’ buyer, 
succeeding Mr. Cross, Jr. He 
started with Belknap in 1933 

(Continued on page 134) 
McKnight Completes 
Expansion Program 

The Samuel MeKnight 
Hardware Co., Pittsburgh, 


wholesale and in- 
distributor. 


hardware 
supply 
nas just completed an exten- 
sive 


dustrial! 


of expansion. 

lobby and 
counter has 
been installed at the Federal 
Street office. In addition a 
stairway has been pro- 
the 


ha rd- 


program 
front, 


service 


A new 
ustomer 


new 
vided from the lobby to 
second floor bvilders 
The 


have 


offices 
been 


salesroom. 
at this location 


enlarged and 


ware 


renovated. 

In addition a new building 
located at 941 Behan St., 
Pittsburgh 12, has been 
leased. This building pro- 
vides 8000 feet of 
warehouse space and 2000 
feet of office space. 
The executive and accounting 


square 
square 


departments of the company 
have been moved to these new 
offices and will be 
of Luther C 
dent and Wil 
treasurer. 
The hardware, 
general sales and purchasing 
departments will be 
tained at the Federal 
address. These departments 
will be headed by J. A. Zehn- 
acker, vice-president, Build- 
ers Hardware; Don H. Krey, 
vice-president, 
bE. Gehring, 
agent. The latter will 
sisted by H. A. I 


in charge 
Stevens, presi- 
lam C. Stewart. 


builders 


main- 


Street 


: , 
Saies: 


pur 


lany, 


J. Dougherty To Head 
Fishing Tackle Mfrs. 


At the annual meeting of 
the Association of Fishing 
Tackle Manufacturers, in ses- 
sion at French Lick Springs, 
Ind., held recently, John K. 


JOHN K. DOUGHERTY 
Dougherty was elected pres! 
dent. 


Mr. Dougherty is executive 


vice-president of B. F. Glad- 
ding & Co., Inc., South Otse- 
lic, N. Y., manufacturers of 
fishing line, and a member 
of the Association 
founding. 

Mr. Dougherty joined the 
Gladding Co. in 1950. 


since its 


_—_—— 


Held Made Paint Buyer 
At Janney, Semple, Hill 
N. B. Held has been ap- 


pointed paint buyer for Jan 
ney, Semple, Hill & Co., Min- 
neapolis wholesaler. He 
succeeds R. M. Fleming, Jr. 

Mr. Held joined Janney 
five years ago as a salesman 
He later assigned as a 
point specialty salesman. 
Prior to joining Janney, Mr. 
Held operated his own vari- 
ety Rushford, Minn. 
In his new assignment, Mr. 
Held will paint 


Nromotions. 


Was 


store in 


handle 


aiso 


Power Equipment Clinic To Be Featured 
At National Hardware Show, Oct. 17-21 


A Power Equipment Ser- 
vice and Repair VDemonstra- 
tion occupying 3600 sq ft of 
the Navy Pier, Chicago, will 
be featured at the 10th An- 
nual National! Hardware 
Show scheduled lj- 
21. 

Factory personne! 
lustrate correct assembly, ad 
justment, maintenance, 
tribute handbooks 
literature, provide 
tion on 
vice ana 
merchandising p 
other 


{ ictober 
on Ee = 
Wl1ll li 


dis 
and 
informa- 


parts, costs and ser- 


charges suggest 

lans and 

specialized Know edge 
need to g 


omers on 


dealers 
cust the 
choice of p» 
Manufactu 
the clinic, which 
an intergral!l 
Show's ana 
Aight Farm Equipment Divi- 
sion, include 
Briggs & St 
Clinton Machin« 
tinental Motors 
toot-Heath C 


wel 


‘ ’ 


Tho 
Uri 


Lawn. Garden 


Products 
Motor 


Pe wer 
W isconsin 


Kohler Co.; 
Corp.; and 
Corp. 

Thi 


the biggest in 


show will be 


: every way. 
Genera! hardware, lawn and 
vwaraen., 


ight farm equipment 


and related items will be 


shown in greater quantity 
than 
includes more 
products < 
luced to the trad 


the nrst 


and wider variety 


re This 


LOOU 


evel 


new 
rave 
I time. 
More than 1200 manufac- 
500,000 sq ft 
mer- 
Lnal 
n dollars 
10 O00 
A qavance 
blanks may | 
Wrivti? ¥ > . 
Hardware 
ters, & 


Avi 
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New President of 
Camillus Cutlery 
W. Dean Wal ace, Vice- 


president and chief engineer 






of Camillus Cutlery Co.., 
Camillus, N. Y.. has 
and 


peen 





cnalr- 


president 





EMMETT WALLACE 


has been elected 
chairman. 
Wallace, 


Was 


Camillus, 
nonorary 
Emmett 
director, 
tive vice 


aiS\ a 
elected execu- 


-president. 





W. DEAN WALLACE 


Frank B. Kaufman 


—_ Pottery Firm 


father. 
iam D. Wallace. who re- 


man of the board of the 
He 
Will 


signed after 37 


succeeds his 
Frank B. Kaufman has 
appointed 
the president of Haeger Pot 
Inc.. Dundee, Ill. My 
Kaufman 
Hibbard, 


years with been 


Alfred B. 
founder 


Kastor, son of 
1 formerly 


ana 
board of 


teries, 
Was 
Bat Liet 


‘nairman oF tne spencer, 


DEALER BRIEFS: 


Champion Electric & Hardware Co. Holds 
Grand Opening for New Store at Warren, O. 


Warren, O (Champion of 
Electric & Hardware Co., at 





about 75 ft encased in 


show windows. It 


glass con 
Mahoning NW Ext near tains more than 6,000 sq ft 
State Rd held open house re- of floor space. The interio1 
cently t elebrate opening is in natural woody pine with 
of the new store plastered walls and ceiling in 


It will carry a complete green 


line of appliances, television Mr. & Mrs. Don Wolfi are 
and radio sets and supplies, the owners. Mr. Wolfi has 
hardware, paints and plumb- been in the electric contrac- 
os Ing . Ippile . { ny isines for io years 
“? Manufacturers’ represen 
talive vave del trations L) 5 ‘ } Modern 
6 ind product inf: ation dur- Hardware held its grand 
ing the two-da pening opening recently The new 
‘ Door prizes were given away store features floor covering 
and refreshment erved. In as it peciait n addition to 
addition, an automa eles a mplete line of hardware 
‘ dishwasher was awarded ind housewart 
is the grand priz John Archer will manag 
The store is of stone block the store l'e has been asso 


Continued on page 134) 
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aSSIsStant LO 


president of 


Control Of Marshall-Wells 
Sold to New York Interests 


& Co., Evanston, I] 
retired from 
October. 1452 

Mr. Kaufman spends about 
three days a 


intil he 


’ ? 
LPS. 


that 


week at the 


plant and, drawing on his 
extensive experience in dis- 
tribution, serves as a con 
sultant. 

The Haeger company is 
one of the world’s largest art 


potteries 


Buhi Sons Co. Makes 
Executive Appointments 


Buhl Sons Co., wl 


oiesaiers 


of Detroit, ha elected the 
following officers 

C. Henry Buhl, f 
to chairman of the 


board: Arthur H. Buhl, Jr 


.. ident, 





‘ HENRY BI 


HL, 


forme y I Cce-pre 
ent, to ‘ na na of ti 
board: Robert |! Sweens 
forme! ex tive vice 
pre r¢ rn? ai ene! | m iT : 
ye! to bre ler? ‘ | la ‘ 
~ Ely t v e-nre lent f 


Central States Club 
Schedules Golf Party 


Centra Stats Hardware 
‘ f t t a la 
vo ar | rie 24 an 
‘ riya f : ‘ ‘ ry 7 ‘ j 


Controlling interes 
Marshall-W« lls Co ' the 


est hardware wholesale}! n 


the United States. Nas heen 
sold to New York interés ie 
The controlling interes 


Ambrook Indus- 


the trustees of 


Was sO0id to 
tries, Inc., by 
the A. M. Marshal! estat 
The trustees, who announced 
the sale, are Albert M. Mar 
shall, Jr., Red Wing, M 
George H Spence 
Sica VM. 


and Jes 


The 


Spence! 


i His 
price of the Marsha nte! 
est wa not reveals 
it is understood to represent 
slightly ‘ thal if thre 
vot " ir ’ ‘ of the ny ’ . 

lr ann iT ne tne ‘ re 
trusve 11d “Ref yr’ cor 

yr tne Lift the trustees 
made an inten ve investic¢a 
tion to determine th ira 
©“ T ing i re al ’ cyt ting 
per I cory it Lr Du 

i ny mpani« } ; ti, 
a. ire tnat tire 7—F Wa , 
the ntereet , Ma 


and tne city ! The 
aif va made to Ambr« 
Ind t ( In \ew Yor} 
( 1? hnrouc ‘ j dia ‘ 
Alte f , Gau Mou 
Loa! ind othe 
a Lif ol 


( ontinued on page 144) 


Our Own Hardware 
Show Set for Aug. 1-3 
The 


vention and 


AnNnNUAI ITmnMmMe} Con 
merchandise ey 
Hardware 


Aug | Lo 


(Own 


‘ lita ‘ f 
ka and (nristma ia Nt 
i easona taple vi} 
? aqisp AT 7 trie exten ‘ 
exnipit Merchandi ing 
formation meet ng are a 
anned for dealer-memb« 
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R. S. Wild Joins Staff 
Of Cosgrave Associates 


R. S. Wild nas joined Cos- 
grave & Associates, distribu- 
tion consultants of Millburn, 
N.J. Mr. Wild was Merchan- 
dising Editor of HARDWARE 
AGE prior to joining the Cos- 
grave firm. 

In announcing Mr. Wild’s 
joining the firm, Paul L. 
Cosgrave said that the addi- 
tion of Mr. Wild will enable 
the organization to bette: 
service its clients and expand 





ACLIVITIES. ihe ¢ 


ym pa 
specializes in hardware and 
nousewares distribut 


method 

Rudy Wild joined HArp 
WARE AGE in 1935 and served 
success ively as 


news and new 


merchandise editor, associate 
editor and merchandising ed- 

ir. He has had the 
ibility for the preparation 
of many of the Merchandis- 
ing Guides publi ' 
HARDWARE AGE, and special- 


respon- 


hed hy 


izeaqd in covering self-service 
developments in the hard- 
ware field. 

In his activities on HARp- 


WARE AGE, Mr. Wild 
traveled extensively through- 
the United State« 
has gained a wide 
of hardware 


nas 
out and 
Knowledge 
operations at 
both the wholesale and retai! 
| 


icve 


Kipp Brothers Holds 
Anniversary Show 


Kipp Brothers, wholesale: 
of Indianapolis, held a spe- 
cial “Customer’s Week” June 
2-12, to celebrate 
anniversary. 

More than 
company's 
ers were 


its 75th 


8.000 of the 
Indiana custom- 
invited. <A buffet 
Was served both 
Sundays and gifts and prizes 
were awarded to the 
wives and children 


luncheon 


dealers’ 
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Many factory representa- 


tives were present during 
the week to demonstrate the 
latest models in toys, house- 
wares and sporting goods. 
It was announced during 
the week that more than 


500,000 toy and general mer- 
and circu- 
distributed to 
dealers. In addition, Kipp 
Brothers will feature the 
Billy and Ruth Promotion. 


chandise catalogs 


lare will be 


T. Kallahar Succeeds 
F. J. Koch At McKinney 


McKinney Mfg. Co., Pitts- 
burgh, has announced the re- 
tirement of Frank J. Koch, 
its Chicago regional sales 
who has been asso- 
the for 40 


manager, 
clated with firm 
years. 

Mr. Koch wil! 
McKinney 
He 
the last 20 years, the sale 


of McKinney builders’ hard- 
parts of 13 


remain with 
in a consulting ca- 


has supervised, 


ware in all or 
tates. 

He has been very active in 
affairs of the Nationa] 
Builders’ Hardware Associa- 


Ti, serving on numerous 





FRANK J. KOCH 





THOMAS J. KALLAHAR 


ndustry committees over a 
He is 
director of the 

Golf Association 

and is chairman of its Prize 


M r. Koch 


iong period of 
currently a 
Hardware 


years. 


, } 
(_ommiuttee IS aiso 


News of the Trade 





> 


Isadore Fischman, Atlanti 


was elected president of 
annual meeting May 20 
Fulton St., New York 
Works. In the 


Fischman, president ; 


Stanley 





Hardware Boosters Elect Fischman 


Hardware & Supply Corp.., 
the 
at Miller s 
City, 
photo, 
Henry A 


Boosters at its 
144 

Tay ler, 
are: Mr 
John H 


Hardware 
Restaurant, 
succeeding J H 
left to right, 


McGavin, 


Graham & Co., first vice-president; Edward de Jongh, 


Skil Corp., second vice-president; Edward P. Grosnick, 


The Carborundum Co., 


ley Works. secretary, 


Works, 


a past president of the Cen- 
Club. 


> 


tral Hardware 
Succeeding Mr. Koch as 
Chicago regional! man- 
ager, will be 
Kallahar. 

Assistant manage! 
for McKinney’s Chicago reg- 
since 1954, Mr. Kallahay 
associated formerly i 
sales with Roebuck & 
Co., U. S. Rubber Co., and 
Hull Manufacturing Co 
Warren, O. 


states 


} 
Saies 


Thomas J. 


Saies 


ion 
Was 
Sears, 


. 9 


Seller Co. To Hold 
Regional Showings 
M. Seller Co 


» whoilesaie!r 


of Los Angeles, will present 
its Toy, Gift and House 
wares Show In a series of 


17 


showings that will 
extend from the P 
Northwest to Southern 


regional 
acinc 
Cali 
fornia. 

The 
designed displays held in 
company’s principal 
rooms in San 


includes re- 


the 


schedule 


show- 
Francisco and 
Portland, and a new 
ft display center in Spokane 

foth the Portland and 
Spokane shows opened June 
Sth, with the Francisco 
opening slated for June 12th 
The schedule for the regional! 


TP00 sq 


. 
Pal 


showings will be: 
Hotel Sacr: 
Sacramento; 
Fresno Hacienda, 
July 10-11, Hotel 
July 10-11, 


Show 


California 
June 26-28, 
mento, June 
26 - 28, 
l'resno; 
Oaks, 


Eureka 


Chico: 
Inn, Eureka. 
hours will be from 9 a. m. to 
9 p. m. every day 
Sundays. A 
held June 5-7, WU 
sarbara. 


including 
snowing was 


Santa 
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treasurer; Alfred H. Fritz, Stan 
and Kenneth B. 


retiring 


Guy, Sta nley 


secretarv 


Anderson & Ireland 
Promotes W. F. Smith 


William F. Smith has been 
appointed sales manager of 
the wholesale hardware divi- 
sion of Anderson & Ireland 





WILLIAM F. 


SMITH 


Co., wholesaler of Baltimore 
He joined the firm several 
was 


years ago. Previously he 


associated with a sporting 


roods concern. 


DeWalt Sales Post 
To John A. O'Reilly 


John A. O'Reilly has 
named district sales manage! 
terri- 
Inc., Lancas- 
O'Reilly's terri 
Alabama, 
Arkansas, Louisiana, Missis- 
and portion of 
Florida west of Bristol (Lib- 
His headquar- 
ters will be in New Orleans. 

Mr. O'Reilly joined De- 
Walt, a subsidiary of Amer- 
ican Machine & Foundry Co., 
in August of last 
field rep 


heen 


for the New Orleans 
tory of DeWalt 
Pa. Mr 


consiscs oO! 


ter. 
? 


tory 


sIpp! that 


erty County) 


year as a 
resentative. 
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Padlocks 
and 
Rules 


Here's the best White Tape rule value 
ever offered. Die cast case, heavily 
chrome plated. No. BO6W Made in 6 
ft., 8 ft., and 10 fft., lengths. 





A real buy in 50 and 100 ft. White 
Tapes in beautiful and durable leath- 
erette cases. No. 506WL - 50 ft. No. 
STOWL - 100 ft. 












or 


No. 718 Utility Knife. Fine quality, 
rugged, five extra blades in handle 
—a fast repeat seller at 75c. 








Walsco Chain Door Guard 
with welded stee! links. Each 
on display card. No. 203 
brass or bright chromate 
finish. 


WALSCO 
PADLOCKS 
Every size for every 
purpose. These low 
priced locks are most 
popular in carded as- 
sortments. 


Send for 
complete catalog. 


THE WATERBURY LOCK & SPECIALTY CO. 
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this Jam-Proof 65R 
ll ee 
is your fastest selling 
pipe threader 





Easiest t0 Use... iareads 1,1”, 


1'¢”’ and 2” pipe and conduit with 1 set of 
chasers that adjust to size in 10 seconds. Mis- 
take-proof self-centering workholder sets in- 
stantly to size. Threader can’t jam—it kicks 
out automatically when standard length thread 


is cut. Unbeatable speed, least work. 


Perfect Threads... 65R cuts beautiful 


threads—the factory test sample is right in each 
new die stock to prove it. No other threader 
gives your customers as much for their money. 


To make money, stock and sell this most popular 
threader. Write today for the profit facts on the 65R. 


The Ridge Tool Company, Elyria, Ohio, U.S.A. 


HANDLES 


LAME ¢- 4 SONEP 
The Measure 

of Quality in 
Hickory Handles! ; 


Why has Fleischmann’s 

t'lame-Seasoned Line 

become the standard of 

hickory handle quality? 

W hy is Flame-Seasoned 

yy the most imitated line of 
handles in the industry? 


Because Fleischmann’s Flame-Seasoned Line is the 
result of a new scientific tempering process that 
stops weather erosion by locking out moisture, 
wards off breakage by strengthening the world’s 
toughest hickory even more, and adds an 
eye-appealing finish second to none. 


It adds up to something more than quality ... adds 
up to your best profit bet in the medium-priced field, 
because Flame-Seasoned gives your customers 
more working mileage per dollar than any other 


handle! 


IT PAYS TO INSIST ON FLEISCHMANN FLAME-SEASONED 
... the measure of quality in hickory handles! 


FLEISCHMANN HANDLE CO. 


WAYNESBORO, TENNESSEE 





News of the Trade 


NEWS OF 


MANUFACTURERS AGENTS 


American Biltrite 


The American Biltrite 
Rubber Co., Chelsea, Mass.., 
has appointed the following 
sales representatives for its 
line of plastic garden hose 
and sprinklers: 

Reid H. Cox Co., 710 Peach 
St., N. E., Atlanta, for Ala- 
bama, Georgia, Florida, Mis- 
sissippi, North Carolina, 
South Carolina and Tennes- 
see. 

S & S Sales Co.. 2526 Oak- 
land Ave., Dallas, for Louisi- 
ana, Texas, Oklahoma and 
Arkansas. 

James S. Aftel Co., 14236 
sirwood Ave., Detroit, for 
Michigan, Ohio and Indiana. 

Bert J. Clark Co., 2201 
Grand Merchandise Mart 
Bldg., Kansas City, for Kan- 
sas, Missouri, lowa and Ne- 
braska. 

Smith-Wolff Co., 261 
Broadway, New York City, 
for New York City and 
Northern New Jersey 


New Sales Agency 


William H. Allen 
formed W. H. Allen Associ- 
ates, manufacturers’ repre- 
sentatives, at 366 Broadway, 
New York 13, phone number 
COrtlandt 7-9909. He has 
severed his connection with 
the Allen Sales Co. located 
at the same address. 

W. H. Allen Associates 
will carry a limited number 
of lines and will cover all of 
the states of New York and 
New Jersey, and all of the 
metropolitan New York area. 


has 


Chicago Office Moved 


Throckmorton 
representatives, 
of 11 West 42nd. St., New 
York, N. Y. have recently 
moved their Chicago office to 
new, larger quarters at 20 
North Wacker Drive. 


Barron K. 
& Co., sales 


Quickee Products 


Quickee Products, Ine 
Yonkers, N. Y., 
pointed the Malon Sales Co., 
643 Lomita Ave., Millbrae, 
Calif... to handle its water- 
less hand cleaner and polish- 
ing cloths. 

Harry Malon, 


has ap- 


head 
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new sales organization, was 
for many years in charge of 
paint sundries for Cole & 
DeGraf, San Francisco sales 
agent. 


Joins Oldham-Rust Co. 


Laurence A. McGuirk has 
joined the office staff of The 
Oldham - Rust manufac- 
representative of 
New York City, to assist 
David Warren in the han- 
dling of activities 
and sales correspondence. 

Mr. McGuirk was form- 
erly associated with the Fed- 
erated Metals Div., Ameri- 
can Smelting and Refining 
Co., asa sales representative. 


Co., 
turers’ 


salesmen 


Akrit Industries 


Gasstrom-White & Co., 
manufacturers’ representa- 
tive of New York, has been 
appointed by Akrit Indus- 
tries, Farmington, Mich., to 
handle Vis-A-Part boards 
and clips in New York State, 
Northern New Jersey and 
Fairfield County, Conn. 


Kraeuter and Company 


Harry A. Moore Sales Co., 
Phoenix, Ariz., has 
named to represent Kraeuter 
and Company. Inc., Newark, 
N. J. 

Mr. Moore and his 
ization will handle 
Kraeuter line of 
snips, wrenches, 
punches in 


heen 


organ- 
the full 

pliers, 
chisels 
Arizona. 


and 


Lawson H. Yates Co. 


James A. Smith has joined 
the Lawson H. Yates Co., 
manufacturers’ agent of 
Nashville, Tenn. He 
formerly district manager 
for a manufacturing concern, 
calling on the 
trade in the South. 

Mr. Smith will cover Ala- 
bama, Mississippi and Ten- 
nessee for Yates with head- 
quarters in Birmingham, 


Ala. 


was 


wholesale 


Parker Sweeper Co. 

The Hildreth-Baker Co., 
Arlington, Mass.., 
New England 
representative for 


has been 


named sales 
Parker 
Sweeper Co., Springfield, Q). 


1955 








Perfection Industries 
Robert E. Casick has been 

employed by Perfection In- 

dustries, Inc... as a salesman 





in Lake, Cook and DuPage 
Counties in Illinois, and 
Lake, Porter and Laporte 
Counties in Indiana. 


He was formerly employed 
by Hibbard, 
lett Co., Evanston, 














Bart- 


lil., hard- 


Spencer, 


























ware wholesaler. for almost 
rour years. 


Gorman-Rupp Co. 


Robert L. has been 
named South-Central district 
representative for the Gor- 
man-Rupp Co., Mansfield, 0. 

Mr. Sears joined Gorman- 
Cupp in 1954, after seven 
with the F. E,. Myers 
& Bro. Co., Ashland, 0. The 
lower Mississippi Valley and 
Delta 
by Mr 


% 
pears 


years 


areas are to be covered 


Sears 


Locke Stove Co. 


Locke Stove Co.. 
City, has 
McDonald 


+a 


a ive 


Kansas 
Ray § 
represen- 


appointed 
as Saie 
tor its gas heater 


s and 


other products Texas. 


Mr. McDonald has had 
nearly 25 years of experience 
in selling ga eating appli- 
ance 2 the past three 
years he has been factory 


, 
Saies representat 


Ine. 


ve in Texas 


tor lemco, 


Adelphi Paint 


Adeiphi Paint & ( 
W orks, Im 


OLOT 


Baer 


Bros. Paint & Varnish Div.. 
Ozone Park, N. Y., has ap- 
pointed Bernard N. Walker, 


Tetfoam Corp. Now 
Aluminum Housewares 


: , The Tetfoam Corp., St. 
Louis, Mo., has changed its 
name to Aluminum House- 
































wares Corp. 

A new trade-mark label. 
Leisure, has been created 
and all products will be man- 

















ifactured and 


that 


tributed 




















inder Dranad name. 


t> 
According to Rich: 




















—_— News of the Trade— 


New appointments, new territories, etc. 


MANUFACTURERS SALESMEN 


George E. Driscoll and Wil- 
liam F. Naughton, as addi- 
tional representatives 
in the New England area. 


oe \ 
Saies 


Cal-Dak Co. 


The Cal-Dak Co., Chicago, 
manufacturers of tubular 
housewares, has ap- 
pointed Richard Y. Frost as 
a salesman in the firm’s New 
York City office. 

Mr. Frost has been active 
in housewares merchandising 
since 1936. Most recently, he 
has been a buyer and market 
representative for Frederick 
Atkins, Inc., New York. 


steel 


O'Brien Corp. 
Robert W. Heald has been 


appointed sales representa- 
tive for the O’Brien Corp., 
South Bend, Ind., for the 


area. 
responsible for 


Kansas City 


He 


will be 


the servicing of present 
O’Brien dealers as well as 
the development of new ac- 


counts. 


North & Judd Mfg. 


North & Judd Mfg. Co., 
New Britain, Conn., has ap- 
pointed Robert A. Hiltunen 
to the Boston sales staff. 

Mr. Hiltunen has been em- 
ployed by the E. A. Bessom 
Salem, Mass., for 


Corp., two 


Year°rs. 


Bestt Rolir 

Bestt Rollr, Inc., Fond Di 
Lac, Wis., has appointec 
Ralph G. Bullard sales repre 


sentative in UWeorgls 

the company in the field of 
aluminum housewares here 
will be no change the com- 


, , 
many s personnel 


F. W. Dixson Goes On 
Semi-Retired Basis 


Fred W. Dixson, buyer of 
Luthe Hardware Co., whole- 
saler of Des Moines, lowa, 
nas gone on a semi-retired 
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VALE 
DEADLOCK 





YALE #197 DEADLOCK 


YALE HAS THE PRODUCTS 
AND THE POINT OF SALES DISPLAYS 
THAT SELL THEM FAST! 


Deadlocks 
Display GM-3 
features Nos 
2.312797 


YALE 

Nightatches 
Display GM-2 
features Nos 


042;80,36 





7u¥E¥ FREE! SEND NOW! » 


‘ } 
Write for valuable booklet : 

' “The Key to Selecting Auxiliery Locks” 
THE YALE & TOWNE MFG. CO., J 


Lock & Hordwere Div., Stamford, Conn 


TAL REG J Pay. orr 


YALE & TOWNE 





News of the Trade 


DEALER BRIE 


(Continued from page 129) 
ciated with merchandising 
through his work as a radio 
and television station 
gram director during 
past seven years. 


pro- 
the 


York, Pa. — 
York Paint and Hardware 
Co., 203 W. Market St., to 
Arthur C. Mangels, president 
of Arthur C. Mangels In- 
dustries, Inc., Philadelphia, 
has been announced by the 
firm’s new president, Wil- 
liam W. Morhard. 

Mr. Morhard said that al! 
31 employees will be 
tained, including Irwin 
Hershner as vice president 


Sale of the 


re- 


Mt. Pleasant, Va. 
Kalasky has 
Mount Pleasant 
Co. 

He formerly worked for 
the Bortz Hardware Co., 
(;reensburg, and managed the 
Smith Hardware 
Mt. Pleasant. 

Mr. Kalasky will carry a 
compiete line of hardware, 
housewares, plumbing and 
electrical appliances. 


Thomas 
the 
Hardware 


opened 


store in 


Douglas. Ga. Naef 
Thomas and his son, Morris, 
recently opened the Thomas 
Hardware Co. Mr. N. 
Thomas operated a grocery 
store in the same location 
before retiring several years 
ago. Once the hardware store 
is in operation he shift 
management to his son. 


will 
over 


Marshall-Wells Co. 
Under New Contro! 
(Continued from page 129) 
and Canada in 1954 were 
$89,918,921. Net earnings 
after taxes were $1,516,299. 
The transaction includes 
the Duluth headquarters, the 
various branches in the U. S. 
and Canada, and three other 
concerns operated by Mar- 
shall-Wells. These concerns 
are the Western 
Duluth; the 
Laboratories, 
Minn., and 
Co., Duluth. 
Ambrook Industries has in- 
terests in a number of firms, 
including textile equipment 
and a company. H. J. 


Paint Co.., 
Internationa! 
St. Boniface. 
Zenith Machine 


coal 


134 


The store has set up 
in departments including 
kitchen and household sec- 
tions. 


Hee; 


Roth buy u, Miel . 


[Sam s 


Chet and 
Hardware has 
sold by Chet and Sam Usiak 
to Edwin and Dale Sikkenga. 
The store will be known as 
the Rothbury Hardware and 
Farm Supply. 


peen 


Edwin was 
sociated with 
Hardware. 


as- 


Muskegon 


formerly 
the 


olo. — W. 
held a grand 
recently to cele- 
remodeling of the 
Remodeling operations 
began two months ago when 
the portion of the building 
occupied by another firm 
vacated. 


Granby, ¢ 
Wright, Inc.., 
reopening 
brate 


store. 


was 
Door prizes consisting of a 
portable electric 
percolator and electric corn 
popper were given away. 


barbecue, 


York, Pa.—Paules Hard- 
ware, Inc., has remodeled its 
toy department at the rear 
of the housewares section of 
the store. A wall 
trance archway were re- 
moved, making the de- 
partment part of open 
General 


and en- 


toy 
the 
offices are at 
the rear of the toy depart- 
ment. Sales increased im- 
mediately when the depart- 
ment part of the 
store display area. 


room. 


became 
yeneral 


Sobiloff is president and 
chairman of the board of 
Ambrook. 
Marshall-Wells 
that the 
planned no changes in 
company's operations. Mr. 
Sobiloff was not available 
for comment on his plans. 


officials 
new owners 


the 


said 


Kramer Mfg. Appoints 
General Manager 
Keller 


Charles C 
appoint d } manaye} 
of Kramer ‘@ Co. §& 


Fk rancisc: 


= oF 
ati 


He is a member f ti 


Cl Oi rié 
American Hardware Manu 


facturers Association and 
vice president of the Far 


‘ 
Equipment Institute. 


Russell Procter New 
Belknap President 
(Continued from page 1238 
and was appointed assistant 
buyer of housewares in 1940. 
Dara E. 


president, treasurer and ge! 


Cross, Sr.. vice- 


eral credit manager, with 5' 
years with the com 
pany retired. Howeve. 
ne will continue as a direct 
serl Boyd 
vice-president and treasure! 
and Mark B. Davis was made 
vice-president 


service 
has 


Was 


‘ 
appointed 


and rere ral 


Dara E. Cross, 5Sr., 
tired after 50 years 


Belknap 


who re- 


with 


Dara E. 


managing 


Cross, Jr., 
buyer 


credit 
joined Belknap In 
Mr. Davis joined 
pany in 1923. 

B. Price, Jr., was 
r for Ten- 
Missis- 
h Bel- 


salesman 


Mr. Boyd 
1924 


the 


manager. 
and 
com- 


Charles 
named sales direct 
nessee, Alabama and 
sippi. He started 
knap in 1946 as a 
and successively made 


sporting goods buyer, direc- 


with 
was 
tor and, this 
treasurer. 
Joh H. 
traveled in the 


territory, 


year, assistant 
Anderson, who 
Tupelo, Miss., 
Mr. Price 


as sporting ro is buvel He 


suc ‘eeds 


with the company ir 
E. Buschmeyer, 
tarted with Belknap in 1920, 


Was named special sales man- 
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s 
Mark Bb 


vice president and general 


Davis. named 


credit manager 


Berl Boyd, made vice-pres 


ident and treasurer 


the carload dept. 
H. Burnett. 
in charge of 


sales 
Vir- 
ginia, North and South Caro- 
la, F and 
and a director, Was e 
di nt. 
Bottorft’s 
after 48 


leadership in 


lorida Georgi 
lected a 
yice-pre 


Mr. 


CUOTHCS 


retirement 
years of 
the hardware 
which were as 
t of Belknap. Count- 
and 


trade, 25 of 
preside! 
less civie business 
awards have 
Mr. Bottorff. 

Mr. 


dent. started with 


peen given t 


Procter, the new presi- 


> ll. > 
eiknap 1n 
Late 


‘ - , 
1925 as an order clerk. 


’ 


‘Claity 


ana tnen as a 


ne se} ved 
man 


sales- 
regular 
working out of 
Texas. He was 
made buys r of sporting goods 
in 1945 and was elected a 
director in 1947. In 1950 he 
elected vice-president 
and in 1951, 


and managing buyer. 


? 
Saiesman 


Sherman, 


Was 


vice-pl esident 


R. Harrison To Head 
Reeves Steel Sales 


Ray G. Harrison has been 
made vice president in charge 
and Thomas A 
assistant sales man- 
ager of Reeves Steel and Mfg. 
Co., Dover. Ohio. 


o! Ssaies. 


Res Ve i 


23, 1955 
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A report 
in pictures 
of events 

in the trade 








A“ 


At the Lebanon County. Pennsylvania Home Show which was held 
recently, bE Hi Cerhart & Son, local lumber, tuel and hardware 
dealer, won third prize for its exhibit featuring Black and Decker: 
power tools. Standine around the demonstration table are left to 
right E H Gerhart (,eorge Krause, president of K rause Hardware. 


: 4 > > ) > 
D J Bartelme. Pre 51 a lo« al wholesaler and Dave Rolston. Bla: h . Decker sales repre 
dent ot the \ sso: ated 


Pot and Kettle Clubs of 


America, accepts gavel 































sentative. 


from John Stratton, Oe 
attle Club president, at 
a recent meeting in the 
Northwest city during 
Mr. Bartelmes tcur of 
the nine regional Pot 
and Kettle Clubs \lso 
welcoming him to the 
Seattle Club activities 
planned in his honor, 
are left to right V ic 
P rite hett, treasurer of 
the Seattle Club Ed 
Pewters, first vice-presi 
dent: Jim Cummings, a 
past national president: 
Mr Barte Ime Phil 
Smith, 1954 national 
president Mi: Stratton 
and led Ericksen, secre 
tary 


. « 


/ 







Rawlplug managers and personnel from the Lake Erie dis- Staskus, Cleveland; G. Staskus, Cleveland; R. Teely, Detroit 
trict met recently in Cleveland, tor 3 days with company K. Perry, Charleston: H. Scheible. Louisville lL ofe én Right 
officials to discuss a modernized jobber policy as well as ttom row: W. Tucker, Detroit; P 

future sales training and packaging plans. Left to Right, tor N. Macdonald. Asst. Sales Mer i B 


sirmingham, Detroit 
}? 
oOwers president 


row: | R. Prather, Cincinnati; ¢ |. Bell, Pittsburgh: E \. |. McEwan. sales mer W. F. Stallman. Buffalo 
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Gross National Product Continues at Peak Pace: 
Consumers Still Making Use of Short Credit 


The nation’s business activity 
still is “forging ahead,” the Com- 
merce Dept. reports in the May 
issue of its “Survey of Current 
Business.” 

Newest strong points in the 
boom, it points out, are more or- 
ders for factory equipment, greater 
activity in non-residential as well 
as residential building, and a “mod- 
erate tendency” toward larger in- 
ventories. 

The Gross National Product, 
which reached a record annual rate 
of $370 billion in the 1955 first 
quarter, still maintains its peak 
pace in the second quarter. 

It notes that consumer spending 
has been a consistent strong fac- 
tor since the autumn of 1954 when 
business began its climb out of the 
1953-54 mild recession. 

Retail store sales rose to $15.2 
billion during April, according to 
the report which says “consumers 
are still making use of short-term 
and irtermediate-term credit.” 

The government report states 
that manufacturers received sub- 
stantial] increases in new orders in 
March and that their sales were 
substantially higher. These in- 
creases showed up especially in 
durable goods industries. 


Factory Employment In 
April Over March Level 

Factory employment in April 
spurted above March levels for the 
first time in five years, reports the 
Commerce and Labor Departments 
in a joint study. 

Booming business in auto, steel 
and machinery manufacturing ac- 
counted for the upswing. 

The report shows that 40,000 
more workers held factory jobs as 
total employment in the United 


136 


States shot up by 1.208 million in 
the month ending in early April. 
The jump to the 61.685 million total 
was the biggest for the month 
since 1946. 

Unemployment fell by 200,000 
to reach 2.962 million, according to 
the survey, despite a rise of almost 
1 million in the overall labor force. 


Toastmaster Continuing 
Fair Trade Policies 


Toastmaster Products Div., Mc- 
Graw Electric Co., is continuing 
its enforcement of fair trade agree- 
ments at retail and wholesale levels. 

Speaking before a meeting of 
division managers at Chicago, 
W. E. O’Brien, vice-president of 
Toastmaster, also told the group 
that the company would continue 
its consumer education programs 
on fair trade. 

Discussing the fair trade situa- 
tion, he declared: 

“Contrary to popular belief, fair 
trade is as strong as at any time 
since its passage by an overwhelm- 
ing majority of both houses of con- 
gress... 

“Fair trade has been declared 
constitutional by supreme courts 
in 14 states—including many of the 
largest and commercially most im- 
portant in the country. Fair trade 
also is in force in 19 other states.” 

This record, Mr. O’Brien ex- 
plained, compared to one supreme 
court ruling against fair trade— 
Nebraska—and four decisions 
against one part of the law—in 
four states—leaves little doubt 
about the strength of fair trade in 
most parts of the country. 

The meeting of Toastmaster 
division managers was held in con- 
junction with the convention of the 
National Association of Electrica! 
Distributors 


Public and Private Debt 
$606 Billion in 1954 


(Continued from page 14) 
federal debt, with state and local 
government debt making up the re- 
mainder. 

Private mortgage debt rose by 
$1 billion last year. At the end of 
1954 the total was nearly $95 bil- 
lion. 

Consumer instalment credit out- 
standing million 
during April to an estimated $25,- 
513 million at the month end. The 
rise compares with increases of 
$45 million and $397 million, re- 
spectively, in April of 1954 and 


1953 


increased $539 


Hardware Wholesalers’ 
Sales Drop 4% in April 

Sales by hardware wholesalers 
in April were 4 pct above those of 
April, 1954, and 4 pet under those 
of March, 1955, the Department of 
Commerce reports. 

All geographic areas in the re- 
port had better sales volume in 
April over a year ago, and all re- 
ported declines over March of this 
year. 

Sales in the four months ended 
with April were 5 pct above the 
same 1954 months. 

Inventory at the end of April, at 
cost, was up 3 pet over April, 1954, 
and 1 pet down over March, 1955. 

Stock-sales ratios were April, 
1955, 251: April, 1954, 264; and 
March, 1955, 244. 


Montgomery Ward Sales 
Higher Than Last Year's 

Montgomery Ward & Co. reports 
that sales and earnings for the 3 
months ended April 30, first quar- 
ter of its fiscal year, showed gains 
over last year’s comparable period. 

Sales of $200 million compare 
with $189 million in the 1954 first 
quarter. Earnings climbed to $5.1 
million from $4.9 million. 


Gas Heater Shipments 
Reach Record High 


Shipments of automatic gas 
water heaters for the first four 
months of this year totaled 962,500 
units for a record high, reports the 
Gas Appliance Manufacturers 
Assn. 
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In the short space of 2 years, over 1000 No. 4 series of 4 
KEIL Key Duplicating Machines have been sold andare 74 
in constant and profitable use by satisfied ereesnee yf KEIL 


This Low Priced-Precision Machine will cut F AOCK CO. 


accurate duplicate cylinder and automotive / 


. , Inc. 
keys. A KEIL No. 4 or 4% will start paying Ps Peet 
for itself, the day you start using it. , _— 

a Please send complete 


, information about your 





Ask Your Jobber, or — 
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ASK YOUR JOBBER 
FOR NEW 4 PIECE 
RAPID SALAD SET 


WITH 


GLASS BAKE DISH 


For Your Gift Department 


























PACKED IN 
GIFT BOX 


4 PIECE SET 
SLICES SHREDS. GRATES 


we 


BLUFFTON SLAW CUTTER CO. 
BLUFFTON, OHIO 


SLICE - SERVE 
300) | Se) ma aele) 
ALL IN ONE DISH 


























with this TRANSPARENT 


“PJ A 


@ EYE-APPEALING 
© BUY-APPEALING 
® PREPRICED 2 FOR 15¢ 





Step up unit sales with the self-serv- 
ice “Can't-Miss” 2 PAC. This con- 
venient, transparent package is a 
proven, “sure-fire” traffic stopper. 


McGILL METAL PRODUCTS CO. 
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*2,000 Window Display Contest for Hardware 
Dealers Announced by Consumer Magazine 


A trim-a-window contest open to 
retail hardware stores across the 
country has been announced by 
Popular Mechanics Magazine, Chi- 
Cayo. 

Cash prizes totaling more than 
$2,000 will be awarded for the win- 
dow display having the most origi- 
nality and sales appeal. The store 
must use material furnished by 
Popular Mechanics and feature 
products advertised in it. 
$750 ; 
5900; third, $250; fourth, $100; 
fifth to eleventh, $50 each; eleventh 
to thirtieth, $10 each, and thirty- 
first to fiftieth, one year subscrip- 
tion to the magazine. 

Only the first 2000 entries re- 


ceived will be accepted. 


First prize is second. 


Entrants 
may supplement display materials 
furnished by Popular Mechanics 
with other window trimmings pro- 
viding they do not contain adver- 
tising. The displays must be on 
view sometime during August. 

Dealers must send a 5 x 7 In. or 
larger photograph of the windov 
display along with an entry form 
contained in the magazine display 
kit. Entries must be in by Sep- 
tember 15, 1955. 


Records Tell Buyers 
How to Install Tile 


Armstrong Corp., Lancaster, Pa., 
has put do-it-yourself instructions 
on records to promote its new Ex- 
cellon tile product through hard- 
ware stores 

The records, produced by Gotham 
Recording Corp., New York, are 
listributed in place of printed book- 
lets with orders of the Armstrong 
product. Purpose is to help home 
owners work with the material step 
by step while listening to the rec- 
ords. More than 200,000 records 
have been produced for Armstrong. 


3M Changes Name of 
Sandpaper Package 


Minnesota Mining and Mfg. Co., 
St. Paul, has changed the name of 
its “3M” brand household pack of 
1% x 5 in. sheets of flint and wa- 
terproof sandpaper to “Scotch” 
brand household pack. 

The product is aligned namewise 


home 
products, such as cellophane tape 


and masking tape. 


with the company’s other 


Packaging has been redesigned 
for the sandpaper pack, and for the 
3M emery pack and the Wetordry 


garnet pack. 


Department Store Sales 
Up 8% Over Last Year 


Department store sales in the 
United States for the week ended 
May 21 ran 8 pet ahead of the like 
1954 week, reports the Federal Re- 
serve Board. 

A detailed breakdown of store 
sales follows: 


Sears, Roebuck Sales 
Show 10°% Price Cuts 


The midsummer sales catalog of 
Sears, Roebuck & Co. shows price 

its averaging 10 pct on some 4500 
items ranging from power mowers 
to deck chairs. 

A year ago, the sales reductions 
from the regular spring-summer 
hook averaged y pct. 

Sears advertises its lowest prices 
in history on home food freezers. 
An 11.4 cubic foot upright model 
which sold for $284.50 last fall is 


‘ 


} , "> 3, 
listed at ae 


> ” 
Business Failures Steady 
Commercial and industrial falil- 
ires in the week ended June 2, 
totaled 203 as against 205 in the 
prior week, reports Dun & Brad- 


street. 


Two Fair Trade Cases 
Bissell Carpet Sweeper Co., 
Grand Rapids, Mich., has entered 
a court consent judgment against 
Gordon’s Floor Coverings, New 
Rochelle, N. Y., to restrain the 
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SHELTON america's 


FASTEST SELLING. ..MOST 
COMPLETE LINE OF 


PROFIT MAKERS 


Ape 






















TAPER PINS 


Complete stock, all sizes #7/0 through #14. 
Special sizes to order 
Milled or Centerless Ground (Precision Type). 
Made to accurate tolerances. 











PROVEN 
SHOPPER STOPPERS 


= Also Stanho Toper Pins made from selected 
es screw stock, Monel, Brass, Aluminum 
meee or other metals. Clean bright finish 
=) —prompt shipments. 





Write for 
description 


and prices. 


IN HANDY ATTRACTIVE 
VISIBLE TUBES 








YEAR ‘ROUND 


Architects and ~(CHICAGO)— é VOLUME BUILDERS 
Builders Specify SPRING HINGES CUSHION HEAD 


THUMB TACKS 


UPHOLSTERY 
NAILS 


ON BLOCKS 










WRITE TODAY! 
FOR INFORMATION ABOUT 
FREE WIRE RACK DEALS 


@ Modern Factories 

@ Office Buildings 

@ County, State and 
Federal Buildings 

@ Ships of Our Navy 


And the New Luxury Liner 
S.S. United States 























Every year more and more Architects 
and Builders are specifying Chicago 
Spring Hinges because they are care- 
fully designed with many superior 


features. They are smart looking and NEW 


streamlined to harmonize with moderr 


Type BU2001 architectural requirements. 3 TUBE KIT 


“Triplex “Spring Hinges of Quality” | 4 supe ripe 


Chicago Spring Hinae Co. lll 


1500 CARROLL AVE., CHICAGO 7 ILL. § SHELTON TACK CO., Shelton Conn. 
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USE THE 


New Te 


SELF SERVICE ISLAND COUNTER 
Both cides attractively display 
complete DAISY Line—everything 
for the home in rubber. Write for 
Special No. 1800 Island Counter 
Display Deal. 


SCHACHT RUBBER MFG. CO. 
Dept. A, Huntington, Ind. 


Put your tinger on targer profits 


- MARVEL 


LIGHT BULBS 


GUARANTEED TO BURN 


Test « checked 
\e our own lab- 
erateries daily ; } 
te maeleteaia 

thelr highest 

standards 


Tests conduct. 
ed periodically 
by independent 
faberato- 
ries substantiate 
reeord of 2000 
hewrs .. 


“est twice as long’ This powerful sales mes- 
soge mokes Marvel Light Bulbs o new “impulse 
item" for you doubles your light bulb sales 

brings in new soles with 25% more profit 

- On every sole. Morvel Light Bulbs offrect sew 
cusfomers .. . creete new store froffic . . . give 
your cusfomers more for the money ... you moke 
more money on ecch sole. 

Send for Price List and Special Offer. 


MARVEL LAMP CO. 


307 Newerk S*t., Hoboken, N. J. 
America's Oldest independent Lemp Compony 
Hew York Representative: JACK SEGAL WHitehell 3-8773 
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store from selling Bissell trade- 
marked products at less than es- 
tablished fair trade prices. 

3issell was also granted a per- 
manent consent judgment against 
Queens Dept. Store, Hoboken, 
N. J., restraining the store from 
selling trade-marked products be- 
low established fair trade prices. 


Consumer Mailers 


New Wholesalers’ Aids 


for Dealers’ Use 


Newspaper Broadside 
Scheduled in Fall 
A new four-color 


broadside will be available to con- 


newspaper 


sumers in the early part of October. 

Prepared by Meyer Merchandis- 
ing Service, Inc., 400 N. Wells St.., 
Chicago 10, these broadsides will 
be distributed by W. W. 
Hardware Co., Watertown, 
Fulton, Mehring & 
York, Pa.; 
Colo. ; Kelley-How-Thomson 
Duluth, Minn.; Luthe Hardware 
Des Moines, lowa; C. M. Mc- 
Clung & Co., Knoxville, Tenn.; 
Oklahoma Hardware Co., Okla- 
homa City, Okla.; John Pritzlaff 
Hardware Co., Milwaukee, Wis.; 
Smith-Woodwell, Inc., Cannons- 
Pa.: C. F. Wolfertz & Co., 
Pa. 


Conde 
ie & 
Hauser Co., 
Denver, 


Hassco, Inc.. 


Ye 


Co.. 


burg, 
Allentown, 


Toy and Gift Catalog 
American Hardware Supply Co., 
wholesaler of Pittsburgh, has just 
issued its new toy and gift catalog. 
It will consist of 24 pages of toys 


and eight pages of gifts. The cata- 
log will be distributed through the 
five state area served by the firm. 





with 


Stainless 
DOOR-EASE° 


STICK LUBRICANT 


Nationally advertised 15c sell- 
er, comes 12 in display box 
Hundreds of uses in home and 
shop. Also large 39c seller in 
metal container, packed 6 in 


display box 
PRODUCTS 


as? LOCK-EASE Graphited Lox 
“Drop or Str ‘-— 


im 4-o7z L ear 
AMERICAN Driplk Oil : 





American Crease Stick Co. 
Muskegon, Michigan 











MALE 


Roofing 
Siding 
Lead 
Head 


Screw 








{= 


Add ddd ddd ke 


Flooring 


Underlay- 
ment 


Pallet 


sll bee 


Drywall Ring Shank 


Write 
for Samples 


W. H. MAZE COMPANY 


PERU, ILLINOIS 
EST. 1848 





“Producers of better nails 
for the better application 
of siding and roofing" 
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mew ! 


magnetic § now! Save = 
. power Shipping Cos € 
latch Te oRDER STEEL — a 


RURAL MAILBO 


>, pawsco: 
only 29¢ lit a pAY ONE FREIGHT CHARGE ON 


T 
YOUR JR ASSORTED SHIPMEN 








MOST POWERFUL 
YET LOWEST PRICED 




















¢ Unconditionally quaranteed 

* Powerful 10 Ib. holding force keeps screen, sliding, closet 
and every type of cabinet or locker door in home, plant, office 
or store firmly closed even if warped or sagging. 


¢ Fast, foolproof patented (pending) self-aligning installation. 
¢ Exclusive pivot-cushion action 


¢ Lasts indefinitely—no working parts to get out of order 


Write for full details today. 


HEPPNER sates company 


Round Lake, Illinois 


SPECIALISTS IN MAGNETIC DEVICES 


Se —S 


Fawsco now makes BOTH aluminum and steel rural 
—~. MauDdeoxe Order borh “ne ae ight aluminum and 
r he VY j (-res fant heet steel] be XxCS at one timc. 


7 1rom one : irce. Okt CTS Proce Cqd WItnin t ri 










No. 1 ALUMINUM RURAL No. | STEEL RURAL 
MAILBOX MAILBOX 
Re as aeeee aa 18 and 20 govge aluminum 20 and 22 qauvae steel 
Packed individually or 6 to Packed individually or 6 to 








a cart Shipping wt.: EACH a carton Shipping wt. EACH 
WRIGHTWELD Ste Pes — 6 tbe. 8 on. 


+ 1 SIZES: Length 18-15/16"; Width 6-1/4"; Height 8.13/16” 
HARDWARE CLOTH NO. 2 SIZE STEEL AND ALUMINUM 

This flat wire welded selvage marks a major advance —— a coe 
SOON. INQUIRE NOW FOR FUTURE 
DELIVERY 






ment in this commodity. Precision woven fabric utilizing 
hard drawn wire in place of the customary annealeu 


‘ wire gives added strength, rigidity and uniformity of ~ AB YS ® ER 












meshes. By Wright’s new weaving process the flat wire Fe 
selvages are tightly welded to each filler wire, resulting BB FAWSCO MFG. DIVISION HA-6-55 
; Cuychoga Falls, Ohic ~ 
in even, accurate width. Heavily galvanized after weaving. ee . 
P ig Please send me prices on rural mailboxes & 
sans x 
a 
ADDRESS 4 
~ CiTy STATE - 
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METAL FLOATS 


Engineered To Your Specifications 





B-272 
F al Cyl cal 'me 














wm stock in diameters of 3” 


eet -S 2 8 » ‘for Ea 
a s tanks and pressures of 25. 50, 100 
anc 15C th. Floats in special sizes 


anc pressures— 


METAL FLOAT catalog 


Float Manufacturers Engineers 
Metal Fabricaters Coppersmiths 
Bronze Founders 


ARTHUR i DEPT. HA 





ARRIS & co. 


@ 210-218 North Aberdeen $1., Chicago 7, I! 














Promotions 


Manufacturers’ New Merchandising Plans 








@ Made of copper, piaim steel, copper 

plated steel, stainless steel, KA-2SM0. 
aiuminum, brass, mone!l. pure nicke! 

| Admiralty and Everdur or any suitable 

| metal for open tank and al! pressures 
SD, @ Seamless copper bal! floats carries 


@ Seamiess copper bali feats carried 
and 150 ib. Floats im special sizes 
@® MADE TO ORDER. Stainiess steei 
ball flosts larger than 12” diameter 
car be made wp specially. Write to 








THE LAST.WORD IN 
WIRE PRODUCTS 






STOVE PIPE WIRE 


ASSORTMENT 








STRANDED 
AND SOLID 








BRASS, COPPER, 
DARK, TINNED, 
GALVANIZED 
COILS AND SPOOLS 
1 OZ. TO 20 LB. 
PACKAGES 





BRAIDED 





COIL AND SPOOL 


CLOTHES LINE WIRE 


PICTURE WIRE 





STRANDED 
AERIAL WIRE 
RADIO 
ACCESSORIES 





SOLD THRU JOBBERS ONLY 
SEE YOURS FOR PARTICULARS 


wit # 7 eee ee oe. ae 


DAxcuor 


wens CORPORATION 


ama ay? 
LOR LAND ’ 
































SOLDER AND PASTE 








New Wooster Rubber 
Merchandising Fixture 

A new store merchandising fix- 
ture adaptable for five types of dis- 
play is now being distributed na- 
tionally by the Wooster Rubber 

Wooster, O. 

The new fixture, which sells for 

$15 and ships at 62 lb, provides 30 








pct more display area than a previ- 
ous model using the same space. 

The company plans to drop ship 
the fixture to retailers, freight pre- 
paid. Unit has oatmeal finish and 
black iron legs. 


DeWalt Issues Folder 
For Dealer Mailing 


Industrial and homeshop wood- 
working machinery dealers of De- 
Walt, Inc., Lancaster, Pa., may ob- 
tain a two-color self-mailer pro- 
motion sheet with space for dealer 
imprint. 

The mailer folds to 3°%4 x 8! 
in. and is sealed and ready for ad- 
dressing. 

The mailer is a companion piece 
to the booklet, “New Ways to Make 
Mone y on Your C utting Jobs.” 

The mailer covers the entire line 

DeWalt radial arm woodwork- 
ing machines. 


Paint and Appliance 
Tie-In Promotion 

An oversize, four-page, multi- 
color brochure, featuring the new 
Horn “Colorage” alkyd paints and 
aimed at both dealers and con- 





sumers, is being provided to dis- 
tributors and dealers of both the 
A. C. Horn Co., Div. of Sun Chem- 
cal Corp., Long Island City, N. Y., 
and Genera! Electric Co. 

Last month Horn and G-E joined 
forces to market Horn’s Colorage 
in five colors that match shades 
chosen for the new G-E line of col- 
ored kitchen appliances. 

A pocket inside the brochure car- 
ries four items: a three-foot multi- 
color window streamer, paint 
sample color deck of 15 chips, 
color reprint of Horn ad appearing 
in the May issues of House &€& 
Home, and House Beautiful, and a 
reprint of 
Today,” that appeared in House & 
Home and Life last December. 


“Tomorrow's Kitchen 


Milwaukee Tool Offer 


Milwaukee Tool and Equipment 
Co., Milwaukee, will offer its model 
803 vise at $8.95 retail instead of 
the usual $10.60 from August 15 
to October 15. The promotion is 
designed to encourage volume sales 
for dealers selling to do-it-yourself 
hobbvists. 


Vacuum Ware Assortment 

A new Vacuum Ware Depart- 
ment Wire Rack has just been an- 
nounced to the wholesale trade by 


THERMOS Icv-HOT 





the American Thermos Bottle Co.. 
Norwich, Conn. The display rack 
supplied free to the dealer with 





HARDWARE AGE, JUNE 23, 1955 

























oA 


KEYS and PINS 


tor Hardware and Mill Suppliers 


Boxed: individual Sizes OF Assorts. 













Gillen Groove Pins 
Round Pin Stock 


Square & Flat Key Stock 


Taper Pins 
Woodruff Keys 
Gib Head Keys 


Write for Price & Discount Schedule 


John Gillen Company 


2574 S$. 50th Ave., Cicero 50, Ill. 










d 

Standard Hardened an 

PRECISION GROUND 
DOWEL PINS 

Packaged 10-20 100 to box 





















~ < 











Looking for New Merchandise? 


There's still lots of new merchandise being introduced to retail hardware markets. Keep posted on new mer- 


chandise by reading ‘What's New," which appears in every issue on page !2. During each month HARDWARE 
AGE brings you more listings of new merchandise than any other hardware magazine. 


HARDWARE AGE 100 East 42nd Street New York 17, N. Y. 


GRIPPER cuips| | UALITY—VALUE 


Keep Things in Place CA bw Dy.’ K 


* B. .ght nickel finish * Need no adjusting 
* No jutting points * Retail for 10¢ in East 
* Double spring for greater holding power TV TRAYS, LAUNDRY CARTS. LAP TRAYS 


° Large size (rips 34” to 1%” diameter CLOTHESLINE PROPS, SPECTATOR SEATS. 
* Small size grips 14” to 7%” diameter REACH-HI STOOLS 


GIBSON GOGD TOOLS, INC., SIDNEY 3, N. Y. Reading, Pa. @ La Porte, Ind. @ Colton, Calif. 





































































_ 


MARSHALLTOWN TROWEL COMPANY + MARSHALLTOWN, IOWA 
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How Wire Can 
Save Your Time 


Strong, accurate wire forms by 
Brooks often save hours of casting, 
machining, assembling. They can 
be rigid or springy, round or flat, 
and come to you with threads, 
holes, collars, inserts—ready to use. 
Let us look over your problem! 
No obligation, of course. 


M. §. Brooks & Sons, Inc., Chester. Conn. 


Since 1848 


BROGKS i HOGKS 


—< 


CHECK VALVES 


METAL 
POPPET 


CAN'T 
STICK! 


oe 
CAN’T 
LEAK! 


FOR RUGGED SERVICE 


Here's an all-position Check Valve 
for rugged service for cold or 
hot water or steam. It's sensitive in 
operation, and the flexible mer>l 
poppet can't leak or stick. 200 Ibs. 
pressure. Made in seven sizes. Write 


today for Bulletin 302, 
Order from your Jobber 


Dis Oe 22 een. £0868 ti oe o INC 
, WAYNE nN ANA 


the purchase of a $50.00 assort- 
ment of Thermos and Icy-Hot mer- 
chandise through his wholesaler. 


Disston Selling Program 
To Stress National Ads 


A merchandising 
bracing the biggest advertising 
campaign in the company’s history, 
Henry Dis- 
ston & Sons, Inc., Philadelphia. The 
goal of the program is to aid deal- 
ers make more money selling Dis- 


program elm- 


is being sponsored by 


ston products. 

Called the pro- 
gram, it includes national advertis- 
ing in Honv 
(‘ra fisman, Be fter Home 8, Saturday 
Evening Post, etc. It will cover hack 


“Edge-ucator” 


Popular Me chanics. 


saws, hand saws and garden tools. 
Dealer tie-ins are available 
through a mall 
pieces, an assortment of newspaper 
mats, TV scripts and 
store identification material. A kii 
describing all the 


series of direct 


radio and 


this 


plan is in the hands of wholesalers. 


phases of 


DuPont Film Describes 
Aerosol Product Uses 

How 
household and industrial chores is 
outlined in a Du Pont Co. 13%- 
minute animated color film recent- 
ly released. Du Kinetic 
Chemicals Div. announced that the 


aerosol products’ ease 


Pont’s 
movie is suitable for showing to 
civic, business and educational 
Zroups. 

“The Spray’s the Thing” is the 
title of the film, which is in black- 
and-white and color TV. The movie 
describes the development, opera- 
tion and uses of self-spraying 
packages. 

The film is available to dealers 
on a free loan or purchase basis 
from Du Pont’s Kinetic Chemicals 


Div., Wilmington 98, Del. 


Arrow Metal Reduces 
Prices on Jig Saw 

Arrow Metal Products Co., New 
York, has reduced the price on its 
No. 500 Arco Jig-Saw from $10.95 
to $8.95. The reduction was made 
possible due to volume orders and 
production economies. 

The suggested Canadian retail 
price has been reduced from $12.95 


to $10.75. 


EDGERS—ROTARY HOE 


+} Edgemaster Wt 2'4 Ibs $2.75 
=2 Edgemaster Wt 2'2 Ibs 3.00 
=3 Edgemaster Wt 2°, Ibs 3.50 

Rotary Hoe Wt 2'4 Ibs 35.00 


COCHRAN 


TRADE MARE 
FOWLER CALIF, 





“EDUCATIONAL TOYS 
and HOBBY KITS 


for boys and girls from 1 to 16 and up 
Woodburning Sets, Metal Tapping Sets, Too 
Chests Boot Builder Sets, Toy Lawnmowers 
High Chairs, Step-Up 
Pull Toys, Push Toys 
Decorating Sets, Work 
Cookstoves and acces 


SEND FOR FREE CATALOG 
AMERICAN TOY & FURNITURE CO., INC. 


6130 North Clark St., Chicago 26, Ili. 











CHROME 
BRASS PIPES 


V/g"' to 4° sizes 


BRASS TUBING 
Ye", 1Y4"", 136", 1" O.D. 


PITTSBURGH NIPPLE WORKS, Inc. 
1455 Spring Garden Ave., Pittsburgh 12 2. 














Changes 


New products and 


new trade names are 
constantly being 
added to the listings 
for the next Directory 
Number of HARD- 
WARE AGE. 


Therefore, if you do 
not find in the current 
issue of the Directory 
Number the product 
you are interested in, 
write to the “Who 
Makes It’ Editor. He'll 
be glad to serve you. 


HARDWARE AGE 


100 E. 42nd St., New York 17, N. Y. 
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3, Pressure Pa/ % TAPLIN EGG BEATERS 
> helps sell paint 


<9 






Whenever you sell paint, 
show this new Pressure Pal 
belt-drive paint sprayer . 

ready to use except for mo- 














Efficient in operation. 































... high value... low 
mt be . Pressure Pal will ¢ Durable construction. 
PRESSURE PAL increase your paint sales | 
because your customers can spray four to six times e Smart styling. 
faster than they can brush... easier and better. For 


many do-it-yourself jobs such as finishing floors, Nine models in the 
walls, ceilings; painting concrete, fences, garden 
and house furniture; insecticide spraying; fumi- 
gating, etc. Today’s biggest buy among low price 
paint sprayers! ® Pressure Pal has two important 
features recommended by POPULAR MECHAN- 
ICS how-to-paint book; piston type; and pressure- 
teed, internal mix, bleeder-type spray gun. ®° Na- 
tionally advertised! © Write, naming your jobber, 
tor price on Pressure Pal and the Complete Line. 
THE CAMPBELL-HAUSFELD CO., 215 Rail- 


road Avenue, Harrison. Ohio. 


CAMPBELL-HAUSFELD 
Portable Compressors. 









popular price range 


—all good values. 















Booth 1208 
Atlantic City 


THE TAPLIN MANUFACTURING co. 
, 78 NEW BRITAIN, CONN. 


e 44% more power SEE YOUR WHOLESALER FOR 
e Streamlined design 


e Twice the torque ()) Black & Decker 


Advertised in LIFE PORTABLE ELECTRIC TOOLS 


<i) iiice 
SLIDING DOOR HARDWARE 


#5916 DOOR SET—A bracket and hanger set 
with all components (less track) in one package. 
For doors up to 300 Ibs., 1%" thick. 

For catalog, write Sales and Engineering, 56 
Sterling Street, Clinton, Mass. 














Multiply sales sell chisels by the set 
_ in rolls, fiberboord boxes, wood cases. 
a, COBURN PRODUCTS 
Write for free GREENLEE - ~ _ , “ wise P 
« Hand Tool Catalog No. 35-H 





GREENLEE TOOL CO., 1813 HERBERT AVE., ROCKFORD, ILL. 2734 


Ay J i l | WORLD’S FINEST STOVE and 


ALL-PURPOSE UTILITY MATS 
ARISTO-MATS pamiiste= 
) Te Greater Volume! Bigger Profits! 


See Your Jobber or Write For Your Nearest Distributor ARISTO-MAT CO., 1718 E. 75th Street, Chicago 49 
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Classified Opportunities Section 





Help Wanted, Accounts Wanted 
Business Opportunities 
Representatives Wanted, etc. 


Set solid, maximum 50 words $5.00 
Eoch additional word id 
Positions Wanted 
{Specia! Rate) set solid, maximum 
$0 words $2.00 
Each additional! word At 


Allow Seven Words for Keyed Address 
or Your Address 





BOXED DISPLAY AD RATES 
$8.00 per column inch 
5°, discount allowed for 4 or more con- 
secutive insertions of Boxed Display Ads. 


“uts or special borders not accepted. 
Address your correspondence and replies to 


HARDWARE AGE 


Classified Opportunities Dept. 
100 East 42nd St., New York 17, N.Y. 


CLASSIFIED ADVERTISING RATES 


NOTE: Samples of merchandise, literature, 
catalogs, etc., will not be forwarded to box 
number ocvertisers uniass accompanied by 


sufficient postage for remailing. 
No agency commission aliowec. 


HARDWARE AGE is published every other 


Thursday. Classified forms ciose 15 days 
prior to publication date 
Remittance must accompony order in form 


of check or 
stamps 


money order, not currency ofr 











Representatives Wanted 


Representatives Wanted 





Representatives Wanted 








3 
TOP PAYING 
SALES JOBS OPEN 


Starting salary $500.00 per month, pilus trovel- 
ing expenses, an employee benefit pian leading 
nto an extrernely profitable draw against com- 
mission under which some of our men are 
grossing $15,000.00 per yeor ompony is new 
(3 yeors). smal!, and oflieble ubsidiary of 
an old porent monufacturer eeinaaie lead in 


a segment of gasoline powered equipment field 
ond is enjoying a 250% 


Territories are lorge. Trips of one 
weeks ore the rule. Product requires 
Wide discretionary powers 
policy, dealer franchises, regiona 
ang promotion are vested in 
Field training given 


WARNING 


up to $.5,900.00 
to higher paid jobs 
managers with porent compen and 
four out of five salesmen hired in 
three yeors have been unsuccessfu! 
due to lack of work or ao ‘sales person 
ality but due to ao lack of a sound under- 
standing of merchandising and the ability to 
sell TO rather than being sold BY the ex- 
tremely shrewd and experienced buyers among 
our dealers. Compony is extremely aggressive 


increase soles 


and 

demon 
to sales 
advert sing 
saiesmens hands 


two 


stration 


Aithough 
nove 


our men gross 
been promoted 


onda 
two 
as soles 
affiliates 
the pas? 
not 


and hord driving and is determined to con- 
tinue substontial soles increase through new 
products and a superior soles force. Much is 
demanded of its salesmen but in return better 
than overage earning opportunities are of- 
fered. if interested, write, giving age, experi- 
ence, previous products sold, to 


Address: Bex 650. care of HAROWARE AGE 
1 East 42nd Street. New York 17, N.Y 























MAN! ACTU RER’S AGENTS WANTED 
If yvour contacts are with building ipply, plum! 
ne supply tile. lumber & hardware trade, et« 
s< , we ‘ abi lished ine t med ‘ | nets 
| ! . years ‘ mimiss hasi« Pr 
ects tory Address Box ¢ care Har 
Wark! ‘ Fast 4 i Street New York 1/7 
= % 

STERLING HARDWARE 
REPRESENTATIVES WANTED 
Leading monufacturer of residential sliding 
door hordwore hos some territories open and 
moy moke chonges in others. Write and tel! 
what lines you represen? and territory you cover 
STERLING HARDWARE MFG. CO. 

27339 Nelson Street, Chicego [8 Illinois 

146 


SALESMEN AND REPRESENTATIVES 
44 a. : . 
\ ‘ i) cum territories a’ liabie to Sé i 
© , Z T Tat = 
ther } 
SA sup t { iss 
if 4 Pa ‘ + ie ; }? 
ts ‘ og t ; es des , Re 
i B e «4 e HARDWAR A } 
‘ 2 York 17, N. ¥ 





acturer 


PAINT BRUSH SALESMEN 


Box 615. care of HARDWARE AGE 
East 42nd Street. New York {7,. N. Y 


Address: 
100 











REPR song Sg hd Es ANTED: West-Coast 
Anutactu ' al brand hand tools want 
epre Mi llewest—South and Eastern | 

New ; territories ‘ ipable of doing mus 
nat letail work to help jobber distribution 
Addre Box ire Harpware Ace, 100 East 
nd St t. New York 17, N. Y 





PAINT SALESMEN: 


JOSEPH A. MARKELL., PRESIDENT 
PROCTOR PAINT MANUFACTURING CO 
143 WOODWORTH AVE., YONKERS, WN. Y 





A CAREER OPPORTUNITY 








LAMP Ct 
w (OY 





WANTED 


nta! —_ established territory 

chory and as with ther i eq line 
in wing states ‘Ohio ‘\adiene. iMineis, ‘Michigan 
Wisconsin, "“siienessta. lowa, Missouri, Oklahoma, Ar- 
kansas, Kansas, Virginia, North Carolina, ‘Sout Caro- 
lina, pe nt Libera 


at f tert ri wered and i rtiner 


E. F. DYER HANDLE CO., HOUSTON, 


’ 


. a hme 


MISSISSIPP: 











PAINT BRUSH 
RESENT ALI I “ 


iware, paint, umber, stor 


ACTT 


with toll 


MANU! 


ante 


TRER’S RE 


wing am 


F 


es. etc Lyx 





HARD 





MANUFACTURER'S 
REPRESENTATIVE 
HOUSEWARE SPECIALIST 


Attractive specialty item selling retail 
$13.95. No competition for quality at 
price. Non-seasonal market with outstand- 
ing record of recent expansion. Can be 
sold in volume to hardware and house- 
ware distributors, chains, and dept. 
stores. Protected territory with liberal 
commission. Please give details of present 
lines and area covered. 


Address Box 627. care of HARDWARE AGE 
100 East 42nd Street, New York {7, N. Y. 











Plumbing Brass Fixtures in Cast ‘Br 


REPRESENTATIVES WANTED F scangae ished 


(ate and Check Valves 
neg Te ; 

“T are } i. Kar sas, \}} i ma, 
Minnesota and lowa We lesire Com 
t with a f wil 
care Harpware AGE. 10! 
‘ af "i, . Y 





QUALITY CHROME 
BATHROOM ACCESSORIES 


turer selling nationally the di 

plumbing supply. tile. floe 
ng. builders hardware and lum! 
New Eng and States t 


rrengemet » an 


Mar it a 


hardw are 


strit 


AZETeSSiIVe Sale 
hand ng ar , nes 
Address: Box 622. care of HARDWARE AGE 
100 East 42nd Street. New York 17. N. Y 











nz to 


iware 
rawing 

care 
Street. New York 





EXPERIENCED SALESMEN 


with following among 
housefurnishings stores, 
bronded line of 
hondied os a side 
Choice territories open 
Address Box 632. care of HARDWARE ges 
100 East 42nd Street. New York |7. N 


retail hardwore 
to sell the most 
deg furnishings 

ne. Libero 


and 
popular 
on be 
commission 











HARDWARE AGE, JUNE 23, 1955 

















Classified O 












portunities Section 





Representatives Wanted 


Accounts Wanted 


Accounts Wanted 








Large Midwest Manufacturer 
two top-notch salesmen to call on the Hard- 
ware and Garden Supply Trade 

enced and we 


qualified men need apply 


Addre <¢ B x §47 care 
100 East 42nd Street. New York 17, N. Y 


f HARDWARE AGE 





wants to employ 


Only experi- 














REPRESENTATIVES 


‘s invit Write ANCO Corporation, 7 Wood 
Street, Pittsburgh 22. Fa. 














S ALES M E N 


Calling on hardware stores, 
wholesale 


lighter-fluid. 
Write NEWO SALES 


retail of 
distribute top quelity charcoal 


695 West 63 Street, Downers Grove, Illinois 
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HARDWARI 
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| > 
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~ A] } Vi 
tal 
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HOW'S YOUR REPRESENTATION 
IN THE PHILADELPHIA AREA? 


, 


re ~# 


‘ | ; ' 


with MERI 


Address: Box 537, care of HARDWARE AGE 
100 East 42nd Street. New York {7. N.Y 















Business Opportunities 











SALESMEN WANTED 
BUDGET PRICED PAINT LINE 


Many good territories still open 


- 


ur liberal Commission-protected territory deal 
Write full details in your first letter 


PAINT PRICED FOR PROMOTION 
Box +630. Yonkers. New York 





if you can devote 
it least 25°, of your time to making money under 








- A SM \ , } | ; ~ | | \ } 
t LR LINI 
_ ad 1e 
\ HiA® ‘ 
: k 17, N 


Ss WANTED 
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HARDWARE 
Hondies ret. sale of hardware 


COMPANY Wi Centra Wash 
power ? $ 
paints ghting fixtures 
many top franchises 
1928. Over $142,000 
ocation in heart of town 
further 


man? 21937 


appliances, ef ras 
Serving 
yeariy volume Excellent 
Priced right with 


nformation, write Depart 


ommun ty . [7 
term: - 


HARDWARE STORE 5S 


Cen. Ariz. Many imot 
fro hises ' 


heart ff tow 
ver €S0 per 10¥V +4 gh p< fenrtia P ec 3 
Terms. Dept. 2X21990 


$7 500 [ > nventory 


HARDWARE STORE So Ww C rad N 


mpetition in 10,000 county. Nets over $17 
Xint dry ty Reo! estate oot . Priced 4 
se Dept. 221934-A 
HARDWARE STORE So Cen idohc Extok 
1908 Too franchises. Drtn orner pf 
x 125 in Priced way under value T 
Write Dept. 221963-A 


HARDWARE STORE. So. Idaho. Many top fra 
chises Mr h way ‘ioc 3 lots w/b ag 
ness forces sale for only: $22.000 
Write Deot. 2°71964-A 


LINOLEUM COMPANY. Cen 
Nets $16,000 yr. w/sales higher this 
yr Many top franchises Xint reputat 
Como eauio. Priced ¢r ght Terms. Write 
Dept. 221980 


Cal fornia impo? 
frade city 


PAINT STORE W Cen. Calif. Wholesale & 
reta Aliso sells sundries & phonograph re 
ords. 100% dntn. loc. Gd. profits. F.P.: $13,000 
v. Terms. Dept. 222002 

SASH & HARDWARE SALES. Los Angeles 
Calif. area. Nets Over $14,000. Estab. on mn 
thn: uahfare Full Price $7. 500 ncludes inven 
tory Dept 71973 


CHAS. FORD & ASSOC. 
6425 Hollywood Bivd. 
Los Angeles 28, Calif. 















Classified Opportunities Section 


Business Opportunities Heip Wanted Positions Wanted 














BUILDING 5, rang og FT. wilt apes ne 


ie (mm Lit ' Jets ‘ 

hardware stor a perating as i nol 

outdoor furniture. venetian blinds hades at 

drapery hardware stor e] jus ihesas 

if 


TT comt of imve 


moe tetansels eee A leading forged tool manufacturer 
Aad Box 638. of HARDWARE ; ° 
100 East 42nd Street, New York 17, WN needs an aggressive man to head 
the distribution of its products sold 
nationally for 50 years. Salary and 


incentive commission. Write— 











Address: Box 642, eare of HARDWARE AGE 
100 East 42nd Street, New York 17, N. Y 











“We st 


‘ Hari WARE AGE 





MGR.—DEALER SERVICES DEPT. 


Chicago area, for merchandising, store-planning, cler 
raining _ »-buying and chain-promotion techniaq 
Hardware exp. necessary. Salary, Bonus, excell 


gr ye ’ nd } e her Twat! 7 at 


Write Mr. A. L. Davis 
SEST HARDWARE CO. 
2536 Elston Ave., Chicago, Illinois 














Helpful Merchandising Ideas 
You Can Use Every Day 


Now available in pamphlet form are the following reprints and 
collections of outstanding articles published in Hardware Age. 
Ideal texts for your store meetings and sales training programs. 


Self Service—!2 Case Histories 15¢ ea. Paint and Sundries Merchandising Cues 25¢ ea. 


j , , : ; ; 
W rm ‘iT nor pen: when \ ele CW rr TO elf 3? pages ~+ nerTrer r e “ane 
service? Here are the answers of 12 includes torm 


; , . ra : 
typical hardware stores in all parts of paint sales in yc 


tho CC yuNntry ; - pode 


Store Manager's Guide 
Profits From Rentals 25¢ ea. Agttelas 


, rp. fr i : i 
4 w TO bu! ° TroTric ana prot +. Throuagn contro| system Ww ith came 


showing how to 


: : ' ' ' . ' be 
C) rento! Jepartment. 4 SW mAthar sTores o pr Ce mMmercnongd se or . 


. . ' t. . ‘ 
‘ele. + iNnciuges oO lic+ of rento! charges meons: quest NS ona 
for various items. 16 paaes. rental probierr 16 paae 


Housewares a Guide 25¢ ea. Christmas Merchandising Guide 25¢ ea. 


- | r : . rc ‘ ; + 
The most usetul quide for better house- A complete hardware oGram tor 


’ ‘% tie ° gm i . ‘ 
wares selling “och wa ever seen wrote selling re merchandise at Christma 


: ' . ~ . " ' 5 . : ' 
Go cecier apourt this 32 page reprint. In- joes Go promorion corencor that tells 
; | : ’ 
ides a housewares promotion planner Ind y to put on a holiday promo- 
— * 29 . 
oiencor. TION. 32 Page 


Orders will be filled as long as supply lasts. Order by name of booklet. 
Send all orders to: Remittance Must Accompany Order 


Editorial Reprint Service, H ARDWARE AGE, 100 E. 42nd St., New York 17, N. Y. 
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GIVEN TO 


Your FirRmM 


YOUR CITY 



















RETAILING 






A 


Your ReTaiinG FieLo 


We BRAND NAME RETAILER-OF-THE-YEAR 


FORI9SS 
ON i, 
Brano Names Day {oy 


aT NEwYorkcITy AZY 
APRIL. 1956 
























X, “OSCAR”’ 


wa 





Win one of these important awards 
by promoting Brand Names throughout 1955! 
Write for er try , lank tod ly On this 
you will simply outline what advertising 
publicity and promotion you are doing 
to tie-in with Brand Names. Or you may 
or 1955—tel 


P a i ae : ‘ll E , ‘ila ae 
The entrants selected as finalists will be invited 





5 

| 
— 
() 
T) 

) 
") 
. 
© 


us what you plan to do. 


presentation later. 
| 


' 
is easy to enter. It's fun. It's profitable. 


; r 
1inag a Brand Names Plac : 1 Names C ticate 
Anina a Brand Names Piaque or Branc ames Certificate 


is wortn prestige and money fo you. 


“ Aare F£ ir Af | [ yi 
- ~*~ \ ~ 7 ; iZ rr ~ , > 1 > ~ “= - ~~ vy - , '_cr~ # “~ ‘ ; 
Enter the 1955 Brand Name Retailer-ot-tne Year Competition today 








BRAND NAMES FOUNDATION, Incorporated 
37 West 57th Street, New York 19, N.Y. 
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IiSBicaTine SS Index to Advertisers 





& 


Acme Quality Paints, Inc Eclipse Mch. Div 
j Acme Shear Co., The Emerson Electric Mfg. C 
They Are Wanted Aluminum Co. Of America Empire Brushes. Inc 
© American Chain & Cable Co 


Evans Prods. Co 


American Fi. Surfacing Mch Exoct Level & Toc 


That's why it pays to handle the Hoppe Line. American Grease Stick Co 


Gunners ask for Hoppe’s because Hoppes er Toy & Furniture 


Gun Cleaning Essentials have earned the American Wall Sofe Mfc 


inc 
4 > «> ; f = © "4 i 
respect of gun owners for over half a cen Anchor Wire Corp 
tury. If you are not now handling Hoppe's Animal Trap Co. of Amer 


Aristo-Mot C Fawsco Mfg. Div 
No. 9, Patches, Lubricating Oil. Gun Grease, oto Riiaaes Satesel Tani Care 
Armco Stee! Corp ; 
Ferry Cap & Set Screw C 


Fauitiess Caster Corp 


Cleaning Packs and Cleaning Rods you are 
Fleischmann Handle Cc 
passing up opportunities for added sales and 


Fietcher Enamel Cc 
income. Ask your Jobber >., The 


FRANK A, HOPPE, INC. Bakelite Co., Div 


& Carbon Corp 
2314A North 8th St. Philadelphia 33, Penna. 


Belmont Co.. The. Div 
Co 





Bennett-lIreland, Inc General Slicing Mch. Cc 


Biack & Decker Mfg. Co Gibson Good Tools, Inc 


' 


Bluffton Slaw Cutter Co Gibson-Homoans Co., The 
2 eRe s om tt - Ges Ee Cae Bakes B- 


Boker & Co inc... rs Gillen Co inc Jonn 


WITH SPRING LOAD TOOLS! Soutien erlang ings Ce., t Greenlee Too! Ce 
Boonton Molding Co Gries Reproducer Corp 
NEW screwdriver head fits all types Brand Names 
and sizes of bolts. 


b SINK INSTALLER 


Saves its cost in one installation! 


Foundatior 49 «€CG riffin Mfg. Co 
Brooks & Sons. Inc. M. §S 


4 


Easy +o use; you can start, tighten 
bolt. and release the Sink Installer Cal-Dak Co 
with one hand. | 


Hager & Sons Hir ge Mig Cc 
Inc., The Hall-Wesse! Co 
Camillus Cutlery Co 
No reaching, no groping, no dropping lug Campbell Chain Co 
bolts. Fastest, easiest way there is to install 


a sink and rim. $2.75 


= ¥% B Us 
As." ., Da “ 
ee « ‘ % 


Hammond Brass Works 


Horcraft Brass Div 


Compbel!l-Hausfeid C Horris & Co. Arthur 
Carlon Prods Corp HMaorvey Mch Co 
J Hemp & Co inc 





Heat treated shaft, <hrome tone plated. Chesier & Sons, Inc 
Chicago Spring Hinge Heppner Sales Co 
Also available with hex head to fit standard ee ; 
j ¥ | ry i * ' 
12-24 hex head bolts. Cleveland Mills Co Hirsh Mfg. Co., S. A 
Coburn Prod. Div Hoppe, inc Frank A 
Faster, water-tizbt installations every 
er, ‘ a: Cochrar Hudson Pulp & Paper Cor; 
time. Won't damage lugs, threads er finish. 
Pes Fits any basket strainer with 1',” thread. Colorado Fuel & Iron Cors 3C Co., The 
Se aS es Colorite Plastics of N. J., | Co 


-2h. 5 Gee ee © 55.52 Bet. bee CESS ae ee 


es 


Consoweld Corp 
es Container Corp. of 
Strainer insteller— Guaranteed non-slip 
grip. Prevents sealing compound from work- e = C 

r « nm oO ; © 
ing out while keeping strainer tight. $3.90 — - 


Spanner Wrench—Pulls gasket to a water 


tight joint every time. Aiso fits hexagonal 
ship nut. $.90 


Crescent Plastics. inc 


The Set will cut installation costs, reduce 5 
call-backs and service calls. and virtually 
eliminate leaky inatallations. 


Available ef your dealer's Davis Co. The H. 8 


SPRING LOAD ~*~” 


MANUFACTURING CORPORATION Dearborn Stove Co 
3610 First Avenve South Seattie 4, Washington 


Jenkins Bros 
Jones & Laughiin Stee! Corp 


Domes of Silence Justrite Mfg. Co 
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Index to Advertisers keller. HOUSEHOLD HARDWARE 
rare since 1872 - 





















Keil Lock Cc inc 137 Samson Cordage Works 7I 
Keuffel & Esser Co 38 Schacht Rubber Mfg. Co 140 
Klein & Sons, Mathias 88 Sharon Bolt & Screw Co 92 










Sheffield Bronze Paint Cors 93 









c 


Shelby Spring Hinge Co 98 






Tack Ce 139 


Silex Co.. The 2 


Shelton 











Londen Putt Works. Ir 5 | ‘ 
c Slaymaker Lock Co 
nders, Fror lark 4 " 1? 
Lo y&ec Sne Div Porker Mfa. © 121 
| © n Fo 5 * c 
Libbey wont ord Glass C Southern Screw Co 4) 
Window Glass Div 42 C 
c : cr 
Spring Load Mfg orp 5 
Lockwood Hdwe. Mfg. Cc 9 
Standord Horse Noa Core 139 












































c —_ = 7 a 
Standard Prods. © he 44 






Works, The 





> a] ey 


Meta 








Mé&D D spicy Cx 127 Stratafio P os 
Marshalltown Trowel C 143 Sunset Line & Twine C 


Marvel Lamp C . Steady Sales to Satisfied Gustomens 


Master LOCK “Ww 


Master Rule Mfg. Co 152 » « « YEAR IN AND YEAR OuT / 
Maynard Mfg. C 125 T 
Maze C wW.H 140 
McG Metal Prods. C 138 Taplin Mfg. Co., The 14 
Miller & Co., Inc., Robert E IS2 Tate Co., E. H 
Milwaukee Too! & Equip. Co 19 Triangle Conduit & Cable C 
Minnesota Paints, In a ie 
Murphy's Sons Cc Robert iS2 True Temper C 
Turner Brass Works, The 12 ; 
FOR EVERY PURPOSE! 
hee 

Nationa k Co 54 , . 
National Mfg. C 105 u For Standard Sizes or Special Orders, 


National Screw & Mfg. Co. The 153) cee ps Core , . Fill Your Needs at... 





Nordah! Mfa. C 113 
' ’ United States Stee! Corp 
North udd M C i0 
° & J » ve Cyclone Fence Dept 
North 8 95 
North Wayne T ° 98 
’ tL 
¥ 
Pp ae ee 
‘ cr y nr Te ' J 
Porker Hdwe. Mia ore S iS) - C 
Parker Mfa. © 121 SPRING HINGES 
Peor!-Wick Core 25 
Pen ’ . i?) , g C 
Gur C 117 w 
Pittsburgh Nipple Works n 144 
a Pittsburgh Plate Giass Co Warren Tool Corp 
Brush Div 53 Worw 1 Tool Ceo 
Store Front Div 47 Waterbury Lock & Speciality Co 
The 
Piumb Shor 45 
, Tan? - - | 
Z Pressure Con Core 90 Wente e & Duck Co 4 
ve ai ’ Co inc 
Wickwire Spencer Stee! Div 
Wright Stee! & Wire Co... G. F 
’ 
. 
Repub Stee! Corp 6-17 
Reynolds Metals Co “ Y 23-27 LUDLOW ST. - NEW YORK 2, N. Y 
— a  — 
Ridge Too! Co The 131 


Rockwood Mfg. Co iS2 Yole & Towne Mfg. Cc 13 ape : mew 108 WRITE TODAY! 
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- ORDER NOW!) 


® Fast moving 
household items 


\ [Bases packaged in 
Polyethylene bags to stim- 
ulate impulse buying. 


I Each item attached to attrac- 
tive four color lithographed 


card. —, 
Write for New Catalog No. 18 
and additional informationon 
these sturdy cast plated items. 


ROCK WOOD: 


MANUFACTURING 
ROCKWOOD, PENNA. 








PHONE 2891 





AMERICAN 


WALL SAFE 
Retails profitably at 


only $49.95 


Dealer and Jobber franchises 
now being awarded 
A “SAFETY DEPOSIT VAULT" for 
Home, Office, Store, Gas Station, etc. 


Easily installed in partitions, closets, chimney walls, foundation walls, floors, etc. 
INSIDE DIMENSIONS: 7° deep, 10°' wide, 14" long 

@ FIRE RESISTANT @ Combinction easily reset by owner 

@ BURGLAR RESISTANT @ Concealed Hinges 


@ Genvine YALE four-tumbler comb. lock @ Tomper Proof precision fit door 
@ 10,000 possible combinetions @ Special Asbestos Lining 
Write for further information 


AMERICAN WALL SAFE MFG. CO. INC. 


The New 
“Tufboy" 


HAS NEW EXCLUSIVE 
FEATURES 








|. New double hook tip 

2. Graduations and figures on both sides of blade 
3. Military type lock 

4. Right to left, left to right reading 


"You give two rule efficiency, one rule economy when you recommend 
this new Tufboy.”’ 


sag ie aa le tf ASTER win 


(®) mas MASTER RULE MEG, CO. IC. Middletown Mew York 
A 





TOPS 
IN QUALITY 
FOR OVER 
100 


YEARS Special Trades. 


Write for FREE catalog showing complete line — prices. 


wusrare WAP LI 22 


OLT 


Ve 


Specifically designed ‘for Industry, Schools, 





Institutions,, 


R. MURPHY KNIVES, aver, MAss. 


Nationally advertised in 


The 12-volt portable searchlight at a flashlight price. 


America’s fastest selling searchlight. 


Justrite Manufacturing Company t > 2061 N. Southport Avenue, Chicago 14, Ill 





NATIONALLY ADVERTISESD FJROQMES OF SILENCE 


RUBBER CUSHIONED REGULAR 


One set in a box. 
12 boxes in a 


One set on a card 
12 cards in a box 
Sizes—1'2”, 1%” carton. Sizes — 
TY”, 1%’ 
— o ee 


mee mw OP 


Ask your jobber. 





DOMES of SILENCE Division of ROBERT E. MILLER & CO., INC., 35 Pearl St., New York 4, WN. Y. 


FURNITURE GLIDES 


FURNITURE LEVELER 


Adjustable Com- 
bination Leveler 
end Glider for 
Uneven end Un- 
steady Furniture 


SIZES—1” base. 
4 on card: 1%”, 
2 on card: 142” 
2 ca:d 
Drive into wni- 
versal socket or 
5/16” hole 





if he is not supplied, write 
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POPE OOO EPO 





STANDARDIZE ON “NATIONAL’’ q Set Al 
... for the most complete line 


WV ood Screws 
Because National makes the most complete line of tasteners 


Plow Bolts 


Rivets 


produced by any single manufacturer... you can benefit by Machine Screws 
one-source buying of the highest quality fasteners. With the 
entire line packaged in sturdy boxes with color-coded labels 
for fast identification, you'll keep your stock handling costs 


to a minimum... another reason why it pays to standardize 


' 
on N itionail. 


THE NATIONAL SCREW & MFG. COMPANY 
Cleveland 4, Ohio achine Bolts 


Ce tier Pins 
Pacific Coast: National Screw & Mfg. Co. of Cal. 
3423 South Garfield Ave. « Los Angeles 22, Cal. 


f 


W 
W Chester Hoists 
at 


Fasteners | /j J Hodel!l Chains 


/ 








THIS HOTTER HEATER LINE 


..-wili really “‘Warm-Up Your Sales!” 








: 
—_ 


BOSS has revolutionized 
room heater design with these 
modern-as-tomorrow models. 
Finished in three beautiful fur- 
niture-style shades, they're 
equipped with KING-SIZI 
Burners to give more comfort 
to your customers... more 


Sa les f< YI 


Kerosene 
RANGES - HEATERS 


First in beauty, stvle and performance, BOSS Ranges and 
Heaters are America’s fastest selling line of beautiful 


kerosene appliance es. 


From sparkling porcelain enamel glass-door table top 
Ranges to smaller Cook Stoves, a bright new line of 
feature-laden BOSS cooking appliances will bring you 


more customers—more profits. 


BOSS is the No. 1 choice because of its tremendous con- 
sumer demand. wide selection of burners and models 


and beautiful styling. 


Be sure of Sales... 
Positive Profits with BOSS— 


the one complete line in 





kerosene cooking and 


heating appliances 


THE HUENEFELD CO. 
CINCINNATI 25, OHIO 





